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Two  and  one-half  times  around  the  world  every 
30  days  to  deliver  The  Daily  News  in  Chicago 


Every  day  The  Daily  News  distrib¬ 
utes  over  375,000  copies  in  Chicago  and 
suburbs  (the  total  circulation  is  over 
400, (XX)).  This  great  task  requires  a 
fleet  of  34  automobiles  and  65  wagons. 
Every  thirty  days  these  vehicles  cover  a 
combined  total  distance  of  65,000  miles, 
or  over  two  and  one-half  times  around 
the  world  at  the  equator. 

The  Daily  News  has  a  larger  circula¬ 
tion  in  Chicago  and  suburbs,  by  over  100,- 


000,  than  the  next  highest  daily  circula¬ 
tion,  and  has  over  80,000  more  than  the 
highest  Sunday  circulation.  As  there 
are  approximately  450,000  families  in 
Chicago,  you  can  readily  see  that  The 
Daily  News  reaches  practically  every 
worth-while  family  in  the  city. 

If  you  want  to  cover  Chicago — use 
The  Chicago  Daily  News — over  400,000 
daily. 
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©be  (Sbening 

OF  NEW  YORK 

is  making  the  most  rapid  strides  in  popularity  with  advertisers 
of  any  newspaper  in  the  New  York  field.  This  is  shown  by 
the  October  record  of  the  past  four  years. 


Lines  of  advertising  in  the  month  of 
October  for  the  past  four  years — 

October, 

1915  ....  496,118 

1914  .  377,748 

1913  .  370,147 

1912  .  326,149 

Gain  for  October,  1915,  over  the 
same  month  last  year — I  18,370  lines. 


Lines  of  advertising  printed  from  Jan. 
1  to  Nov.  1  for  the  past  four  years — 

1915  .  .  .  3,886,222 

1914  ....  3,281,880 

1913  .  2,996,038 

1912  .  2,434,778 

Records  compiled  by  statistical  de¬ 
partment  of  the  New  York  Post. 


That  the  increased  business  of  the  Evening  Sun  is  remarkable  is  shown  by  the 
gain  of  1 ,45 1 ,444  lines  for  the  first  ten  months  of  1915  over  the  same  period  of  1912. 


The  Evening  Sun  is  the  fastest  growing  newspaper  in  the  New  York  field, 
having  gained  more  lineage  in  the  last  four  years  than  any  other  newspaper. 

Its  local  news  reports  are  accurate  and  comprehensive.  Through  its  member¬ 
ship  in  the  United  Press,  the  Evening  Sun  has  been  enabled  to  furnish  its  readers 
with  the  most  up-to-date  and  authentic  cable  and  telegraph  news.  In  fact,  the 
Evening  Sun  has  become  indispensable  to  the  business  men  of  New  York. 
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BARON  EICHI’S  VISIT 

STIRS  UP  THE  PRESS 

San  Francisco  Papers  Revive  the  Discus¬ 
sion  of  the  Japanese  Question — Expo¬ 
sition  Press  Union  in  Trouble  with  the 
Authorities — Newspaper  Men’s  Club  Is 
Flourishing — Editorial  Visitors. 

San  Fkanciscx),  NovemlMir  19. — The 
visit  of  Baron  Eichi  Shibusawa  to  tiiis 
city  has  stirred  up  the  Japanese  ques¬ 
tion  in  California  to  quite  an  extent,  and 
the  leading  newspapers  of  this  city  have 
come  out  with  the  truth  about  the  situa¬ 
tion  in  strong  and  unmistakable  terms. 
Some  persons  may  think  that  this  is 
unfortunate,  owing  to  the  fact  that  the 
venerable  baron  was  a  guest  of  the  Expo¬ 
sition  management  during  a  part  of  his 
stay  here.  But  it  seemed  to  be  higli 
time  for  a  stand  to  be  made  by  tlie  Cali- 
t'ornians  who  have  to  bear  the  brunt  of 
the  assaults  made  by  some  of  tlie  Japa¬ 
nese  and  by  the  small,  but  vociferous, 
pio-Oriental  element  in  tliis  country. 

California  has  had  years  of  hard  ex¬ 
perience  in  dealing  with  the  Oiiental  im¬ 
migration  problem,  which  is  but  little 
understood  in  the  East,  and  the  Eastern 
people  who  are  wise  now  seem  dis])osed 
to  let  the  Pacific  {>>ast  States  handle 
the  situation  without  being  unduly  liam- 
pered  by  theorists,  or  by  a  few  pi:oini- 
nent  Americans  who  are  unwisely  cater¬ 
ing  to  Japanese  intluences  while  claim¬ 
ing  to  be  great  authorities  as  to  the  at¬ 
titude  the  United  States  (Joveriiineiit 
should  take  towards  other  countries  dur¬ 
ing  the  war. 

The  San  Francisco  Examiner  has  cov¬ 
ered  the  situation  admirably,  and  in  a 
dignified  manner,  in  editorials  and  s|iecial 
articles  dealing  with  the  issues  brought 
up  by  the  pro-Japanese  propagandists, 
who  have  been  carrying  on  a  well- 
tinanced  cain]>aign  for  months  past 
throughout  this  country,  and  at  a  num- 
Iht  of  the  conventions  held  here  during 
the  F)x)H>sition. 

The  District  Attorney  has  issued  a 
citation  against  the  promoters  of  the 
“Exposition  Press  Union,”  an  organiza¬ 
tion  engaged  in  promoting  a  history  of 
the  Panama-Pacific  Exposition.  On  the 
dummy  used  by  solicitors  in  securing 
contributions  to  the  work  appear  the 
names  of  several  representative  news¬ 
paper  men.  These  names  were  used 
used  without  authority.  The  Newspaper 
Men’s  Club,  composed  of  116  men  active¬ 
ly  connected  with  the  editorial  depart¬ 
ments  of  the  daily  papers  and  press  as¬ 
sociations,  is  backing  the  proceedings 
against  the  promoters  of  the  scheme. 
The  club  has  decided  to  put  an  end  to 
misuse  of  newspaper  men’s  names  for 
advertising  purposes  of  this  sort  by  in¬ 
stituting  proceedings  against  the  pro¬ 
moters  of  all  such  projects. 

The  Newspaper  Men’s  Club  of  San 
Francisco,  which  was  recently  orgaiiizwl, 
has  opened  its  headquarters  at  3.3  Grant 
avenue  under  favorable  auspices.  The 
active  membership  has  increaseti  to  121, 
and  includes  nearly  all  of  the  active  men 
of  the  editorial  staffs  of  the  five  large 
.•\merican  daily  papers.  Later  on  hr- 
rangements  will  j)e  made  for  admitting 
as  associate  inenil»ers  some  of  the  repre¬ 
sentatives  of 'the  local  ))aper8  published 
in  foreign  languages. 

The  admissions  at  the  I’auaina-Pacific 
Exjmsition  reached  the  17.0(M1.000  mark 
I'xlay,  and,  with  continued  fine  weather 
and  a  heavv  attendance  of  farmers  from 
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all  over  the  country  who  waited  until 
after  their  harvests  to  see  the  Fair,  the 
remaining  sixteen  days  should  bring  the 
grand  total  up  to  18,000,000.  This  fig¬ 
ure  is  within  three  million  of  the  attend¬ 
ance  at  the  St.  Louis  Ex])ositinn,  and  is 
far  ahead  of  the  estimates  made  for  tlie 
San  Francisco  Fair.  The  financial  show¬ 
ing  up  to  date  is  satisfactory,  and  there 
is  some  talk  of  a  ten  jier  cent,  dividend 
for  the  Exposition  stockholders. 


ADVERTISING  MEN  APPEAR  BEFORE 

THE  FEDERAL  TRADE  COMMISSION 

Representatives  of  the  A.  A.  C.  W.  Address  the  Body  Upon  the  Fake 
Advertising  Evil — Herbert  Houston  Shows  How  the  Ad  Clubs  Have 
Worked  Through  Vigilanee  Committees — James  Keeley,  of 
Chieago  Herald,  Makes  an  Eloquent  Plea  for  Truth. 


JAMES  M.  THOMSON, 


publisher  of  the  New  Orleans  (La.) 
Item,  like  many  another  newspaiH'r 
man,  studied  law  before  he  yielded  to 
the  call  of  journalism,  llis  father.  Dr. 
•Vugustus  I’embroke  Thomson  sent  him 
to  Johns  Hopkins  University,  from 
which  he  was  gradunt<>il  in  18!17  with 
the  degree  of  B.  A.  He  studied  law  in 
the  office  of  General  John  E.  Boiler, 
at  Harrisonburg,  V’a.,  but  ere  long 
concluded  that  he  would  rather  work 
on  a  newspaper  than  jilead  in  court, 
and  in  1808  joined  the  staff  of  the 
Washingfon  ( D.  (I.)  Dost.  Later  he 
dill  sfiecial  work  for  the  Washington 
Bureau  i*f  the  New  York  Herald  and 
the  New  York  .Vmerienn  and  Journal. 

His  first  venture  in  business  on  his 
own  awonnt  was  the  purchase  of  the 
Norfolk  Dispatch  in  IfMk),  which,  in 
six  years,  he  placed  first  in  circulation 
among  Norfolk  papi'rs.  He  adviK-ated 


the  holding  of  the  Jamestown  Exjiosi- 
tion  and  was  one  of  its  directors. 

In  D.KMl  Mr.  Thomson  sold  the  Nor¬ 
folk  Dispatch  and  purchased  the  New 
Orleans  Item,  of  which  he  is  president, 
treasurer  and  priucijial  owner.  Under 
his  management  the  Item  has  forged 
ahead  until  it  has  Iwome  one  of  the 
lending  newspaia*rs  of  the  South. 

Mr.  Thomson  is  red-headed.  Der- 
haps  this  explains  why  he  is  so  full 
of  “IH']).” 

Since  living  in  New  Orleans  he  has 
l)e<-ome  identified  with  several  of  its 
business  interests  and  is  a  member  of 
the  advisor.v  board  of  the  Interstate 
'I'rust  and  i’anking  Do.  He  works  as 
hard  for  the  improvement  of  the  city 
as  he  diH's  for  his  own  newspaper.  He 
belongs  to  several  clubs  and  carnival 
organizations  and  is  a  memlier  of 
Trinity  Einsi-opal  Churi'h. 


WAsiitXdTON.  D.  r..  Novemlier  2.‘{. — 
Fleas  for  the  help  of  the  federal  govern¬ 
ment  through  the  Federal  Trade  Com¬ 
mission  in  driving  unfair  and  fake  ad¬ 
vertising  methods  out  of  the  channels  of 
commerce  were  made  at  a  public  hear¬ 
ing  before  the  commission  at  the  New 
Willard  Hotel  today.  Representatives  of 
the  .Associated  Advertising  Clubs  of  the 
World  appeared  before  that  ls*dy  and 
]iuinted  out  some  of  the  unfair  methods 
of  ailvertising  which  they  declared  had 
the  effect  of  producing  unfair  competi¬ 
tion.  They  asserted  that  in  their  opinion 
the  organic  act  of  the  Inidy  gave  the 
commission  the  power  to  regulate  unfair 
<  ompetition. 

They  claimed  that  the  United  States 
government  was  one  of  the  gn-atest  of¬ 
fenders  in  aiding  unfair  competition. 
This  was  brought  about  by  permitting 
firms  to  use  the  mails  in  so-called  “get 
rich  (|uick”  schemes,  although  the  sjieak- 
ers  admitted  that  the  issuance  of  fraud 
orders  served  to  correct  this  to  some 
extent.  But  these,  they  pointed  out  fur¬ 
ther,  came  only  after  public  contideu -e 
had  been  destroyed. 

Ilerliert  S.  Houston,  of  New  A'ork,  was 
the  first  sjieaker.  He  declared  that  the 
methods  of  fake  advertisers  created 
grave  abuses  which  served  to  injure  hon¬ 
est  business  men.  He  outliiuHl  the  work 
of  the  advertising  iliibs  in  altemiiting  to 
correct  this  evil,  explaining  the  work  of 
the  national  vigilance  committees,  to¬ 
gether  with  the  State  vigilance  commit¬ 
tees  which  attempted  to  search  out  and 
correct  false  statements  in  rdvertising. 
The  club  was  hel|ied  to  a  large  extent 
with  the  laws  of  thirty-two  States. 

Much  is  being  accom]ilish)st  throtigl. 
moral  suasion  on  the  part  of  the  vigi¬ 
lance*  committees,  according  to  Mr.  Hous¬ 
ton,  who  said  that  when  a  piei*e  of  fake 
or  misleading  advertising  was  discovered 
the  advertiser  was  communicated  with, 
to  the  end  that  he  usually  correcteil  tin* 
advertisement  in  question. 

He  declared  that  he  had  been  informed 
by  the  solicitor  of  the  Dost  Office  IV- 
partinent  that  until  last  June  fully  .$2.39.- 
(100,000  had  been  taken  away  from  the 
public  of  this  country  by  mail  order  con¬ 
cerns  against  which  fraud  orders  had 
been  issued.  He  asserted  that  it  was 
the  opinion  of  the  advertising  asscM'ia- 
tion  officials  and  members  that  these 
iKxlies  could  be  the  means  of  gathering 
definite,  first  hand  information  against 
mail-order  concerns  which  were  engaged 
in  false  advertising.  Almost  all  such 
cases,  he  said,  would  be  interstate.  This 
■s  a  great  abuse.  The  Post  Office  De¬ 
partment  and  the  advextising  clubs  real¬ 
ize  it. 

In  con  biding,  he  asked  for  a  ruling  or 
an  expression  of  opinion  by  the  commis¬ 
sion  as  to  whether  it  was  willing  to  re¬ 
ceive  any  interstate  cases  which  are  con¬ 
stantly  coming  to  the  attention  of  the 
clubs.  He  said  the  cliilis  could  become 
an  ally  of  the  commission. 

James  Keeley,  editor  of  the  Chicago 
Herald,  read  excerpts  from  a  numlier  of 
letters  of  firms  in  which  the  belief  was 
expressed  that  false  advertising  was  un- 
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fair  competition.  He  sp<)ke  of  tin*  meth- 
of  a  CJiicago  department  store  for 
preventing  false  advertising  from  creep¬ 
ing  into  its  “copy.”  In  addition  to  in¬ 
structing  tlie  heads  of  tlie  various  <le- 
partments  to  tell  only  the  truth,  the 
store  maintained  three  censors  who  re¬ 
viewed  the  a<lvertising  “coj*}’"  care¬ 
fully.  Then  it  eniployt*d  two  women  who 
went  around  each  day  to  see  that  the 
goods  were  just  as  described  in  the  ad¬ 
vertisements,  and  if  they  were  not,  then 
the  buyer  of  the  particular  departments 
would  certainly  hear  from  it. 

“The  spoken  lie  is  private,  but  the 
printtsl  lie  is  public,”  said  Mr.  Keeley. 
"There  is  no  such  thing  as  a  wliite  lie 
in  print,  for  all  such  are  black  lies.  '  All 
men  should  be  restrained  from  dislionest 
a«-t8  in  unfair  advertising.  Printed  mis¬ 
statements,  for  business  purposes,  are 
destroyers  of  public  contidence. 

“Newspapers  and  magazines,”  he  went 
on,  “are  common  carriers,  and  their 
space*  is  oj>en  to  all.  None  should  lee  al¬ 
lowed  to  use  them  except  for  legitimat'' 
business.  To  use  them  otherwise  is  un¬ 
fair  competition  and  diminishes  tlie 
value  of  one  of  the  greatest  public 
utilities.” 

II.  J.  Kenner,  exe<-utive  S€*cretary  of 
the  National  Vigilance  Committee,  gave 
a  numlier  of  instances  of  fake  advertis¬ 
ing  uncovered  by  the  national  commit¬ 
tee  and  its  allies.  He  spoke  of  a  watch 
advertisement,  where  a  gold-lilbd  rail¬ 
road  watch  guaranteed  for  twenty-live 
years  was  advertised  to  sell  for  .$.').!l.').  It 
was  said  to  contain  eleven  jewels.  An 
examination  diseloseil  that  the  movement 
was  a  eheaji  one;  that  the  watch  con¬ 
tained  eleven  jewels,  and  they  were  of  a 
<-eliuloid  <-om|Hisitioii.  There  was  not 
more  than  twenty-five  cents’  worth  of 
gidd  in  the  ease;  it  could  not  pass  rail¬ 
road  ins]K*etion,  and  .$:{..')0  was  declared 
to  la*  a  high  retail  value.  Yet  it  was 
advertised  as  being  worth  The  post- 

olllee.  he  saiil,  would  shortly  take  action 
against  these  jieople. 

Mr.  Keeley  said  that  by  moral  suasion 
the  vigilance  committee  had  induced  a 
iinmlN'r  of  merehants  to  change  the  word¬ 
ing  of  advertising  where  it  was  found 
to  Ik*  fals«*. 

William  H.  Ingersidl,  chairman  of  the 
National  Commission  of  the  AssiM-iated 
-Advertising  Clubs  of  the  World,  also 
gave  a  niimlK*r  of  eoiierete  instances  of 
false  advertising,  speaking  jiartieularly 
of  the  class  of  sales  where  the  adver¬ 
tisers  assert  that  they  have  iMiiight  the 
surplus  stock  of  inanufaetiirers  at  so 
much  on  the  dollar  and  otfering  the  pub¬ 
lic  the  l)etietits  of  their  jairehasi*. 

He  spoke  of  the  Cennan  advertising 
law  as  a  iiuhIcI  one  to  correct  the  faUe 
advertising  evil.  When  asked  by  Com¬ 
missioner  Davies  if  he  was  familiar  with 
the  -Adamson  Hill  to  correct  false  ad¬ 
vertising.  he  said  he  was.  He  believed 
the  bill  was  framed  as  a  result  of  infor¬ 
mation  given  lK*fore  committee  hearing', 
and  with  no  ryferenee  to  the  conditions 
in  eomineree.  He  said  it  was  a  g(M»d 
bill  as  far  as  it  went,  but  that  it  was 
not  broad  enough. 

E.  T.  Meredith,  of  l)es  Moines,  Iowa, 
declared  that  if  firms  thought  they  were 
going  to  get  in  trouble  with  the  Federal 
tiovernnieiit  in  making  false  statemenfs 
they  would  lie  much  more  careful.  He 
urged  the  commission  to  take  up  the 
(piestion. 

Charles  11.  Porter,  president  of  the  Clti- 
eago  Advertisers’  Club,  expressed  the 
hop<*  that  the  commission  would  take  up 
this  side  of  tinfair  competition,  .lust 
liefore  adjournment  he  declared  that  his 
club  could  file  100  complaints  for  investi¬ 
gation,  and  if  it  sent  out  letters  it  was 
sure  it  could  file  .’>,000  cases  in  the  next 
thirty  days. 

Commissioner  Davies  said  he  would  Ik* 
glad  to  receive  complaints  from  the  clubs, 
and  from  individuals,  and  where  individ¬ 
uals  filed  complaints  the  commission 
would  Ik*  glad  to  have  the  national  or¬ 
ganization  appear  as  an  interviewer. 

Charles  .1.  Columbus,  s<*(*retary  of  the 
I’etail  Merchants’  AsstK-iation.  of  this 
city,  which  has  lK*en  conducting  a  cani- 
paign  against  fake  advertising,  and  .lo- 
seph  HerlK*riek,  chairman  of  the  fake 
advertising  committee,  were  presented 


at  this  morning’s  session,  but  were  nut 
heard.  They  will  ,1k*  heard  when  the 
hearing  is  resumed  at  the  commission’s 
lieadipiarfers In  flic  Department  of  Com- 
nieree  Hliildilig. 

.Although  no  annuiineenient  is  made  to 
file  elleet  that  the  commission  believed 
misleading  advertising  constituted  unfair 
eonijH*tit  ion,  the  fact  that  cases  will  be 
investigated  was  taken  to  mean  that 
the  commission  was  inclined  toward  that 
view.  ^ 

The  following  epigrams  and  state¬ 
ments  are  taken  from  Mr.  Keeley’s  ad¬ 
dress; 

"The  s|)oken  lie  is  private  and  may  be 
of  only  private  consequence;  but  the 
printed  lie  is  public;  a  matter  of  public 
eoiis(*qiienc(*  and  a  question  for  public 
treatment. 

“There  is  no  such  thing  as  a  white  lie 


CELEBRATION  IN  BANGOR,  MAINE, 

OF  ITS  FIRST  NEWSPAPER’S  CENTENNIAL 

This  (Saturday)  Is  Emphatically  “The  Day”  in  the  Lively  Maine  City — 
Tonight  Will  See  a  Banquet  That  Would  Do  Credit  to  New  York 
— There’ll  Be  Speeches  hy  Robert  Lincoln  O’Brien  and  Other 
Imported  and  Native  Talent — Bright  Letters  hy  Cyrus 
Curtis  and  Other  Successful  Sons  of  the  Pine  Tree  State. 


Tlie  newspaper  men  of  Rangor,  Me., 
will  celebrate,  today  (Saturday,  Novem¬ 
ber  27),  the  one  hundredth  anniversary 
of  the  publication  of  Bangor’s  first  news- 
jiaper.  The  event  will  take  the  form  of 
a  baiK|uet  at  the  Bangor  Hoii.se.  It  will 
be  held  almost  on  the  exact  anniversar.v 
of  the  issuing  of  the  first  Bangor  news- 
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Comntonnultli  of  .Massachu^U. 


rcftnWv'tl 
i*  AUrch. 


// 

AN  ACT 


>ib«  finiday  t4  Jaitc  fuai 


ctrtabltsh  Courts  ofi^ 


•tr  ind.  M  aM)  Ibe  ' 
nr*  I'aj  «hrrci4«t  kb 
«  l<r»(  day  U  Jm 


AVCTIOX, 


X.  BKADIORU,  &r 


I  Ptufunkrr  Tina  fion  AN  ACT  m  ikitig  fiirtlier  proti- 

t  RES  II  liOOUS.  I  --  fku  d.yof  iorthc  iHinivhmc.t  ./hob- 

— “  j'T'O  hcsoklbl  PuUlC  Audi..:)  w  .  Mandau^hur  oiul  f.Wai 

I-.  1I.HILI.S,  &  Co.  I  I  H.S.or.b.dy 

H*.\  K  f'»  wk  at  the  •Neu'  lAXb*  BAiTltir,  on  MoubJ),  ^  •gtf  iUtf»,t*b«*pjiM»ird*t>d  ,  ,  n\,  n  the  S-m't  •rd 

Brtck  Storf,  R  irteor  Pou.t,  the  29th in«. at /ea o’clock  forctMaoti :  nm..  axj  b«  the  Gaveruor.  «Hb  ad'k*  M.d  ‘  ^ 

nvEi  dour  to  e.rr  &  GarLial.  a  4..  ..r  /’/^—  coMrm  •ftic  towifit.  •*  ***  m  < !..■- «MrMS/.d.  «W*y •«>*</*. 

.  r  Alt  tment  nf  O  ie«lr  r»y  be  ;  *bJl  lu»*  alt  ibr  iwiw-  I'fiJ  fhe  IbM  rf  Bt-mia  -’tW 

ir.l/tf.  ...  r.v  ...  b, 

Ensilsht  .Inirncan^  t:-  It,*  .  .  „  -r  i...  ...  ■  „  • _ •‘‘••‘«.Gitc»»e»irdM»h*tiffgiitoyiUvr  i«b*««l*rKlukcf«HiiW>iKi*q*«n»  imi* 

j  If  je  ,  **  .*  c  fV*f  t  Plc»*..fil.»i.c  loibeeirtiioH  and  fy,giM4>gr<luiulv.o.  mi,  |Ko|>r>t*  ulucb 

/.  ftfiOtiStUna  ItlffCntrSt  'Scales — 1  Su>tT.  locctitcr  H  Uli  I UU  irp* .  .i  r-wh,  mmI  •ibrr  Cogmy  w  tmc*.  NiayheibcMbjeii  bfki(ta..,«<'i  fwbber, 


fur  C'.ivl*  or  iK'l— I  Show  Book  Case—-  «« 

ouiurt  Pnjda^T.  ja  'arklv  of  U  K>KS— I  ekgjnt 

-■«».  Vi"*  -■--ri’';.: 

2  iiiui;.  w.  I.  t-.'.'.-;;': 

1  tlo.  AIOL.VS^ES— '  P'l^W  I ISH — .mkI  maav  small  Ar.  P"  • 

.oQii,  poiioik  nsii;js^^ 

1  Crulf  C  I'Ockcrv  NV  Ul  v .  jionn.  deccawd.  ti'^xahi. 

:c  !  ,,  piw»’ 

- - - -  —  —  I  ilanw,  .Hfarch  IB,  18)9.  . •«»?»• 

xoricr..  I - pT-n — r— , - tVSH: 

pilF.  uiUcfilKi.  hrn.t,y  (-i.ri  .  JllM  UllCIM'cf 
X  tfAKc,  tlut  they  base  entered 


H,  ■Jicimg  wk]  ed  and  igbbcd  < 
%  Iwt  ihM  pui.  «(Mmd  ibe  perw 

i  (•luce*  ft4b>w-  Mlkne  birinff  n 


Jtisi  Received 
And  yir  tate  at  tht  Q^ft , 

iiiu.ccipMtiicrjiipintr.ilc,  aiSc-J  'J'lif  'IVnipIc  tiurnionv. 

Bring  •  C«>lMetiii*i  of  atrrvd  al«,K  .  co: 


port.  ciMiMy  of  PcDohbCOt,  under 
***'  "z.  SANGER,  U  Co. 

WM  II  PACE. 

HIRAM  A  ruMKNT. 
/F.BL’LON  bASCl.H 
Xo»^mf>er  1,  1818.  tf  7 

/.  Sanger,  &  Co. 

Iti*«  M  hand  •  general  •*  wntmen*  *4 
EnghJt.Amfruan  e»f(  W.  /.  Coodt, 

Crockery  onJ Uolhw  Hare. 

(ur  Garb.  Cownary  Pi 
rorrd  cicdK. 

\.  B.  .A  hberal  price  will  Ite  riv.  { 


ll'anted  Immediatctyt 

An  Ap^ntice  tothePtiiTT* 
iKC  Bt’siyicss.  from  14  tc 
15  tears  old— one  Irom  a  rc^ct* 
aide  famiiv  and  {^ood  nJucation.  In- 
qmrrat  '  THIS  OFFICE. 
I'eh.  11,  1819. 


MILLERS 

«  ,^1  VeUrated  ITCH  OIXTMEST, 

IA  offered  to  tbe  public  m  brwe  one  of  ib 
rivicM  and  tatru  CMm  fer  Um  ditordn 

CD  fi»  J1  kind,  of  ShOTinE and  H«. '  ‘"*7'  ' 

I.1U.FL-RS  i«(n'»o«i«™i.  li.KiiKilTul.i.ii., 

may  bt  applied  w  tiH.  mull- 1 

\otice  to  Customers,  Gr»ctjbir— it  h  n*  notr**aty  far  t 


KondlktcMUy 
kMfay  msip-  ^7^. 

ewnyofWor.  Li, VV 

•croMlToca  ' 


rrfSepitmhc 
lUnpalure, 
Tariday  m 


the  1  wrutay  , 
■My  of  trank- 


offirHhi  nkaUb 
■rrdtnc  oi  ntou'kiu  nM 


b>Ha(Circn6cld,on 

.March,  ami  on  ibiid  Toeaday  in  _ 

bcTi  nhbinond  far  the  ronaiy  of  Ikth-  '  .  .  '  ",  . 
.Iin  «  Iun«.,  ••  il«  Uu  1  lu,..,  »  '  -  f*  “  f'"*-' 

Afd.  and  on  (be  laM  1  oaaday  in  Sepiew- j * 
hcriwiflfin  and  far  ibe  cowniy  of  Nor- 1  ^'“P***’ ' 
foU,M  Drdbani,  oeihciliMil  Ti>c»da»  of|  *■**  "**““ 

fannh  Twaday  in  •*•'»(* 

Jf.ilu  cncrKri).  >"« 

111,  i«  ih.  imT  Tw  jI,  ,  Iui,  »  A. 

m  Minh,  .ul ..  Ik.  Im  Tand..  I.  A«- ,  !■> 

,  ouhM  end  far  tbe  cooM*  ol  Brinol. '  “  ' 

ai  Tanwon,  on  the  feiwib  Toceday  ini 
ibc  fawnb  Toraday  m  5cp*j 


Apdtrb 


third  1  oradey  in  Sept. ; 
« 'i'vreilay  nra:  peeer  b 


afleinardt  to  baid  lahoi,  tor  at<cJ 


•  ■I'd  by  ccnftncArci 


iraf  AptiU  aud  m 


b«”Mir 

ibcTuraday'  .^■^awdbyri 


ZADOCK  DAVIS. 


land  each  (rnuine  bos  wtU  in  avcom-  icmber.  «itiwi»ndfar 
Ipan*^  oi'b  dircciiena  if  Kcnwiie.  and  far4  at  Paua,  on  the  third  Tncaday  ol  Janr.| 
losi.  Millsb.  Thct>  and  firm  I'Mcaday  of  Oembet}  niikin  bmI 
ore  UMtaacM  may  be  bad  in  anwU  or  !■!(«  far  the  coanty  of  CamUrljnd.  at  l*nnbnd, 
uai.iuiea  tif  lou.  bliLLca,  4r.  Grarfr  .  na  tbe  fonnb  Tvraday  in  March,  and  on  ibe 
fa.iorCyfwtllofaraob.aignof  Si-  Lofcc’a  lini  Tnnday  in  bepicMbcri  nnhin  and 
iead,S’o.S*.  ilanoker  aimei.  IN  Santnel  far  tbe  connty  id  Ktonebre.  M  AoKaua. 
tartan,  jr.  Na  4,  Nenbtiry  aircet,  Barrni .  on  tbe  law  Tuctday  in  April,  and  on  ibe 
ft  Ml  Brniamm  Buiman.  Pdrrttnd ,  Aaciy  fart  Tuetdaf  w  Dccembtr ;  oiihM  end  far 
H'aufbfaraaf*  /  Mr,  Jade  ll|dc,  the  conniy  of  Someraei,  «  Nornd^r^s^b, 


,  tlaiary  Heal),  George  McLel- 
Palca,  TbMaafonn  f 


xtorxd  1'itc«4ay  in  March,  and  < 


To  off  wttom  a  may  ComeerH. 

'T'HOSE  Mmltonta  in  this  ti 
A  wltotoH  SjMrrta  by  the  $maU  nhofaaak  or  r^. 
meatmre,  arc  nuiionid  ;^iitst  con- 
Pnijjntt  tlic  wunc,  there  wiU  be  t.~  > '■«  77"..?“"*""  “  *?* 

oompUintt  enter^  Hr^mt  them,  TvJb!T^tiiiu!i  <  .1  ii.  * 

'  J*  |>roscruted  •ccordiog  folan'.  pic«lnctt 


I  alaoby  da)  near  ancceadiof  the  tbkd  Tncaday  nfl 
tlciaand  Nvaemker.  niil-Mi  and  far  ibe  roumy  afl  beaa< 
heBruhb  Waahinpton.  M  Mathiaa.  an  tbefaw  1  net-' 


A.  BRADFORD, &c  Ctm 


^  of  Cl 


CaMle  llia.oail. 
rkablc  Ha'llHtn 
Iwiird  lha  father 
Tbe  Ring  bappentd  f 


anoid  and  webbed  h 


bleadii^  m  Ibe  groofid  . 

I  akblln 

MniS 


be  bo  - 

nnoed,  and  caaeed  -File  de^e 


in  print;  all  printcfl  lies  are  black  lies. 

“The  voice  dies  away,  but  the  typed 
word  lasts.  Tlie  injury  from  the  oral 
ass.iult  is  f(*niporary,  but  that  from  the 
jirintt'd  attack  may  lie  permanent. 

“The  perfection  of  the  printing 
press,  and  its  continually  more  wide¬ 
spread  use  as  a  means  of  communica¬ 
tion,  brings  to  bear  the  whole  power  of 
tbe  multiplication  fable  to  augment  the 
damage  of  a  single  phrase.  With  presses 
brought  to  a  eajiaeity  of  2(K),000,000 
words  a  minute,  flu*  size  of  this  multi¬ 
plier  may  Ik*  infinite,  and  tlie  smallest 
damage  done  to  legitimate  business  by 
iintriitbfnl  advertising  may  become  in¬ 
finite  when  nniltiplied  by  infinity. 

“The  resjKinsive  value  of  every  adver- 
(Continued  on  page  (>(>2) 


jiaper,  Peter  Edes  having  printed  the 
initial  number  of  the  Bangor  Weekly 
Kegister  on  Saturday,  November  2.'i,  1815. 

Wilfrid  Hennessy,  former  city  editor 
of  the  Bangor  Commercial,  also  a  New 
York  City  newspaper  man  at  one  time, 
will  l)c  the  toastmaster,  and  the  first 
8|>eaker  will  be  Oliver  L.  Hall,  editor  of 
the  Bangor  Commercial,  who  will  talk  on 
“Beminiscences.”  Arthur  G.  Staples, 
hnsiness  manager  of  the  I..ewiston  Journal, 
will  respond  to  the  toast.  “The  Paper 
from  the  Old  Home  Town,”  and  Robert 
Lincoln  O’Brien,  editor  of  the  Boston 
Herald,  is  to  talk  on  “A  Quarter  of  a  Cen¬ 
tury  iu  Newspaper  Work,”  containing 
reminiscences  of  years  as  a  Washington 
correspondent,  a  newspaper  trip  around 
tlie  world,  and  years  as  a  Boston  reporter 
and  editor. 


“Journalism’s  Useful  Yesterdays”  will 
l>e  the  subject  of  Frederick  G.  Fassett. 
editor  of  the  Waterville  Sentinel ;  and 
(ieorge  W.  Norton,  editor  of  the  Portland 
Express  Advertiser,  will  talk  on  “Fellow¬ 
ship  in  the  Newspaper  Craft.”  Prof.  Ro¬ 
land  P.  Gray,  of  the  journalism  depart¬ 
ment  of  the  University  of  Maine,  will 
give  an  account  of  the  work  of  this  de- 
imrtment. 


llo.N.  Joseph  P.  Bass, 

I’ublisher  Bangor  (Me.)  Commercial, 
was  recently  presented  with  a  silver  servlee 
by  Ills  employees  on  the  occasion  ot  his 
Noth  birthday.  He  is  one  of  Maine’s  oldest 
and  most  successful  newspaper  publishers, 
lie  was  horn  in  Uandolpb,  Vt.,  in  183.’',.  and 
after  engaging  In  the  dry  goods  business 
eame  to  Uaugor  In  1803,  then  going  into 
the  tiniLerliuids  and  real  estate  business. 
In  187it  he  began  publishing  the  Dally  and 
Weekly  Commercial,  and  he  has  continued 
in  that  capacity  since.  He  has  been  mayor 
of  Bangor,  representative  to  the  I-s'glslature 
and  a  World's  Fair  eoinmissloner  in  18!l3. 
He  is  a  lineal  descendant  of  .John  and 
l‘rlseUla  Alden.  Mr.  Bass  retains  his  youth 
to  a  remarkable  degree,  and  is  a  striking 
tigure  in  Maine  Jouriialtsm. 

Gov.  Oakley  C.  Curtis  and  Senator 
Charles  F.  Johnson  have  been  invited  to 
be  present,  and  among  those  who  have 
accepted  invitations  are  Congressman 
Frank  E.  Guernsey,  of  Dover;  President 
Robert  J.  .\ley,  of  the  University  of 
Maine;  Col.  Frederick  Hale,  owner  of  the 
Portland  Express ;  Ex-Gov.  Frederick  W. 
Plaisted,  editor  of  the  New  Age ;  Libra¬ 
rian  R.  K.  Jones,  of  the  University  of 
Maine;  Hon.  John  Francis  Sprague,  of 
Dover,  editor  of  the  .Toumal  of  Maine 
History ;  Kingsbury  B.  Piper,  former 
editor  of  the  Waterville  Sentinel,  now 
income  tax  collector;  J.  Clement  Murphy 
and  E.  L.  Chadhourne,  of  Augusta,  and 
numerous  others. 

Among  the  regrets  received  was  that  of 
Cyrus  H.  K.  Curtis,  a  former  Maine  man. 
now  of  the  Philadelphia  Public  Ledger 
and  the  Curtis  publications.  Mr.  Curtis 
thus  facetiously  responded  to  the  invita¬ 
tion  : 

November  16, 

Wilfrid  A.  Hennessy, 

Secretary,  Bangor  Chamber  of  Commerce, 
Bangor,  Maine. 

My  dear  Sir :  You  cannot  imagine  niy 
souse  of  disappointment  and  regret  that  1 
am  unable  to  be  present  on  the  27th.  ro 
think  that  It  la  a  hundred  years  since  Peter 
Kdes  started  that  weekly  paper  that  Is  re¬ 
membered  a  hundred  years  afterward.  It 
seems  but  yesterday  when  Pete  used  to  come 
“up"  to  I’ortland  and  tell  us  of  the  wonder 
fill  possibilities  of  Journalism  In  Bangor, 
and  then  ask  us  to  cash  a  little  check  and 
hold  It  over  for  a  few  days;  and  I  have 
{Continued  on  page  G62) 
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VERY  VIGOROUS  STRUGGLE  GOING  ON 

OVER  NEWS  PRINT  FREIGHT  RATES 

Another  Chapter  in  a  Long-Drawn-Out  Contest  in  Which  Publishers  of 
Newspapers,  as  Represented  hy  the  A.  N.  P.  A.,  Are  Trying  Their 
Best  to  Avoid  Being  Taxed  a  Great  Sum  Annually,  Without 
Need,  Through  a  Nation-Wide  Raise  in  Freight  Charges 


BRYAN  TO  ATLANTA, 


advertising  solicitor  on  the  Los  Angeles 
Examiner  and  was  later  made  classified 
MURRAY  TO  NEW  YORK  advertising  manager.  He  made  a  re- 
-  markable  record  in  this  position  and  his 

New  Publisher  of  Hearst’s  Atlanta  classified  adver- 

^  .  ,  o  1  *  •  xvT*  1  1  tisinjj  section  of  that  paper  one  of  the 

Oeorfi^ian  anti  Suntiay  Anierit  an  v*  itlely  stronj^est  in  the  country. 

Known  and  Successful — Same  Is  True  After  two  years,  he  was  made  assist- 
of  His  Predecessor,  Now  in  the  New  ant  general  manager  of  the  Los  Angeles 
York  Hearst  Headquarters.  Examiner  and  in  190ft  he  was  made  gen- 

_  era!  manager  of  the  American  Weekly,  a 

.  newspaper  operated  in  conjunction  with 

Walter  G.  Bryan,  who  has  just  become  Hearst’s  San  Francisco  Examiner.  From 


Will  freight  rates  on  news  print  paper  the  one  and  one-tenth  cents  increase  Tiooflf’a  Afiun+a  Po^rfrinTi  Francisco  F.xaminer.  trom 

go  up?  would  apply;  and  as  they  also  have  mills  ®  1  ^former  f  fs 

Well,  that  remains  to  be  seen.  De-  west  of  the  east  boundary  of  New  York  ^  *  .  .7 anor  mnn  ’  imvin?  started  in  "***  made  publisber  of  the  Morgen 

cemlter  20  is  the  closing  date  for  the  State,  where  only  the  one-tenth  of  a  fipid^nii  the  Fulton  (Mol  Sun  PoP®'*'*’"  i'^ 

railroads  to  file  briefs  with  the  Inter-  cent  increase  would  apply,  or  in  other  V.t/r  nlneetJd  with  the  hnsL  . 

state  Commerce  (Dommission,  while  the  localities  where  there  is  no  increase,  it  lonirtmpnt  nf  thp  Kansas  Citv  ^  ^  took  charge  of  the  Atlanta  news 

other  contestants  (including  the  Ameri-  might  be  that  they  could  arrange  their  '  P'  j  papers  soon  after  Mr.  Hearst  entcrei 


(including  the  Ameri-  might  be  that  they  could  arrange 
can  Newspaper  Publishers’  Association)  shipments  to  Central  Freight  Asswia- 
liave  until  .January  4.  Then  the  rail-  tion  territory  from  the  mills  where  the 
roads  have  ten  more  days  in  which  to  minimum  increase  only,  or  no  increase 
submit  reply  briefs.  Possibly  there  may  at  all,  would  have  to  be  paid, 
he  an  argument  iMjfore  the  full  commis-  Tlie  Paper  Manufacturers’  Traffic  Colli¬ 
sion  some  time  in  January — the  proceed-  niittee  gave  the.  impression  of  being  in- 
iiigs  thus  far  having  been  before  Com-  terested  only  to  the  extent  of  having 
inissionor  I.aRoe,  sitting  in  the  New  any  inereases  so  scaled  as  not  to  inter- 
York  Custom  House.  fere  witli  their  competition,  regardless 

It  is  now  possible  to  survey  the  pro-  of  what  the  cost  may  bt?  to  the  iiews- 
ceedings  thus  far  had  and  see  whither  paper  publishers,  as  there  is  no  denial 
they  lead.  that  any  increases  that  go  into  effeet 

The  proposed  increase  on  news  print  will  be  added  to  the  price  of  paper; 
adds  two  cents  per  hundred  pounds  to  while  the  railroads  failed  to  show  any 
tlie  rate  at  present  in  effeet  between  need  for  increased  revenue,  and  least 
Canadian.  New  York  and  New  England  of  all,  for  singling  out  news  print  paper 
points  of  shipment  to  consuming  points  for  an  increase.  Their  alleged  desire  for 
in  Central  Freight  Association  terri-  equalization  of  rates  was  felt  by  the 
tory,  such  as  Cincinnati,  I.K)uisville,  Chi-  publisliers  present  to  be  merely  a  shield 
(•ago  and  St.  I.K)iiis,  witli  a  like  increase  for  their  desire  to  derive  additional  reve- 
on  all  combination  rates  to  Southern  nne  at  the  expense  of  news  print, 
or  Western  consuming  points  via  Ciiiein-  The  American  Newspaper  Publishers’ 
iiati  and  St.  Louis;  and  when  it  is  con-  Assca-iation  introduceil  testimony  to 
sidered  that  l.tlOO.OOO  tons  of  news  print  show  that  the  freight  rates  in  force  be- 
are  used  in  a  year  in  this  country,  to  tween  tlie  points  named  were  fair  and 
add  40  cents  a  ton  certainly  does  “run  reasonalde  and  remunerative  to  the 
into  money” — especially  as  it  is  consider-  railroads.  Rates  were  compared  with 
ed  certain  that  if  freight  inereases  are  similar  rates  in  force  in  the  Soutli,  and 


that  field,  and  ho  has  done  excellent  work 
on  them. 

Before  leaving  .Atlanta  Mr.  Murray 
was  given  a  banquet  by  nearly  200  em¬ 
ployees  of  the  fleorginn  and  presented 
with  a  handsome  loving  cup. 

MAY  ORGANIZE  PRESS 

CLUB  FEDERATION 


Milwaukee  Takes  the  Lead  and  Invites 
Cooperation  of  All  Organizations  Ad¬ 
vocates  a  Yearly  Convention  and  the 
Publication  of  An  Official  Organ  -St. 
Louis  Y.  M.  C.  A.  .Ad  Course. 


Walter  G.  Bryan 


St.  I.oris,  November  21.— There  is  a 
movement  ,on  foot  over  tlie  T'nited  States 
to  form  a  Federation  of  Press  Clubs. 
The  Mllw.Tiikee  (Wis. f  Pri'ss  Club  is  re- 
siioiisilile  for  the  initiative  in  this  mat¬ 
ter,  and  W.  C.  .Millinnsi'r.  of  that  organi- 
z.ation,  has  been  npiMiinti’d  eliairmnn  of 
the  committee  on  federation.  In  an  in¬ 
vitation  sent  out  from  the  Milwaukee 
eliih  to  other  clubs  to  assist  in  the  work 

says  in 


cessor,  lias  become  associated  with  the 


orderc-d  in  the  territory  above  mentioned,  the  sliowing  was  that  the  ton-mile  earn-  then  was  advertising  manager  - 

other  “raises”  will  follow  throughout  mgs  on  news  print  compared  very  favor-  st.  Louis  Star,  and  later  con- 

the  whole  ITnited  States.  ably  with  similar  earnings  on  other  ^  special  promotion  service  for  ^  Prpss  ahoiT’^hT  wJi 

At  the  hearing  there  were,  in  effeet.  roads  and  on  other  commodities-in  fact.  several  HearU  newspapers,  with  tnlltv  and  abundance  of  evii  ence  of ' 

three  parties  in  interest— tlie  railroads,  was  of  an  amount  to  yield  fair  profits  (...adquarters  in  Cliieago.  lie  is  widely  Mio^-shiJ  disnlaved  bv  the  varL^  s 

.he  paper  manufacturers  and  the  news-  to  tlie  railroads.  known,  also,  for  his  excellent  promotion  vi^  on  mv  trTn  ^ 

papers  (represented  by  the  A.  N.  P.  A.).  Testimony  was  also  introduced  by  work  for  the  Chicago  Tribune,  Chicago  the  suhiect  o/form^imr  such  a  national  or 

The  railroads  contended  that  news,  print  the  A.  N.  P.  A.  to  show  that  the  traffic  |,„iivNews  and  the  Cleveland  Plain  oanizaS  Ld 

has  enjoyed  a  low  freight  rate.  It  was  would  not  stand  any  increase  of  freight  ]),.aier.  g  -  ,  as  (tel<„ate(l  to 

shown,  however,  by  numerous  witnesses  rates  on  news  print  paper  in  that  the  |lu<rii  E.  Aturray,  Mr.  Bryan’s  prede 
tliat  tlie  rates  on  paper  were  such  as  to  volume  of  advertising  in  newspapers  had 
yield  a  very  fair  return  to  the  rail-  decreased  greatly  in  recent  years,  was 
roads.  It  was  also  shown  that  news  below  normal,  and  the  cost  of  produc- 
print  as  freight  is  in  a  class  hy  itself—  tion  of  newspapers  had  ver.y  greatly  in¬ 
is  an  attractive  conimoflity  to  the  car-  creased;  tliat  under  such  conditions  the 
riers,  with  its  large  tonnage  and  uni-  publishers  could  not  successfully  raise 
form  inoveinent ;  cloes  not  require  any  their  advertising  rates,  and  that,  in  fact, 
special  service  or  equipment;  is  not  par-  the  general  raising  of  advertising  rates 
ticularly  susceptible  to  damage  in  tran-  to  absorb  or  offset  increases  in  the  prices 
sit;  that  the  dail.v  shipments  are  not  of  news  print  paper  by  reason  of  in- 
only  in  carloads,  but  in  many  cases  in  creased  freight  rates  would  cause  heavy 
train  loads,  and  that  the  news  print  loss  to  the  puhlisliers  throughout  the  en- 
traffic  is  actively  sought  by  all  the  tire  country. 

railroads.  - - 

The  Paper  Manufacturers’  Traffic 

Committee  represented  many  paper  in-  ^ew  Orleans  Tinies-Picayune  Mailers 
terests  other  than  news  print.  The  ac-  At  the  annual  meeting  of  the  stock- 
tive  members  were  AV’.  1).  Hurlhiirt,  holders  of  the  New  Orleans  Times-Picay- 
traffic  manager  of  the  AViscoiisin  Piilj)  and  nne  Publishing  Company,  on  Monday, 

Paper  Mills;  A.  11.  Campln'll,  traffic  man-  Thomas  G.  Rapier  was  elected  a  member 
ager  of  the  International  Paper  Com-  of  the  board  of  directors,  to  fill  the  va- 
pany,  and  Thomas  G.  Smiley,  traffic  man-  cancy  caused  b.v  the  recent  death  of  Mnj. 
ager  and  si'cretary  of  the  Northern  New  11.  11.  Baker.  The  other  members  of  the 
Aork  Traffic  and  Pulp  Association.  They  hoard,  all  of  whom  were  rc-elected  unani- 
preseiited  a  proposed  compromise  hv  inously  to  serve  for  the  year  tftlti,  are : 
which  they  would  concede  to  the  car-  .Vshton  Phelps,  L.  K.  Nicholson.  B.  T. 
riers  an  increase  of  freight  rates  on  news  Wald.  .Alvin  P.  Howard,  G.  B.  Baldwin, 
print  paper  on  the  basis  of  onc-tciitti  C-  H.  Hyams.  .Tr..  A.  P.  Nicholson,  and 
of  a  cent  from  points  west  of  tlic  casti'rii  R-  fh  O’Donell.  I).  1).  Moore  was  unani- 


poiiits 

Imiindar.v  of  New  A'ork  State  to  Chi¬ 
cago  and  one  and  one-tentli  cents  from 
points  cast  of  that  line.  This  was  not 
concurred  in  and  was  opposed  hv  the 
Michigan  Paper  Mills  TralV’c  and  Pulp 
Association,  b.v  the  Minnesota  and  On 
tario  Power  Company 


nioiisly  rc-elected  general  manager. 


London  Globe  Reissued 

'I'lic  London  (England)  Globe,  which 
was  confiscated  by  the  government  on 


ganization, 
certain  views  of  leading  clubs. 

“A  convention  coul(l  be  held  once  a 
year  and  an  official  organ  published,  in 
which  space  can  he  allotted  for  news  items 
and  the  roster  of  each  club  in  the  federa¬ 
tion,  thereby  throwing  nil  clubs  and  racm- 
hers  into  closer  communication.  The  cx- 
jicnse  of  maintaining  such  an  organiza¬ 
tion  would  be  a  mere  trifle,  and  the  of¬ 
ficial  organ  would  be  sclf-snstainiiig 
through  the  ndvcrtiscmciits.  AA'e  want 
every  press  club  in  the  T'^nitcd  States  to 
come  into  the  fold.  This  is  no  individual 
scheme — no  plan  for  financial  gain— hut 
a  contemplated  arrangement  to  bring  the 
press  clubs  into  closer  alliance  and  to 
cement  the  bonds  of  good-fellowsliiii 
among  the  newspaper  men  throughout  the 
country.”  The  proposal  will  he  discussed 
at  the  meeting  of  the  Board  of  Directors 
of  the  Press  Club  of  St.  Louis  at  its 
next  meeting. 

The  complete  advertising  course  of  the 
St.  Louis  Y.  M.  C.  .A.  Night  SclicMd. 
which  is  offered  again  this  winter  for  the 
fourth  season,  is  meeting  with  the  de¬ 
sired  attendance.  This  course  is  given 
under  the  auspices  of  The  Advertising 
Club  of  St.  Louis,  and,  under  the  .siijier- 
vlsion  of  .T.  M.  Clayton,  educational  di¬ 
rector  of  the  Central  A’.  M.  C.  A.  'Die 
classes  are  conducted  by  .T.  AA’.  Binitli.  a 
member  of  the  Advertising  Club  and  ad¬ 
vertising  agent  of  the  Missouri  Pacific- 
Iron  Mountain  Railway  System,  a  man 
who  is  responsible  for  some  of  the  best 
railroad  advertising  in  America  for  the 


Hugh  E.  Murray 

_ ...  . ,  hy  the  Fort  Noxemher  tl  for  stating  that  Earl  Kitch-  general  iiiaiiagmiicnt  of  all  the  Hearst  last  several  years.  Last  Alarcli  the  Ad 

Frances  Pulp  and  Paper  Company,  by  the  oopt  had  resigned,  was  issued  again  on  newspapers  and  magazines  in  tlie  office  vertising  Club  of  St.  Louis  passed  a  reso- 
Itascn  Paper  Company,  hv  the  Ilennepin  Mornlay.  l^ie  issue  contains  the  corre-  Qf  Carvalho  in  New  Aork.  lution,  authorizing  twenty-three  members. 

Paper  Companv.  and  hv  the  Great  spondence  which  passed  between  the  pro-  --  --  . 

Northern  Paper  Companv.  ‘  Certain  other  I"->;tors  of  the  paper  and  the  authorities, 
manufacturing  interests  were  also  dis-  closes  with  an  apology, 

satisfied  with  the  proposed  compromise 


Mr.  Murray  is  .34  years  old.  lie  began  oach  one  a  specialist  in  a  particular  phase 
his  newspaper  cari'cr  in  IHftT  as  an  office  of  the  advertising  business,  to  prepare 
boy  on  the  New  Adrk  Evening  .lournal.  thirty  studies  in  practical  advertising. 
• - -  Three  years  later  he  was  a  reporter  on  Never  before  had  so  many  exiierts  col¬ 
and  withdrew  their  siipjiort.  'I'he  Towa  State  Press  .Association  now  the  New  Aork  .Aiin'rican.  and  later  on  lahoratcd  in  the  preparation  of  siu'h  a 

Of  the  members  of  tlic  Paper  .Maiiu-  has  32.>  newspapers  of  Iowa  on  its  mein-  the  Evening  Journal.  In  Iftt'J  he  was  comprehensive  course  of  this  nature.  It 

facturers’  Traffic  Committee,  only  two  licrship  roll.  Every  one  of  the  ft!)  conn-  made  dramatic  editor  of  the  same  pajicr  took  live  months  for  the  completion  of  the 

— the  International  Paper  Coniiiaiiy  and  tics,  with  the  exception  of  three,  is  rep-  and  he  continued  in  ,  .is  position  until  thirtj’  Ics.sons.  which  arc  being  taken  up 

the  r>aiircntidc  Paper  Coiiipaiiy  have  reseiitt'd.  Twenty  of  the  papt'rs  are  lftO.5.  when  he  quit  the  editorial  depart-  in  order  hy  the  A.  M.  C.  A.  class,  which 

mills  in  New  England  or  Qiichcc,  where  dailies.  iiieiit  and  went  to  Califoniia.  He  was  an  mci’ls  every  Friday  evening. 


( 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


Summary  of  the  Arguments  Against  the  Use  of  Coupons 

Well-Established  Facts  Brought  Out  in  "The  Editor  and  Publisher’s”  Series  of  Articles  Printed  During  the  Past  Nine 
Months — Coupons  Are  Unnecessary  Tax  Upon  Business,  Which  is  Paid  by  the  Consumer 
Rather  Than  by  the  Manufacturer — They  Encourage  the  Gambling  Spirit 
and  Lead  to  Waste  Rather  Than  Thrift. 

Hy  Fkank  Lekoy  Blanch akd. 


The  Ki>it(»k  and  Piblishek,  as  its 
n-aders  well  know,  has  taken  the  ground 
that  the  use  of  cou|H)n8  by  the  manufac¬ 
turer  and  the  sale  l>y  the  retailer  of  the 
luudiiets  in  which  they  are  packed,  places 
not  only  an  unnecessary  but  a  distinctly 
burdensome  tax  upon  merchandising.  It 
j-ontends  that  coujK>ns  are  a  menace  to 
business;  that  they  have  no  legitimate 
plac*-  in  marketing  and  that  they  should 
la*  lianished  from  the  marts  of  trade. 

During  the  past  nine  months  this  jour¬ 
nal  has  print«*d  dor.ens  of  articles  written 
by  experienced  business  men.  of  whom 
.John  Wanamaker,  of  Philadelphia  and 
New  York,  is  a  conspicmnis  example,  and 
interviews  with  such  representative  firms 
as  Marshall  Field  &  Co.,  Chicago;  the 
Kmporium  of  San  Francisco,  and  Jordan 
Marsh  &  Co.,  of  Boston,  discussing  the 
subje<‘t  in  all  its  phases.  Letters  present¬ 
ing  arguments  lM)th  pro  an<l  con  have 
apf)ean*d  in  its  columns.  Many  merchants 
and  newspa|>er  men  have  called  at  this 
(dlice  to  express  their  approbation  of  the 
work  we  are  doing.  That  the  position 
taken  by  The  F'.niTOK  am*  Pi  blishek  is 
sound  and  sensible  and  appeals  to  the 
merchandising  public  is  proved  by  these 
and  other  evidenc<*s. 

Xow  what  is  the  case  against  the  use 
of  cou|M»ns?  What  are  the  arguments 
U|s>n  which  o|»|H>sition  to  them  is  based? 
.Xre  c<>u|K>ns  an  unnec»-ssary  tax  upon 
merchandising  or  are  they,  worse  still, 
as  has  U'eii  claimed,  a  )>arasite  that  is 
sucking  out  its  life  bbssl?  lad  us  briefiy 
examine  the  evideiiw  that  has  Iteeii  sub- 
niitte<l  and  see  if  we  can  form  any  other 
conclusion  than  that  already  stated  in 
the  o|K‘ning  paragrajdi  of  this  article. 

HK.ST  I'SEK  AS  A  STIMfl.A.XT. 

<  ‘oupons  were  first  [lacked  or  given 
with  merchandise  for  the  pur[>ose  of 
stimulating  the  demand  for  it.  just  as  a 
man  takes  a  drink  of  whiskey  to  stimu¬ 
late  his  jsiwer  of  endurance.  There  is 
no  iloubt  of  the  fact  that  under  favora¬ 
ble  conditions  the  retailer  is  aide  to  sell 
more  gocsls  with  which  coupons  are  given 
than  he  is  of  gissls  with  which  none  are 
given,  but  at  what  a  cost! 

Thes<‘  "trade  stimulants”  have  liecn  in 
UM-  for  at  least  fifteen  years,  but  dur¬ 
ing  that  time  they  have  never  lieeii  so 
generally  distribute*!  as  at  this  very  mo- 
nn-nt.  The  i-oiijmiii  s<-heme  when  first  in- 
tr<Nineed  was  s<i  alluring  that  it  apiieabnl 
to  manufacturer  and  retaih-r  alike  as 
the  most  wonderful  [dan  for  building  up 
a  demaiKl  for  [lartieular  lines  of  g(SMls  - 
and  they  rea*lii.v  aflopbsl  it.  The  scheme 
w<irk<Hl  well  for  a  time,  but  later  its  «lraw- 
ba<-ks  and  evils  lieeame  apparent,  ami  oii- 
IMisithm.  at  first  slight  but  rapidly  im-reas- 
ing  ill  strength.  develo)ie<l  until,  as  already 
<'hri>ni<-!**d  in  tlies*-  columns,  many  large 
retailers  refuse*!  t*i  have  an.vthing  iimre 
t*i  *1*1  with  men-handis*-  in  whi*-h  (siuisins 
wer*‘  pa*  ked. 

'Hie  r«‘al  *'vil  *)f  the  *-*iu|hiu  systeui. 
a<-*-*ir*ling  to  llar*d*l  Uemingt*m.  csinsisis 
ill  the  eleinent  of  gambling  that  is  a  [uirt 
*if  it  —the  getting  of  s*>mething  for  mith- 
iiig  on  a  *-lian*‘e — or  rather  in  the  fa*-t  that 
it  anuiunts  simply  t*)  a  metlnal  of  divi*ling 
u|i  forfeite*!  or  uiiclaime*!  values. 

the  SYSTEM  IS  WKONG 

.Merchants  throughout  the  c*>iintry 
Inniestly.  «•arnestly  and  patriotically  feel 
that  the  *-oupon  and  trading  stamp  sys- 
t*'m  is  wnnig;  that  it  is  contrary  to  right 
business  prin*-i|d*‘a  and  inimi*-al  to  busi- 
n*-s«  e**inomy:  that  it  fasti-ns  u[Km  all 
meri’liants  a  deadweight  of  ex[wns«-. 
which,  ill  the  en*l.  if  adopted  by  every- 
Issly,  *an  Is-nefit  in*  *iiie  ;  that,  at  lest,  it 
is  an  unfair  way  to  a*lvertise  as  it  fails 
to  advi-rtiae  the  merits  of  the  gcMsls  and 
appeals  merely  to  the  gambling  instinct. 


(ou[»*ms  are  misleading.  Those  who 
handle  coupon  advertise*!  g*><sls  try  to 
convey  the  impression  that  the  [lur- 
chaser  is  getting  “something  f**r  noth¬ 
ing.”  .\8  a  matter  of  fact  he  ]>ays  f**r 
the  [iremium  whether  he  knows  it  *»r  not. 

If  the  manufacturer  turns  *>ut  h*>nest 
in*‘rchandise  at  a  reas*inalde  cost,  ami  if 
the  retailer  will  handle  these  gofwls  f*ir  a 
fair  and  l<*gitimate  profit,  ther*‘  will  be 
no  neiNl  of  even  trying  t*)  force  the  cus¬ 
tomer  into  thinking  he  is  g*‘ttiug  some¬ 
thing  for  imthing. 

G<K)I)S  SHOI'LII  BE  soi  l)  ON  .MEiU'l 

If  merchandise  is  sohl  on  its  merits 
at  a  fair  and  e*|uitable  [irice  no  brils-  will 
lie  necessary  to  induce  the  [uiblic  to  buy 
it. 

Coupons  and  the  merchandise  with 
which  th*‘y  are  nsleemed  cost  imuiey. 
Who  pays  for  them?  The  manufacturer 
who  buys  the  coupons  must  [>ay  for 
them.  lie  must  either  ad*l  the  *-*>st  t*) 
the  selling  [irice  of  his  product  in  order 
to  g<>t  back  what  he  has  [laid  out.  nr 
he  must  cut  his  own  profit  to  that  ext**nt. 

Com|i*‘titioi)  among  maniifaclur*-rs  is 
so  fien-e  that  they  are  oblige*!  to  sell  their 
[inKliicts  at  a  com[)arat  ively  small  margin 
*>f  [irolit.  When  they  [lack  cou[)ons  with 
their  g*MMla  th*‘y  must  either  a*l*l  the  c*)8t 
t*)  th*‘  s*dling  [irice  or  take  it  out  *)f  their 
alrea*ly  small  [)r*)rit.  What  c*iurse  are 
they  iimst  liable  to  pursue? 

Margins  *)n  selling  [irices  are  governe*! 
by  c*im[)<‘titi*in,  and  com])etiti*)u  has  s*) 
level*"*!  the  [irofits  of  the  middleman  t*> 
a  minimum  that  the  addition  of  an  *‘\tra 
tax  u[)on  the  necessities  of  life  works  a 
hanlship  upon  the  consumer. 

M'hen  the  cost  of  the  coupons  is  a*hle<l 
to  the  selling  [irice.  the  consumer,  of 
course,  pays  not  only  for  the  merchan*lis*‘ 
but  also,  in  additi*>n,  for  the  coup*)Us, 
which  liecome,  in  fact,  a  tax  upon  the 
sale.  In  other  wonls  cou[>ons  unnecessar¬ 
ily  increase  the  cost  of  living. 

It  is  wholly  within  the  n-alm  of  proba¬ 
bility  that  ultimately  these  para8it**s  o[i- 
erating  und**r  various  aliases,  will,  un¬ 
less  eradi*nt*“*l.  *"liminate  the  individual 
retailer  who  will,  in  turn,  lie  replac*"*! 
by  the  chain-st *)r*>  system  which  will  sell 
its  *)wn  bramls  of  merchamlise.  ther**by 
eliminating  those  of  the  manufacturer. 

ENrul  KACiES  GAMBI  IN(t 

From  th*‘  consumer’s  stan*lp*iint  *)ne 
*>f  the  m*)8t  seri*)U8  evils  growing  out  of 
the  use  of  the  coup*>n  is  its  encourage¬ 
ment  *)f  the  gambling  spirit  in  young 
|)e*)[)le.  They  are  led  into  extravagances 
thnuigh  a  *lesire  to  secure  a  certain  num- 
lier  *)f  **ou[)*)ns  for  which  they  may  g**t 
a  c**rtaiu  article  in  exchange.  Tlu'V  buy 
things  they  *lon’t  need,  paying  *-ash  for 
them,  in  onler  to  get  “for  nothing” 
s*)mething  they  want  in  the  way  *)f  a 
premium. 

f'hiblren  liecoim-  fascinat*-*!  with  th*- 
c*>u(Min  i*l*'a  ami  stand  in  front  *»f  cigar 
an*l  *)th*"r  8t*)res  where  *'ou]iona  are  *liH- 
tribiite*!  in  *)r*ier  to  lieg  them  fr*>in  ciis 
t*>mers  who  have  just  receiv*-*!  tlu'iii  with 
their  [)urchas*-8.  Of  cfuirse  the  chihln-n's 
[larents  are,  in  most  cases,  ignorant  of 
what  they  are  doing,  for  it  is  in*-*)n- 
*-eivable  that  they  would  care  to  have 
their  *)fr8[iring  begging  in  the  stresds  f*ir 
*'*iu[)*ins  any  more  than  they  wouhl  albiw 
th*>m  to  b*'g  for  pennies. 

wanamakek’s  views 

John  Wanamaker,  in  a  l*-tt*T  t*i  The 
FJiitok  and  I’i'hi.ishek  s*)m**  wvs-ks  a-jr*) 
ag*i.  said  that  as  a  r*‘sult  *>f  ov*t  fifty 
y*-ars'  ex|)erience  in  marketing  men-han 
*lise  he  was  convinc***!  that  *-*)up*>us  *)r 
premium  a*-hem*-s  of  any  kiml  whalsiM'ver 
have  no  [d:i<-e  in  th*-  distribution  of  m*'r 
chandis**. 

“The  (.’ou|ion”  he  de*lare<l,  “is  an  a*l- 
mission  that  the  goods  carrying  it  do  not 


measure  up  to  the  price  askeil  ami  that 
something  extra  must  be  included  to  give 
money’s  worth. 

“Xo  retail  .store  that  I  have  any 
knowledge  of  has  built  u[)  what  is  seem¬ 
ingly  a  permanent  business  on  the  plan 
of  giving  something  for  imthing.  In  the 
long  run  it  is  the  public  that  is  foole*!. 
.'"•oine  one  must  bear  the  ex[)eii8e  of  the 
‘catch  penny’  device  and  that  sonu'one 
is  eventually  the  [mrchaser.” 

.Mr.  Wanamaker  is  in  business,  like  all 
other  merchants,  to  make  inon*‘y.  If 
*'Ou|i*)ns  were  a  good  thing  f*)r  his  own 
pucket-bu*>k  and  a  lienelit  to  his  ciist*)- 
mers,  would  he  refuse  to  handle  goods  in 
which  they  are  packe*l?  t'ertainly  not. 
It  is  liecause  he  rt'ganls  them  as  para- 
sit*"s  that  he  keeps  them  out  of  his  store. 

UTHEK.S  .\GKEE  WITH  HIM 

That  other  big  merchants  share  his 
views  is  shown  hy  the  fact  that  the  lead¬ 
ing  stores  in  Chicago,  Xew  York,  Phila- 
d*d[)hia  ami  Boston  have  cast  out  goods 
in  which  coupons  are  packed. 

Why  should  newspaper  publishers  take 
a  special  interest  in  the  abolitition  of 
c*>u|)on8?  In  what  way  is  their  business 
alTected  by  the  distribution  of  these 
8li[)s  of  [taper  by  manufacturers  and  re 
lailers?  Let  us  see. 

When  the  manufacturer  adopts  the 
cou[H)n  system  he  charges  the  expense, 
in  iimst  cases,  to  the  advertising  account, 
b*‘*au8e  that  is  the  logical  place  for  it. 
He  conshlers  coupons  as  a  kind  of  ad- 
v*'rtising- -a  method  for  promoting  sales 
similar  to  newspaper  and  periodical  pub¬ 
licity.  If  his  advertising  appropriation 
is  .tlOO.CKMl  a  year,  and  the  coupons  he 
[tacks  or  *listributes  with  his  product  cost 
the  amount  available  for  .nil 
other  forms  of  advertising  is  $75,tK)0.  In 
siinie  instances  manufacturers  who  have 
a*l*)pte*l  the  use  of  coupons  have  discon¬ 
tinued  n*'ws|)aper  and  periodical  adver¬ 
tising  altog*-ther. 

niG  MI  kink  AGE  IN  ADVEKTISING 

While  the  loss  of  .$2,5,(MK>  by  the  entire 
iaaly  of  [iiiblishers  is  insignificant  when 
*)nly  one  manufa*-turer  is  involved,  when 
\*)u  *-ons!der  that  there  are  hundreds  of 
otlur  manufacturers  s|A'n*ling  not  only 
.*2.').(MM'  a  year  f*ir  *-ou[)on8.  but  in  some 
cas*s  friuii  .$|(KI.H(KI  to  .fl .OIMt.OtH),  you 
*-au  >*‘e  that  the  t*)tal  amount  thus  with¬ 
drawn  fr*)m  till*  onlinary  channels  of  ad¬ 
vertising  aggr*"gates  an  enormous  sum. 

One  of  tin-  most  striking  exam[)les  is 
that  *)f  the  big  tobacco  companies  that 
are  [lufting  out  as  high  as  a  million 
*lollars  worth  of  coupons  a  year.  The 
*lirectors  of  Bev<*ral  of  these  concerns 
whi*-li  have  hitherto  la-eii  the  heaviest 
news[)a[)er  a*lv**rtisers  in  the  country, 
have  *"onclude*l  that  la'cause  the  expense 
of  the  coupons  has  lieen  so  heavy  the 
v*ilumc  of  news[)a[>er  and  maga/.ine  ad- 
v*‘rtising  must  be  cut  from  twenty-five 
to  fifty  [ler  i-ent.  One  company  has  can- 
*-ell*‘*l  ov*-r  a  million  dollars  worth  of 
a*lvertising  which  it  c*)ntract*Hl  for  in 
th*-  newspa|)*>r8  alone.  It  is  estimated 
that  *luring  the  current  year  between 
thr****  and  five  millions  of  dollars  worth  of 
advertising  will  have  lieen  cancelled  or 
*liscontinue*l  lM>*-ause  of  the  cou[>on  craze. 

But  gr*'at  as  this  l*>ss  is  to  the  pub¬ 
lishers  from  a  financial  view  point,  it 
alone  wouhl  *-ount  for  but  little  if  the 
(lublic  whi*-h  the  newspapers  serve 
profit***!  thereby.  I*ublish*‘rs  have  no 
right,  even  t**  increase  their  revenues,  to 
olT*"r  any  s*-lieme  *)r  iilaii  that  is  f*»r  the 
general  g*)*)*l  *)f  the  c*immunity. 

M*IKAL  OIILHiAl  ION  OE  IM  BLISIIEKE 

III  th*-  matter  *>f  the  use  of  *-oup*)ns 
there  is  a  iimral  *ibligati*iu  that  must  be 
*-*iiisi*ler*‘*l.  New8pa[H*r8,  altluiiigh  [uib- 
lished  fur  private  gain,  are  public  insti¬ 
tutions  in  that  they  sustain  a  most  inti¬ 


mate  relatiunshi|i  toward  the  commun¬ 
ity.  Besides  [irinting  the  local,  domestic 
and  foreign  news,  the  new8|)aper  occupies 
the  position  of  guardian,  champion, 
friend  and  advisor  to  thousands  of  people. 
Its  morals  must  be  almve  reproach;  it 
must  not  lietray  the  trust  imposed  on  it 
by  its  readers;  it  must  not  lend  its  name 
to  dishonest  practices;  its  efforts  must 
always  lie  directed  toward  the  achieve¬ 
ment  of  high  ideals.  If  it  fails  in  any  *me 
*)f  these  things  it  loses  the  confidence  *»f 
the  public  it  serves,  its  fate  is  s*>ale<l  a  ml 
its  ruin  is  inevitable. 

As  giianlians  *>f  the  public  welfare  Ih*- 
new8[)aper8  must  oppose  coupons,  for 
th*>y  know  that  they  are  economically 
wrong  in  principle;  that  they  ineiilcati- 
false  ideas  of  thrift;  that  they  place  an 
unnec*‘8sary  burden  upon  the  people;  that 
they  promote  a  gambling  spirit  anmng 
children  as  well  as  grown-ups.  It  is  imt 
economy  to  make  a  man  pay  more  for  an 
article  than  it  is  actually  worth  merely 
that  y*>u  mav’  make  him  a  present.  If 
coupons  and  trading  stamps  represent 
ing  merchamlise  valued  at  $120.(HM).IMMI 
was  distributed  during  the  [last  year,  as 
was  recently  stat«-*l  by  the  premium  men 
them8*‘lv*'s,  then  the  public  has  paid  just 
that  anuuint  more  than  it  should  for  the 
merchandise  it  has  purchased. 

The  <-ost  of  living  is  high  enough  as  it 
is  without  forcing  the  people  to  [lay 
more.  Therefore  it  is  the  duty  of  the 
newspa|)ers  to  take  up  cudgels  and  vig¬ 
orously  fight  any  system  that  is  merely 
[larasitical  in  its  character. 

(Cartoonist  Porter’s  Body  Found 

'Pile  lK)dy  of  Phil  Porter,  former  car¬ 
toonist,  was  found  a  few  days  ago  on 
the  slmre  of  Twin  Island,  in  I.ake  Mich¬ 
igan,  by  two  hunters.  Porter’s  body  had 
la-eii  in  the  water  for  six  or  seven 
nmnths,  and  was  b«-yond  n-cognition,  cx- 
*-ei)t  f*)r  a  ring  and  the  clothes.  lie  was 
last  em|)loyed  by  the  Ethridge  advertis¬ 
ing  firm,  of  Chicago.  Ilis  wife  died  in 
April,  lfll4.  Mr.  Porter  was  38  years  ol*l. 
and  had  lieen  *-artoonist  on  a  number  of 
papers  in  the  FCast,  where  his  work  was 
w<-ll  known,  es[)ecially  in  the  Boston 
Journal. 

Connolly  Goes  to  Washington 

Jack  S.  Connolly,  president  of  the  Bos¬ 
ton  Press  Club,  late  day  city  e*litor  of 
the  Boston  Herald  and  private  secretary 
t*)  ('ongressman  Carter,  left  that  *-it.v 
for  Washington  Saturday,  where  he  will 
taKe  up  his  secretarial  duties  at  once. 
Vi*-e-President  J*)hn  Withington,  of  th*- 
Press  (Jub,  will  assume  the  active  lead¬ 
ership  of  the  elub  during  the  absen*-*- 
of  Mr.  Connolly.  When  Mr.  Connolly 
left  the  Ilerahl  he  was  presente*!  with  a 
g*ild  watch. 


New  New  York  News  Syndicate 
.1.  S.  Hughes,  who  has  managed  the 
Xew  York  Tim*‘s  syndicate  and  news  bii- 
r*-au  for  the  past  seven  years,  has  left 
the  Times  to  enter  the  syndicate  field  on 
his  own  behalf.  He  has  organized  the 
Piihlishers’  Xews-F’eature  Syndi<-ate,  with 
headquarters  at  38  Park  How,  New  York. 
Besides  supplying  a  daily  telegraph  serv- 
i*-e  by  special  wires  running  into  the  38 
Park  Row  offices  to  a  chain  of  out-of- 
t*iwn  subscribers,  the  new  news  bureau 
[linns  to  enter  the  Sunday  feature  field  on 
a  br*)a*l  scale. 

Uncle  Sam  Stops  This  One 
A  p*istoffice  fraud  order  has  just  be*-n 
issued  against  the  Jewell  Novelty  Works. 
Kalamazoo,  Mich.,  which  manufactu.’e*l 
ami  sold  a  H*)-(-nlle<l  “divining  rod,”  which 
was  represente*!  to  be  capable  of  locating 
hidden  treasure,  gold  mines,  etc. 
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Bostonians  are  discussing  Christmas.  Members  of  the  338,463  families  living  within  13 

*1 —  r>'  _ _ _ _  _ _ l  £. _ 


miles  of  Boston’s  City  Hall  are  now  on  the  search  for  suitable  gifts.  'V 

Are  your  goods  being  considered?  ^ 

Consider  the  market — the  possibilities  for  your  product.  Here  are  338,463  families 
in  a  city  with  a  greater  per  capita  wealth  than  that  of  Chicago,  Philadelphia  and  St.  f  ^'01^ 
Louis  combined,  and  greater  than  that  of  New  York  City. 

They  have  on  deposit  in  the  banks  of  Metropolitan  Boston  over  one-ninth  of  the 
savings  of  the  people  of  the  United  States.  h 

vertised  goods  by  name.  This  number  is  increasing.  I  ^ 

The  dealers  of  Metropolitan  Boston  believe  in  advertised  goods.  The 
big  majority  of  them  favor  newspapers  as  an  advertising  me- 
dium  because  of  the  local  appeal. 

Metropolitan  Boston  is  a  market  worthy  of  your  best  .  ^ 


effort. 

The  Boston  American  will  help  you  with  your  adver¬ 
tising  and  merchandising  plans  by  supplying  informa¬ 
tion  covering  local  trade  conditions.  It  will  help  you 
reach  out  for  your  share  of  this  Christmas 
trade. 

The  Boston  Evening  American  will  carry 
your  message  to  more  people  than  all  the  • 

other  Boston  evening  newspapers  combined  /- 

— and  there  are  five  of  them. 

The  Boston  Sunday  American  will  carry  f. 
your  message  to  more  people  than  any  other 
Boston  Sunday  newspaper — and  T\ 

there  are  three  other  Sunday 
newspapers. 

rhe  advertising  rate  of  the  Bos- 
ton  American  is  the  lowest  per 
line  per  thousand  circulation  in 
this  territory. 

Now  is  a  good  time  to  talk  it 


80-82  Summer  Street 
Boston,  Mass. 


New  York  Office 
1789  Broadway 


ChicaRO  Office 
504  Hearst  Building 


Now,  For  Christmas 
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YEN  MENTION  is  Koiiig  to  lie  n  strong  factor  in  a  liberal  CHICAGO  AD.  AGENCY 

programme  for  national  prepartnlDeHa.  In 

TRADING  STAMPS  this  movement  the  Seattle  Times  will  be  SUES  CURTIS  PUB. 

a  leader,  throtigh  my  brother,  C.  B.  _ _ 

Blethen.,  who,  on  the  death  of  my  father,  ^  ,,,  .  ^ 

was  made  editor  of  the  pajier,  and  who  is  ^*®*’?*  Blumenstock  Company, 
a  captain  of  coast  artillery  and  an  artil-  Brings  Action  Against  Publishei 

lery  instructor  in  the  United  States  Army.  der  the  Sherman  Anti-Trust  L 

A  group  of  Seattle’s  rich  men  have  organ-  Urges  Adoption  of  Law  Preve 

ized  an  aero  club,  have  a  monoplane  and 
are  teaching  the  memliers  how  to  fly.  In 
Seattle  we  have  several  divisions  of  the 
military,  naval  militia,  c-oast  defense,  field 
artillery,  lioy  scouts,  aero  club  and  so  on. 

"(lur  new  building  is  now  actually 
under  construction,  and  we  shall  move 
into  it  next  August.  I  am  now  buying 
machinery  and  equipment  for  our  new 
home.  I  have  visited  the  leading  news- 
paiiers  on  my  trip  East  and  will  call  on 
the  publishers  in  the  largest  cities  in  the 
East  and  make  a  study  of  their  plants,  so 
that  1  may  be  able  to  have  one  of  the 
;o-  most  complete  plants  in  the  country  for 
nn  tb«  Times.” 


stock  iieople  thought  this  to  be  an  uti- 
wise  distribution  and  therefore  planned 
to  cut  the  (Curtis  appropriation  to 
<MM)  and  divide  the  remainder  among  news- 
paiiers  and  magazines  which  would  reach 
the  consumer  more  advantageously,  (’ur- 
tis  objected  and  forthwith  removed  tlie 
name  of  the  agency  from  its  lists  of  ap- 
jiroved  clients. 

“Mr.  Boyd,  the  Western  manager  for 
the  Curtis  comjiany,  immediately  in¬ 
formed  the  Hamilton-Brown  Shoe  Com¬ 
pany  that  his  iteople  would  have  no  deal¬ 
ings  with  our  agency,  and  subsequently 
did  refuse  to  accept  any  advertising  on 
any  terms  from  our  agency,”  said  Mr. 
Blumenstock.  “The  Hamilton-Brown 
company  wrote  a  letter  to  Curtis  pro¬ 
testing,  but  Mr.  Boyd  had  to  carry  otit 
the  Curtis  jiolicy. 

“We  lost  the  account  through  the  ac¬ 
tion  of  Curtis,”  continued  Mr.  Blumen¬ 
stock.  “We  lost  other  accounts  as  well. 
Our  clients  were  told  that  we  were  no 
longer  recognized.  Innuendos  were  made 
use  of  and  our  clients  were  led  to  infer 
that  we  were  ‘crooked’  and  unable  to 
handle  an  advertising  campaign.  It  was 
then  that  we  sued  the  Curtis  Publishing 
CoiniMiny  in  the  Federal  Court  for  viola¬ 
tion  of  the  Sherman  Anti-Trust  law  and 
in  restraint  of  trade.  We  will  win  if 
there  is  justice  in  the  United  States.” 

Here  is  what  Mr.  Blumenstock  sug¬ 
gests  as  a  means  of  improving  a  condi¬ 
tion  which  iiermits  of  what  he  alleges  in 
the  case  of  the  Curtis  company : 

“Make  it  iinpos.sible  for  one  publisher 
to  tie  the  hands  of  the  advertising  agent. 
Let  the  advertiser  demand  recognition  for 
the  agent  in  whom  the  advertiser,  the 
one  who  puts  up  the  money,  has  con¬ 
fidence.  If  Curtis  insists  uisin  discrimi¬ 
nation  against  a  particular  agent,  turn  to 
other  mediums  of  advertising.  The  same 
thing  apiilies  to  any  other  publishing 
company.  Alsilish  tl»e  agency  commis¬ 
sion.  Buy  and  sell  advertising  siiace  as 
big  business  men  do  all  of  their  buying 
and  selling — on  a  basis  of  merit  and 
service.” 


Joseph  Blethen  of  the  Seattle  Times  Has 
Been  Fighting  the  Evil  for  Ten  Years, 
and  Proposes  to  keep  Right  On  -Great¬ 
ly  Increased  Business  Reported  All 
.Along  the  North  Pacific  Coast. 


Chicago,  Ill.,  November  21. — George 
Klumensto<-k,  who  is  the  head  of  the  ad¬ 
vertising  firm  which  liears  his  name, 
among  other  things,  is  a  man  who  says 
what  he  thinks  and  is  not  afraid  to  think 
twice  on  the  same  subject,  which,  per¬ 
haps,  is  the  chief  explanation  of  the  suit 
brought  by  him  against  the  Curtis  Pub¬ 
lishing  Company,  which  has  resulted  in 
bringing  the  name  of  the  George  Blumen¬ 
stock  Company,  Inc.,  of  Chicago,  into  the 
limelight  of  the  newspaper  and  advertis¬ 
ing  world. 

“I  am  in  favor  of  a  federal  law  that 
will  regulate  all  advertising  rates  qnd 
make  it  a  misdemeanor,  ]iunishable  by 
fine  and  imprisonment,  for  a  iiublisher  to 
discriminate  lietween  one  advertiser  and 
another,”  said  ^Ir.  Blumenstock  to  a  rep¬ 
resentative  of  EdITOB  &  Pt  BUSIIKK. 

Another  maxim  enunciated  by  Mr. 
Blumenstock  was  that  any  pressure  com¬ 
ing  la-tween  the  publisher  and  the  adver¬ 
tiser  for  the  purpose  of  inducing  business 
on  any  other  basis  than  worthiness  of 
the  st-rvice,  is  a  menace  to  and  a  tax 
uiKin  all  advertising. 

Three  years  ago,  the  Blumenstock 
agency  was  on  the  “recognized”  list  of 


HARV  ARD  CRIMSON’S  NEW  HOME 


University  Daily's  Handsome  Structure 
Occupied  for  First  Time  Nov.  20 
Bosto.n.  November  22. — .All  Harvard 
is  pointing  with  pride  to  the  brand  new 
home  of  the  Harvard  Crimson  that  has 
just  la-eii  oi>ene<l  for  use.  The  formal 
dtHlication  of  the  handsome  building  will 
<-ome  later,  hut  in  the  meantime  editorial 
and  mechanical  affairs  will  proceed  as 
usual. 

The  building  is  of  brick  and  limestone, 
two  stories  in  height.  It  cost  ^4f),000 


the  public  are  getting  something  for  noth¬ 
ing  are  dishonest.  Somebody  pays  for  the 
stamps.  an<l  when  they  are  taking  money 
from  the  Times,  I  will  admit  my  fight  is 
a  selfish  one. 

“There  are  few  pa|M‘rs  in  the  United 
States  that  have  taken  the  stand  of  the 
'rimes  on  the  trailing  stamp,  and  the  re¬ 
sult  is  there  are  only  a  few  small  stores  in 
.'Seattle,  and  some  stalls  in  the  public  mar¬ 
ket.  that  use  them.  No  store  in  Seattle 
has  ever  stayeil  out  of  the  'I'inies  because 
it  was  not  alloweil  to  mention  trading 
stanqis  in  its  advertising.” 

He  statisl  that  since  the  ownership  of 
the  Times  came  into  the  Blethen  family. 

It*  years  ago,  they  have  fought  the  pre¬ 
mium  evil.  His  pajier  does  not  use  a 
single  iiremium,  and  the  same  iiolicy  is 
Iwing  carrieil  out  on  the  trading  stamp. 

••\Ve  have  Iss-n  threateneii  time  ami  again 
to  Ik‘  taken  into  court. 

“The  industries  of  Seattle  are  on  a  very 
sound  and  substantial  basis,  with  the  ex- 
c«“piion  of  the  liimls-r  interest,  which  was 
poor  for  threi-  reasons,  namely,  demand 
low.  a  tariff  workisl  in  the  inter<‘sts  of 
British  t'olumbia.  and  high  freight  rates. 

"Trade  with  .Maska  is  growing,  and  the 
tixeil  industries  of  Alaska  are  growing: 

:’nd  it  is  not  Is-ing  isipulated  by  adven¬ 
turers  who  go  there  with  tw<»  or  three 
hundnsi  dollars,  but  go  there  to  stay.  'I’lic 
commencem<“nt  of  the  Government  railway 
will  Im-  a  big  thing.  While  not  actually 
under  construction  as  yet,  the  engim-ers  and  is  pf  a  design  that  blends  well  with  the  Curtis  Publishing  Compan.v 
are  getting  the  supply  iKists  ready.  When  the  surrounding  architer-ture.  there  came  a  rift  in  the  serenit; 

this  roail  is  i-ompletisl  it  will  mean  four  'I'he  celebration  of  the  completion  of  relations  between  the  two  coi 

times  the  amount  of  business  for  us  to  the  building  was  markeil  by  the  issue  of  According  to  the  agency,  in  map] 
.Maska.  a  s|»ecial  eilition  of  the  Crimson,  con-  an  advertising  campaign  for  the  ] 

•■’I'he  fisheries  of  the  North  Pacific  tainiiig  44  pages,  including  a  supplement  Uubbi'r  Company,  of  St.  Louis,  j 
Coast  are  growing  and  getting  on  a  busi-  in  sei>ia-coated  {lajier  of  the  football  was  made  for  a  page  advertise 
ness  basis.  Seattle  is  getting  to  lie  more  players.  Colliers  and  only  a  single  col 

and  more  the  assembling  jdace  for  this  (In  the  first  floor  of  the  structure  is  Saturday  Evening  I’ost. 

industry,  which  consists  i-hiefly  of  salmon  the  president’s  oflii-c,  the  circulation  and  When  the  discovery  was  made 
and  halibut,  'fhe  work  of  the  Seattle  advertising  departments,  the  news  room  local  manager  for  the  ('urtis  las 
Port  Commission  is  just  la-ginning  to  bear  and  an  office  for  the  use  of  the  correspond-  agency  was  notified  that  it  wouh 
fiuit.  and  four  immensi-  d<a-ks  have  just  ents  of  the  Boston  and  New  York  i>apers.  out  of  the  recognition  it  forme 
!a-«-n  esimpleteil.  'I’lie  csmiidetion  of  the  In  the  rear  is  a  large  nsim  for  the  lino-  enjoy<-d.  The  threat  was  not 
new  d<K-ks  enables  Seattle  to  more  con-  t.vpes  ami  jiresse-s.  up  at  once.  Then  followed  anc 

veiiieiitly  handle  the  salmon  jiaek  from  Upstairs  is  the  sanctum  sanctorum,  fi-nse  against  the  publishing  bout 
the  Northwest  and  the  jiicking  and  han-  where  the  sis-i-ial  meeting  for  which  the  drew  a  sef-ond  strong  obje<-tion. 
filing  of  the  apjde  crops  than  ever  Is-fore.  ('rimson  is  noteil  will  Is-  held  ami  where  account  of  the  Curtis  jxfople  was 

“'nie  wheat  criqi  in  eastern  Washington  the  faiimus  Crimson  dinners  will  be  by  the  Blumenstock  agency  and 
is  the  biggest  in  its  histfiry.  'I'he  dairy  gi\-en.  Iiropriation  dividfsl  Is-lween 

interests  of  western  Washington  are  in-  'I'he  building  was  first  jiut  to  us<-  No-  Evening  Post  and  a  half  doze 

creasing  very  rapidly.  Everything  under  vemla-r  2<l.  'There  will  lx-  no  formal  |>ub1ications. 

the  sun  that  c-an  float  on  the  Pacific  dfslicatf>ry  exercises  at  the  Crimson  build-  'Then  came  an  account  which 
(Icean  is  carrying  immense  quantities  of  ing  at  presi-nt.  In  Ff-bruary  the  Har-  cured  by  the  Blumenstock  agen 
freight  to  Uussia,  China  and  Japan,  most-  vard  daily  pa|x-r  will  have  ffirmal  exer-  the  Hamilton-Brown  Shis-  Com] 
ly  shipjKsl  from  Seattle,  hut  the  wlnde  cisi-s,  however,  to  mark  the  m-w  era  in  St.  Isuiis.  .Vccoriling  to  Mr. 
group  of  cities  of  the  Pacific  N<»rthwf-st  cidlege  journalism.  stis-k.  this  company  hail  Ix-en  i 

are  on  their  feet  for  keeps;  the  State  'The  new  plant  is  on  Pliin|iton  street,  soim-thing  like  .$."i<I,<NNI  in  Curtis 

lxi|iulation  is  growing  faster  thay  the  city  near  .Massachusi-tls  avenue.  It  was  vis-  tions  for  Ihi-  ailvertising  of  shixis 
isqiulation — which  is  a  gissj  indication.  iied  by  many  of  the  old-time  grads,  who  cent,  of  the  output  of  which  was 

“In  uiy  oiduion  the  North  I’acific  (Joast  attended  the  football  game  Saturday.  towns  of  3,(X)U  and  under.  'The 
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BACKING  UP  THE  DEALERS 

Once  a  week — 52  weeks  in  the  year — the  Victor  Talking  Machine 
Company  advertise  in  several  New  York  newspapers  (among  them 
being  the  NEW  YORK  AMERICAN,  of  course)  a  combinationVictor 
and  Victor  Dealers^  advertisement  —  the  space  occupied  by  the 
dealers  having  been  filled  by  the  efforts  of  representatives  of  the 
newspapers  carrying  the  advertisement. 


At  this  time  last  year  the  Victor  people  used  several 
full-page  advertisements  in  several  newspapers,  and 
this  year  they  are  doing  the  same  thing  over  again. 
This  is  in  addition  to  their  regular  campaign. 

What  is  the  result?  Every  Victor  dealer  in  the 
New  Y ork  territory  is  on  his  toes  all  of  the  time  to  sell 
as  many  Victrolas  as  he  possibly  can.  The  dealers 
themselves  do  advertising  on  their  own  account. 

The  j>eople  have  the  merits  of  the  Victrola  placed 
before  them  every  week  m  the  year.  They  are  told 
where  they  can  buy  Victrolas.  They  know  that  around 
the  corner  in  their  neighborhood  is  a  Victor  dealer. 
They  know  that  it  makes  no  difference  from  which 
dealer  they  buy — the  price  is  the  same  everywhere. 
Every  dealer  knows  that  he  is  in  competition  with 
every  other  dealer,  but  that  does  not  keep  him  from 
advertising.  As  a  matter  of  fact  it  encourages  him  to 
advertise.  He  figures  rightly  that  he  will  get  his  share 
of  the  business  by  going  after  it. 

What  does  the  campaign  cost?  A  very  small  per¬ 
centage  on  the  volume  of  business  done — nothing  like 
what  the  cost  would  be,  either  to  the  company  or  to  the 
dealers,  if  personal  solicitation  only  were  employed — 
the  old-time  method  of  selling  musical  instruments. 

The  Victor  people  have  a  wonderful  market  in  the 
New  York  territory.  They  cultivate  it  constantly. 
TTey  do  not  give  the  people  a  chance  to  forget  the  Vic¬ 
trola  or  the  Victor  records.  They  keep  something 
going  all  of  the  time. 

There  is  a  very  fertile  field  in  New  York  for  all 


manufacturers  of  musical  instruments  and  for  all  deal¬ 
ers  in  musical  supplies.  If  all  advertised  consistently, 
every  one  of  them  would  do  an  ever-increasing  vol- 
,  ume  of  business. 

New  York  is  a  Music  Mecca.  People  are  growing 
fonder  of  music  all  of  the  time. 

The  NEW  YORK  AMERICAN  talks  to  its  readers 
Wednesday  of  every  week  about  music.  They  are 
very  keen  about  music.  NEW  YORK  AMERICAN 
readers  are  buying  musical  instruments  all  of  the  time. 


Dealers  say  they  are  very  responsive  to  their  adver¬ 
tisements.  NEW  YORK  AMERICAN  readers  repre¬ 
sent,  as  you  know,  ONE-FOURTH  of  New  York. 
They  buy  ONE-FOURTH  of  everything  that  comes 
under  the  classification  of  music.  They  give  ONE- 
FOURTH  of  the  patronage  that  goes  to  Grand  Opera 
and  to  all  of  the  musical  events. 

Practically  all  the  Music  Dealers  in  New  York 
advertise  in  the  NEW  YORK  AMERICAN.  They 
find  it  a  very  profitable  medium. 

There  is  a  ready-made  market  in  NEW  YORK 
AMERICAN  homes  for  manufacturers  of  Musical 
instruments.  Its  readers  are  as  willing  to  co-operate 
to  make  advertising  pay  musical  supply  people  as  the 

NEW  YORK  AMERICAN  is. 

The  NEW  YORK  AMERICAN,  because  of  its 
interest  in  musical  matters,  is  developing  a  love  for 
music  among  its  readers  to  a  remarkable  degree. 
Therefore  it  is  a  really  great  advertising  medium  for 
the  music  people. 


Mtan 
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CELEBRATION  IN  BANGOR  OF 

FIRST  NEWSPAPER  CENTENNIAL 

{Continued  from  page  Cot). ) 

no  doubt  that  Pete  told  that  same  story  on 
me  years  afterwards,  because  all  the  Maine 
newspaper  men  I  ever  heard  of  did  tell  it. 

What  has  become  of  Pete,  anyway?  Is 
he  still  cashing  checks  or  has  he  cashed  in? 
We  old  Maine  Journalists  don't  think  any¬ 
thing  of  being  a  hundred  years  old,  espe¬ 
cially  when  it  comes  to  reminiscing.  We 
generally  go  back  a  hundred  years  or  so  for 
our  stories  of  the  wonderful  things  we  did 
in  the  dim  past  —and  it  is  safer  so — and 
more  wonderful  things  happened  in  the  past 
than  ever  happen  now.  Anyway,  how  I 
hate  to  miss  a  dinner  where  I  might  find 
a  lot  of  fresh  victims  for  some  of  the 
stories  1  have  been  telling  for  a  hundred 
years,  more  or  less,  and  a  new  generation 
can't  check  you  up  and  spoil  it  all. 

Sincerely  yours. 

Cvars  11.  K.  Oi  uti.s. 

Other  former  Maine  newspaper  men 
heard  from,  who  sent  letters  which  will 
lie  read  at  the  banquet,  are  Don  C.  Seitz, 
business  manager  of  the  New  York  World, 
formerly  of  Norway,  Me. ;  lion.  William 
J.  Curtis,  of  the  law  office  of  Sullivan  & 
Cromwell,  of  New  Y’ork  City.  President 
Percy  K.  Todd,  of  the  Bangor  &  Aroos¬ 
took.  will  not  be  able  to  attend,  but  sent 
cigars  enough  for  everyone,  with  his  com¬ 
pliments. 

Lawrene'e  T.  Smyth,  city  etlitor  of  the 
Bangor  Daily  News,  in  sending  his  re¬ 
grets,  said : 

You  will  have  many  bright  men  at  your 
dinner,  and  between  them  the  name  and 
fame  of  the  pioneer  printer  of  Bangor  must 
gain  in  dignity  and  lustre.  Peter  Kdes  de¬ 
serves  a  tall  monument,  for  he  displayed 
not  only  genius  in  his  calling  but  heroic 
devotion  to  the  glorious  profession  of  pub¬ 
licity  and  popular  education  when  he 
founded  the  Bangor  Register  in  the  wilder- 


M.  Robert  Harrioan 
Bus.  Mgr.  Bangor  (Me.)  Commercial, 
is  a  stockholder  in  the  Commercial  corpora¬ 
tion,  and  has  been  identified  with  the  news¬ 
paper  continuously  since  18TT,  serving  suc¬ 
cessively  in  the  mechanical,  oiitorial  and 
business  departments.  He  is  the  veteran 
newspaper  man  of  Bangor  in  point  of  serv¬ 
ice.  and  Is  looked  up  to  by  those  who  are 
familiar  with  the  newspaper  business  in 
Maine  as  a  man  of  excellent  Judgment  and 
strong  personality.  He  was  l)orn  in  Bangor 
in  IS.'IO,  was  educated  in  the  Bangor  High 
School,  and  since  that  time  has  devoted  his 
untiring  and  unremitting  attention  to  the 
Commercial,  the  success  of  which  is  in  part 
a  tribute  to  his  methods. 


ness  village  of  a  century  ago.  I  wish  that 
I  could  add  something  to  the  tributes  that 
will  be  paid  to  his  character,  his  courage 
and  his  fruitful  laltors;  but  it  will  be  so 
well  done,  I  am  sure,  by  others,  that  the 
good  old  pioneer  of  the  Penobscot  press, 
peering  over  the  parapets  of  1‘aradise,  will 
regard  the  banquet  scene  with  pleasure  and 
realise  that  it  was  well  worth  while  to 
have  been  Bangor's  first  newspaper  man. 

Congratulating  you  and  all  the  assembled 
company  upon  the  presence  at  this  admir¬ 
able  feast  of  Mr.  Robert  Lincoln  O'Brien. 
I  wish  you  all  the  satisfaction  and  inspira¬ 
tion  that  come  of  good  fellowship  and  of 
pride  in  labors  whose  fruits  so  greatly  en¬ 
rich  the  life  of  civilized  mankind,  without 
whose  vitalizing  influence  other  professions 
and  arts  might  starve  or  perish  and  the 
world  be  dark  indeed. 

Souvenir  menus  containing  fac-simile 
front  pages  of  the  Bangor  Register  of  100 
years  ago,  and  the  Commercial  and  the 
News  of  today,  with  a  list  of  Bangor  pa- 
Iiers  during  the  past  century,  a  cut  of 
Peter  Edes’  press,  etc.,  will  be  presented 
to  the  guests. 


Peter  Edes,  Bangor’s  first  printer,  was 
the  son  of  a  Revolutionary  printer,  Ben¬ 
jamin  Edes,  in  whose  Boston  newspaper 
office  the  tea  party  men  gathered  to  dis¬ 
guise  themselves  as  red  men,  and  whose 
shop  was  the  rendezvous  of  such  famous 
men  as  Otis,  Warren,  Hancock  and 
Samuel  Adams. 

Peter  followed  in  his  father’s  footsteps 
by  establishing  the  Newport  Herald,  in 
Newport,  R.  I.,  which  did  not  prove  to 
be  a  financial  success.  Later  he  removed 
to  .Augusta,  Me.,  and  published  the 
Kennebec  Intelligencer  for  20  years. 
Hearing  of  the  rapidly  growing  town  of 
Bangor,  Me.,  he  removed  there  in  the 
fall  of  1815,  and  established  the  Bangor 
Register,  the  first  paper  printed  in  the 
town.  While  at  first  it  met  with  public 


FIGHTING  THE  COUPON  EVIL 

Newspapers  Commend  the  Good  Work 

Done  by  “The  Editor  and  Publisher” 

Judging  from  the  many  hundreds  of 
complimentary  and  commendatory  letters 
received  at  the  offices  of  The  Editor  & 
Publisher  during  the  past  ten  days, 
there  is  a  growing  interest  throughout 
the  trade  in  the  subject  of  coupons  and 
trading  stamps.  Sentiment  in  opposi¬ 
tion  to  the  so-called  “coupon  evil’’  seems 
to  be  crystallizing  very  rapidly. 

It  seems  to  be  generally  conceded  that 
no  manufacturer  can  for  an  indefinite 
Iieriod  continue  to  give  consumers  of  his 
goods  additional  merchandise  as  a  bonus 
or  a  pre.sent  and  charge  the  same  price 


ADVERTISING  MEN  BEFORE 

FEDERAL  TRADE  COMMISSION 
{Continued  from  page  650.) 

tisement  is  based  upon  the  responsibility 
of  all  advertisements. 

“Except  by  lawful  competition  it  is 
unfair  for  one  man  to  so  conduct  his 
business  as  to  bring  about  decrease  in 
the  value  of  the  property  of  others.  The 
publishers  of  public  journals  and  period¬ 
ical  literature  are  merchants  dealing 
white  space. 

“Except  by  lawful  competition  it  is 
unfair  for  one  man  to  so  conduct  his 
business  as  to  deprive  others  of  equal 
opportunity.  Printed  misstatement  for 
business  purposes  is  an  assault  upon  pub¬ 
lic  confidence,  whereby  the  offender  de¬ 


stroys  the  value  of  a  public  utility  to  all 
legitimate  business  which  may  come 
after. 

“The  newspapers,  magazines,  and  other 
publishers  of  advertising  are  common 
carriers  which  should  be  open  to  all 
uiHin  similar  terms.  None  should  he  al¬ 
lowed  to  use  them  in  such  a  manner  as 
to  receive  dishonest  individual  benefit  at 
the  expense  of  all  legitimate  business. 

“Therefore  dishonest  advertising,  be¬ 
sides  being  a  public  wrong  committed 
upon  the  people  with  a  view  to  obtaining 
money  under  false  pretenses,  is  unfair 
competition  with  all  other  business,  de¬ 
preciating  the  value  of  all  publishers’ 
space  and  diminishing  the  power  of  one 
of  the  greatest  public  utilities. 

“No  ruling  should  be  made  which  will 
lie  a  handicap  to  legitimate  business.  Due 
allowance  nuist  lie  made  for  the  play 
of  legitimate  enthusiasm  and  due  allow¬ 
ance  made  for  the  effect  of  individual 
viewpoint.  Every  man  should  have  the 
right  to  say  about  his  product  what  he 
lielieves  to  be  true.  There  are  circum¬ 
stances  where  exaltation  brings  the 
reader  nearer  to  precise  understanding 
than  scientific  statement  of  technical 
fact. 

“But  the  legitimate  business  should  be 
protected  from  all  unfair  competition  in 
the  form  of: 

“Sweeping  assertions  which  depart 
from  constructive  discussion  of  the  ail- 
vertiser’s  own  merchandise  to  indulge  in 
dishonest  general  statements  that  do 
damage  to  all  competing  business. 


Old  Printing  Press  of  Peter  Edes  In  Rooms  of  Bangor  Public  Library  “Wilful  falsifications  as  to  quality. 


supixirt,  it  did  not  prove  to  be  very  profit¬ 
able  after  a  two-year  trial,  and  he  re¬ 
moved  from  town,  selling  out  to  James 
Burton. 


at  which  he  formerly  sold  merchandise 
without  .gifts.  It  is  a  fact  that  he  must 
either  increase  his  price  or  decrease  the 
tjiiantity  or  (juality  or  both. 


which  impel  public  distrust  of  true  state¬ 
ments  made  in  the  same  publication, 
thereby  depriving  competing  business  of 
the  full  value  of  space  bought  in  the 
same  medium. 


The  size  of  the  page  was  about  11  by 
17  inches,  jirinted  on  hand-made  paper, 
four  columns  to  the  page.  The  circula¬ 
tion  was  about  8(K>  weekly,  as  compared 
with  aluiut  200.000  weekly  of  all  editions 
of  the  two  Bangor  pa|X‘rs  today,  with 
s<*ven  .and  eight-cailumn  pages,  12  to  24 
pages  to  the  issue,  on  wood  pulp  paper. 

In  the  life  of  Peter  Edes,  a  book  pub¬ 
lished  by  the  DeBurians,  a  Bangor  liter¬ 
ary  society,  apix'ars  the  following: 

“From  all  that  can  be  learned  of  the 
character  of  Peter  Kdes,  he  was  a  man  of 
the  most  rigid  honesty  and  integrit.v ;  his 
words  were  uttered  with  candor,  and  from 


The  directors  of  the  American  News- 
paiier  Publishers  Association  have  been 
canvassing  the  situation  during  this  week 
to  a.scertain  if  they  can  corihistently  meet 
the  views  of  (’entrai  States,  and  Western 
memlH'rs  wiio  feel  that  concerted  action 
should  be  at  once  undertaken. 

In  reciuit  weeks  many  requests  have 
been  received  for  copies  of  the  A.  N.  P.  A. 
issiie  of  The  Editor  &  Publi.siieb  that 
contained  the  resolution  on  the  subject 
of  couiions  adopted  by  the  association  at 
the  Ajiril  meeting  at  the  Woldorf.  It 
was  as  follows : 


“Deliberate  misleading  statements"  of 
fact,  obviously  intended  to  defraud  the 
public  and  thereby  lessening  the  utility 
and  lowering  the  market  value  of  all  pub¬ 
lishers’  space. 

“Public  confidence  in  the  printed  word 
is  a  public  asset  which  should  be  de¬ 
fended  against  attacks  by  the  anarchs  of 
trade  with  a  zeal  as  great  as  that  ex¬ 
pended  in  guarding  material  public  prop¬ 
erty.  It  is  a  right  as  invaluable  and  es¬ 
sential  to  business  as  the  right  to  the 
pursuit  of  life,  lilierty  and  happiness  is  to 
the  individual  and  it  should  be  as  in¬ 


all  that  can  lie  gathered  regarding  his  pub¬ 
lic  and  private  conduct  he  was  governed 
hy  high-mindedness  In  every  act.  He  re¬ 
garded  the  newspaper  as  a  means  of  pub¬ 
lic  benefit,  education  and  Improvement,  an 
agenc.v  of  which  the  people  should  he  proud 
and  one  which  they  should  generously  sup- 
IKirt." 


“WHEREAS,  The  alleged  profit  distrihu- 
tion  coupon  plans  and  similar  schemes  hav¬ 
ing  obtained  such  growth  and  having,  in  the 
judgment  of  merchants,  become  such  a  men¬ 
ace  to  legitimate  husiness  that  legislation 
prohihiting  the  same  is  pending  in  various 
state  legislatures,  and, 

“WHEREAS,  In  the  opinion  of  close  stu¬ 
dents  of  economics  such  schemes  are  he- 


violatc. 

“Public  faith  is  an  element  as  necessary 
to  business  as  air  is  to  the  human  or¬ 
ganism,  and  none  should  be  deprived  of 
that  faith  until  he  shall  have  shown  him¬ 
self  unworthy  of  it. 

“If  1  may  be  permitted  to  make  a  sug- 


Frank  Stockdale  in  Texas 
Frank  StiM'kdale,  national  lecturer  for 
the  Associated  Ad  Cltibs  of  America,  de- 
liveretl  addresses  before  the  Dallas  Ad¬ 
vertising  I^eague  on  November  16  and 
liefore  the  Fort  Worth  Ad  Club  on  No¬ 
vember  17.  In  Dallas  Mr.  Stockdale  dis¬ 
cussed  “Dealer  Help  as  It  looks  to  the 
Dealer.’’  As  a  result  of  Mr.  Stockdale’s 
address  before  the  ad  club  of  Fort  Worth. 
Texas,  on  November  17,  a  convention  of 
business  men  of  that  city  will  be  held  on 
April  17,  18  and  10,  under  the  direction 
of  Mr.  Stockdale.  The  meeting  of  business 


lleved  to  be  fundamentally  opposed  to  the 
growth  of  trade  and  the  expansion  of  legiti 
mate  business ;  therefore,  he  It 

“RESOLVED,  That  the  American  News¬ 
paper  Publishers  Association  hereby  ex¬ 
presses  its  belief  that  the  best  Interests  not 
only  of  the  newspapers  of  the  country,  hut 
of  all  business  enterprises,  are  not  served 
by  such  methods  of  exploitations." 


A  Circular  Useful  to  Printers 

As  being  of  special  use  in  connection 
with  Christmas  printing,  the  Mergen- 
thaler  Linotype  (Company  has  issued  a 
four-page  circular  devoted  to  a  display  of 
the  various  border  matrices  and  matrix 
slides  designed  for  use  on  Holiday  print¬ 
ed  matter.  The  showing  covers  such 


gestion  to  the  commission,  it  would  be 
somewhat  along  these  lines: 

“The  Interstate  Commerce  Commission 
frequently,  when  questions  are  raised  be¬ 
fore  it,  designates  some  number  to  con¬ 
duct  an  investigation  of  the  merits  of  the 
case,  and  I  feel  it  might  be  desirable  for 
the  Federal  Trade  Commission  to  follow 
a  somewhat  similar  procedure. 

“A  member,  or  members,  with  or  with¬ 
out  outside  expert  assistance,  might  be 
appointed  do  hold  hearings  and  take  tes¬ 
timony  on  this  matter  wherever,  in  the 
judgment  of  the  Commission,  it  may  be 
desirable,  and  where  testimony  may  lie 
procurable.  This  procedure  would  place 
in  the  hands  of  the  Federal  Trade  Coin- 


men  will  lie  under  the  auspices  of  the 
Fort  Worth  Ad  Club  and  will  be  for  a 
discussion  of  advertising  and  business 
efficiency. 


items  as  holly  leaf  designs,  candles,  liells, 
stars,  reindeer  and  Santa  Claus.  Copies 
may  be  procured  by  anyone  interested 
from  the  various  agencies  of  the  Lino¬ 
type  Company. 


mission  all  available  information  and 
evidence.  Then,  your  honorable  body 
will  be  in  a  position  to  take  such  action 
as  may,  in  your  judgment,  be  found  nec¬ 
essary  or  desirable  ” 
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If  Ever  an  Advertiser  Should  Advertise  in  New  England  Now 
is  the  Time.  He  Will  Never  Again  Have  a  Better  Opportunity. 

An  Argument  for  New  England  Newspapers 


The  New  England  States  have  a 
population  of  6,552,681  people  dis¬ 
tributed  over  a  land  area  of  61,976 
square  miles.  The  cost,  therefore,  of 
reaching  these  people  by  means  of 
newspaper  advertising,  should  be  as 
low,  per  thousand  circulation,  as  any 
other  territory — if  not  lower — because 
density  of  population  makes  for  lower 
overhead  expense  in  distribution,  and 
is  also  a  contributing  factor  in 
quickening  the  interest  of  the  com¬ 
munity  in  the  story  an  advertiser  has 
to  tell.  Another  point  is  the  intelli¬ 
gence  of  the  people,  their  ability  to 
comprehend  and  appreciate  the  merits 
of  the  article  advertised,  and  their 
purchasing  power  to  possess  them¬ 
selves  of  those  articles. 

Where  wage  earners  are  numerous 
in  a  community,  and  labor  is  in  de¬ 
mand,  the  dollar  skips  nimbly  along 
from  one  to  another  and  the  oppor¬ 
tunities  for  sales  are  consequently 
greater,  as  16.6%  of  all  the  wage  earn¬ 
ers  in  the  United  States  are  in  New 
England.  In  the  field  of  manufactur¬ 
ing  industries  its  importance  is  at¬ 
tested  by  the  fact  that  the  total  value 
of  its  manufactured  products  exceeds 
the  healthy  sum  of  $2,670,000,000  per 
year,  or  12.9  per  cent  of  the  total  sum 
estimated  for  the  United  States,  and 
this  does  not  take  into  account  the 
tremendous  orders  now  being  filled  for 
European  consumption. 

In  surveying  the  newspaper  field 
the  advertiser  will  find  that  in  Boston 
is  located  a  morning  newspaper  whose 
daily  edition  is  larger  than  that  of  any 
other  morning  paper  in  America,  if 
not  in  the  world.  His  investigations 
will  also  prove  that  another  paper 
publishing  twice  a  day  has  for  many 
years  enjoyed  a  remarkable  prestige, 
one  that  penetrates  to  almost  every 
town  in  the  section,  and  of  which  it 
might  be  truthfully  said  that  it  has  de¬ 
veloped  more  advertising  successes 
than  any  other  New  England  daily. 
There  is  another  paper  in  Boston 
whose  great  strides  in  the  past  few 
years  have  placed  it  in  a  position  which 
no  thoughtful  advertiser  can  overlook, 
and  these  three  papers  combined  give 
an  advertiser  about  a  million  circula¬ 
tion  at  a  trifle  over  a  dollar  a  line. 


By  T.  F.  KENNEDY,  Pres. 

Vredenburgh,  Kennedy  Advertising  Agency 

MASSACHUSETTS. 

Paid  2,500 

Circulation  lines 

Boston  American  (E) .  389,944  .35 

Boston  Globe  (ME)  .  227,523  .30 

Boston  Herald-Traveler  (ME)  170,093  .28 

Boston  Journal  (M) .  59,451  .16 

Boston  Post  (M) .  463,578  .40 

Boston  Transcript  (E)  .  29,052  :15 

Fall  River  News  (E) .  *7,153  .02 

Fitchburg  Sentinel  (E) .  4,879  .0172 

Haverhill  Record  (S) .  **15,000  .0285 

Lawrence  Telegram  (E) .  8,780  .0286 

Lawrence  Tribune-Eagle 

(M  &  E  comb) .  11,426  .03 

Lowell  Courier-Citizen  .  16,749  .03 

Lynn  Item  (E)  .  13,245  .0536 

Lynn  News  (E) .  8,268  .0357 

New  Bedford  Standard  and 

Mercury  (ME)  .  20,949  .03 

Springfield  Republican  (M) 

Springfield  News  (E)..!?^} 

Springfield  Republican  (S)  ..  .  15,973  .065 

Springfield  Union  (MES) .  28,216  .07 

Taunton  Gazette  (E) .  5,552  .0215 

Worcester  Gazette  (E)  .  24,562  .045 

Worcester  Telegram  (MS)..  29,640  .05 

Massachusetts  totals  .  1,580,159  2.2551 

Population,  3,605,522 

RHODE  ISLAND. 

Pawtucket  Times  (E) .  21,355  .05 

Providence  Bulletin  (E) .  49,388  .09 

Providence  Journal  (MS*)...  24,495  .07*08 

Providence  Tribune  (E) .  18,396  .05 

Rhode  Island  totals .  113,634  .26 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) .  6,790  .0178 

Portland  Express  (E) .  20,163  .0535 

Waterville  Sentinel  (M) .  5,183  .02357 

Maine  totals  .  32,136  .09487 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  24,811  .08 

Population,  438,662.  • 

VERMONT. 

Burlington  Free  Press  (M).  9,317  .0228 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M) .  25,375  .065 

Bridgeport  Standard  (E) _  5,343  .035 

Danb^ury  News  (E) .  5,969  .0118 

Hartford  Courant  (MS) .  17,624  .06 

Hartford  Post  (E) .  10,597  .025 

Hartford  Times  (E) .  23,899  .06 

Meriden  Journal  (E) .  4,910  .025 

Meriden  Record  (M) .  5,768  .0357 

New  Haven  Journal-Courier 

(M)  .  11,752  .03 

New  Haven  Union  (E) .  15,719  .05 

New  London  Day  (E) .  8,254  .0285 

New  London  Telegraph  (M)  3,780  .00857 

Norwich  Bulletin  (M) .  9,250  .04 

Connecticut  totals  .  148,240  .47457 

Population,  1,114,756. 

New  England  totals .  1,908,297  3.18 

*Government  statements,  April,  1915. 

**Publishers’  statement. 

Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


Maine  has  a  number  of  newspapers 
which  are  well  edited,  and  which  are 
influential  mediums.  Their  circula¬ 
tions  are  guaranteed,  and  their' rates 
are  not  out  of  proportion  to  the  num¬ 
ber  of  copies  printed.  They  pay  the 
advertiser. 

In  New  Hampshire,  the  Manchester 
Union  is  far  and  away  above  every¬ 
thing  else  in  the  state,  while  over  in 
Vermont  the  Burlington  Free  Press 
comes  first.  In 'these  three  states  it 
is  interesting  to  note  that,  during  ten 
years  preceding  the  last  Federal  Cen¬ 
sus,  the  population  increased  6.9  per 
cent  in  Maine,  4.6  per  cent  in  New 
Hampshire,  and  3.6  per  cent  in  Ver¬ 
mont,  while  Massachusetts  shows  a 
20  per  cent  increase,  Rhode  Island  26 
per  cent  and  Connecticut  22.7  per 
cent. 

In  Massachusetts  outside  of  Boston 
the  advertiser  will  encounter  a  bunch 
of  good,  live,  up-to-date  newspapers 
that  serve  their  readers  in  first-class 
style,  exert  a  strong  influence,  and 
whose  advertising  columns  carry  the 
announcements  of  their  local  mer¬ 
chants  in  a  way  that  convinces  the 
outside  reader  that  the  community  is 
responsive  to  advertising.  In  compar¬ 
ing  the  rates  of  these  papers  with 
those  of  the  same  circulation  in  other 
states,  it  will  be  found  that  they  give 
exceptionally  good  value  for  the 
money. 

Rhode  Island  has  two  newspapers 
that  need  not  take  their  hats  off  to 
any  one.  With  a  good’,  big,  strong 
and  substantial  circulation,  they  domi¬ 
nate  their  field  absolutely.  They  are 
masterpieces  of  typographic  art,  have 
the  best  news  features,  conduct  their 
business  departments  like  thorough¬ 
breds,  and  give  every  co-operation 
p(tssible  to  make  their  advertisers’  in¬ 
vestments  profitable. 

Connecticut  just  now  is  a  bee-hive 
of  industry.  Everybody  seems  to  be 
busy.  Many  factories  are  turning 
night  into  day.  Raw  materials  are 
rolling  in  and  finished  products  are 
rolling  out  to  all  parts  of  the  world. 
The  newspapers  reflect  this  condition 
in  the  spirited  bidding  of  their  local 
merchants  for  trade  in  their  advertis¬ 
ing  columns.  There  is  plenty  of 
money  within  the  advertiser’s  grasp  if 
he  will  reach  out  for  it  by  advertising 
his  goods  in  the  papers  of  Bridgeport, 
New  Haven,  Hartford,  Waterbury 
and  other  towns. 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro  rata 
basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

ilie  42  leading  New  England  dailies  listed  on  this  page  offer  1,908,297  circulation  at  $2.71  a  line,  or  over  400,000  more  circu¬ 
lation  at  about  one-third  the  cost  per  line. 

General- advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  England  ter¬ 
ritory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate,  Suite 
1117  World  Building,  New  York.  Phones  Beekman  4330,  4331.  ^ 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 
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XKW  HOME  OF  THE  SEATTLE  TIMES,  NOW  TINDER  CONSTRUCTION 


Above  is  a  reproduction  of  the  arciii- 
tects’  drawings  of  the  new  home  of  the 
Seattle  Times,  the  paper  founde<l  and 
brought  to  its  present  noteworthy  suc¬ 
cess  by  the  late  Col.  A.  .1.  Rlethen,  now 
owned  and  directed  by  his  two  sons,  Jo- 
seph  Itlethen  (president),  aixl  Cajitain 
C.  B.  Hlethen  (editor). 

Actual  construction  work  is  now  in 
progr«*ss,  and  the  building  will  Im*  com- 


jileteil,  six  stories  in  height  with  three 
basements,  by  .Inly  1  next.  The  Times 
will  move  into  its  new  home  in  August. 
The  present  plant  of  the  Times  will  be 
increased  by  forty  per  e<*nt,  all  of  the 
new  units  to  l)e  erect»‘d  in  the  new  build¬ 
ing  previous  to  moving  the  present  plant. 
The  building  will  lx?  of  st«‘el  and  con¬ 
crete  construction,  with  granite  base 
and  light  brown  terra  cotta  facing.  Suf¬ 


ficient  strength  of  steel  will  be  used  to 
permit  an  addition  of  three  stories  at 
any  time  the  growth  of  the  Times  and 
the  city  of  Seattle  may  demand  it. 

The  luiilding  will  lie  situatinl  in  Times 
S<|uare.  Isirdering  on  five  streets — West- 
lake.  Fourth  and  Fifth  avenues,  and 
Olive  and  Stuart  streets.  The  lot  is 
24(1  feet  long  by  80  fi«et  on  the  east  end 
and  90  feet  on  the  west  end.  The  press 


room  will  lie  two  stories  in  height  and 
will  extend  under  the  sidewalk  all 
around  the  building  as  well  as  under 
the  building  proper,  thus  materially  in¬ 
creasing  the  building's  floor  area  below 
the  sidewalk  level.  The  composing  room 
will  1k>  two  stories  in  the  clear. 

The  building,  land  and  equipment  will 
reiiresent  an  investment  of  fully  $1,000,- 
000. 


Marketing  Talks  In  Chicago  Herald 

The  Chicago  Herald  has  arrange*!  with 
a  number  of  pniminent  advertising  men 
to  discuss  various  phases  of  marketing  in 
a  signed  editorial.  The  talks  will  run 
every  day  during  the  next  six  months. 


On  Trial  for  Murder 
Hugh  Marr,  former  newspaper  man  in 
various  parts  of  Texas  and  later  Farmers’ 
Union  lecturer,  is  on  trial  at  Corsicana 
on  a  charge  of  murder  in  connectuin  with 
the  death  of  Ceorge  C/Ostelhi,  another 
news|iai»er  man. 


Mr.  Bidder's  Will  Filed 
The  will  of  Herman  Bidder,  who  was 
publisher  of  the  New  York  Staats- 
Zeitiing  when  he  died  on  November  1, 
was  filed  this  week.  The  petition  ac¬ 
companying  the  instrument  recites  that 
the  e<litor  ownc-d  no  real  estate,  and  that 
his  personal  profierty  was  in  excess  of 
$190.  The  entire  estate  is  bequeathed 
to  the  widow,  Mrs.  Mary  C.  Ridder. 

There  is  no  mention  in  the  instrument 
of  the  newspaper  property,  which  has 
lieen  managed  by  the  son,  Victor  F., 
since  Mr.  Ridder  iKX'ame  ill  shortly  after 
the  outbreak  of  the  war. 


Printers  Will  Dine  and  Dance 
The  Printers’  Ijcague  of  New  York 
City  will  ludd  its  ninth  annual  social 
gathering  and  dinner-dance  at  the  Hotel 
McAlpin  winter  garden,  on  Thursday. 
There  will  be  no  speaking  as  tbe  entire 
evening  will  lie  given  over  to  dinner, 
dancing  and  social  pleasures.  TTie  fol¬ 
lowing  committee  is  in  charge  of  the 
event:  H.  M.  Freimark,  chairman; 
Charles  Hahn,  F.  J.  Conover,  Thomas  E. 
Boyd.  Freilerick  Triggs.  I.x)uis  Horn- 
stein,  J.  A.  Blankenhorn. 


Why  Not  Use  Newspapers? 

The  Republic  of  Bolivia,  in  South 
America,  is  the  first  foreign  country  to 
make  use  of  the  movies  in  advertising 
its  industries  among  the  business  men 
of  tbe  United  States.  Four  reels  of  films 
have  been  prepared,  based  upon  subjects 
that  are  intended  to  give  some  idea  of 
the  wealth,  resources,  and  business  activ¬ 
ities  and  customs  of  that  nation,  and 
these  have  already  been  shown  to  several 
organizations  of  American  business  men, 
through  the  courtesy  of  the  Bolivian 
minister  at  Washington. 
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THAT’S  A  BIG  PAPER 

IN  BUENOS  AIRES 

L«  Prensa,  One  of  the  Great  Dailies  of 
the  World,  Is  to  Develop  a  United 
States  Advertising  Bureau  and  Also  to 
Cooperate  in  a  Wireless  Service  When 
Greater  Reliability  Is  Attained. 

Romeo  U.  Ronconi,  news  representative 
in  the  United  States  for  I.a  Prensa,  of 
Kiienos  Aires,  Argentine  Republic,  one  of 
the  largest  newspapers  in  the  world,  sails 
today  for  Buenos  Aires.  His  mission 
primarily  is  for  the  purpose  of  making 
more  nearly  perfect,  if  possible,  his  pa- 


Romeo  R.  Ronconi 


l»er's  already  very  complete  news  service, 
l)esides  taking  a  three-month’s  rest,  after 
five  years’  hard  and  unceasing  work,  prin¬ 
cipally  since  the  outbreak  of  the  EuroiK'an 
conflict. 

Marcelino  J.  Paz,  who  has  graduated 
as  civil  engineer  in  this  country,  ond  who 
is  a  first  cousin  of  Dr.  Kzequiel  Paz, 
owner  of  La  I‘ren.sa,  has  lately  arrived 
here  as  representative  during  Mr.  Ron- 
coni’s  absence.  Mr.  Paz  has  already 
started  working  out  a  scheme  for  devel¬ 
oping  an  advertising  department  in  the 
United  States,  and  Mr.  Ronconi  is  carry¬ 
ing  to  headquarters  Mr.  Paz’s  ideas  as 
to  the  feasibility  and  advantage  of  es¬ 
tablishing  such  an  enter])rise. 

Mr.  Ronconi  thinks  that  firms  wishing 
to  exploit  their  goods  in  the  South  Ameri¬ 
can  field  will  find  La  Prensa  decidedly 
the  best  advertising  medium  obtainable, 
and  upon  his  return,  in  February,  will 
endeavor  to  develop  this  branch  of  mod¬ 
ern  journalism. 

I.*  Prensa’s  news  service  from  the 
United  States  averages  five  thousand 
words  daily,  and  this  big  item  of  expense 
for  cables  brought  forth  the  suggestion 
that  wireless  would  be  cheaper  to  Buenos 
Aires.  Mr.  Ronconi.  however,  believes 
that  perfection  must  be  attained  in  the 
wireless  system  before  it  can  be  used  for 
press  news  at  so  long  a  distance.  To 
a  representative  of  The  Editor  and  Pub¬ 
lisher,  he  said : 

“There  is  no  doubt  that  for  communi¬ 
cations  over  small  distances,  such  as  be¬ 
tween  different  towns  in  one  country,  be¬ 
tween  steamers,  from  these  to  different 
ports,  etc.,  it  is  very  useful ;  and  above 
all  this,  its  most  important — and  I  might 
say,  highly  humanitarian — service  is  the 
fact  of  its  having  served  as  a  means  for 
the  saving  of  hundreds  and  perhaps  thou¬ 
sands  of  precious  human  lives  on  vessels 
in  distress  on  the  high  seas. 

“La  Prensa,’’  he  continued,  “was  in 
1910  the  first  newspaper  in  the  whole  of 
South  America  to  install  a  wireless  sta¬ 
tion  in  its  office  in  Buenos  Aires  in  con¬ 
nection  with  the  United  Wireless  Com¬ 
pany  for  the  purpose  of  receiving  news 
from  the  Exhibition  that  was  being  held 
in  that  city  on  the  occasion  of  the  cele¬ 
bration  of  the  Centenary  of  the  Argentine 
Republic’s  independence,  as  also  for  news 
from  different  parts  of  the  country  and 
points  as  far  distant  as  Rio  de  Janeiro, 


in  Brazil.  Owing  to  the  failure  of  the 
United  Wireless  Company  this  service 
had  to  be  dis<-ontinued.’’ 

.\nswering  a  question  in  regard  to  the 
new  wireless  service  with  Buenos  Aires 
that  has  been  announced,  Mr.  Ronconi 
stated  that  he  only  knew  what  has  been 
published  in  the  press,  but  that  very 
])rol)ably  on  his  return  to  New  York  he 
wouhl  be  nl>le  to  say  something  on  that 
sul>je»'t. 

Wireless  towers,  1,(KR»  feet  high,  are  to 
l)e  built  at  once  near  this  city  and  near 
Buenos  Aires,  the  two  stations,  complete, 
costing  about  $l,O0O,(KIO.  Rapid  and 
relatively  inexpensive  service  c-aii  then  be 
maintained  between  the  two  cities,  also 
with  Rio,  Valparaiso,  Lima,  etc. 


MR.  DE  WEESE  TO  SPEAK 


Before  the  Six  Point  League  at  Next 
Monday's  Luncheon. 

The  most  important  feature  of  the  Six 
Point  League  activities  this  year  will  be 
centered  in  a  luncheon  which  the  league 
will  hold  on  Monday  next  at  the  Mar¬ 
tinique  Hotel,  New  York. 

At  this  luncheon  Mr.  Truman  A.  l)c 
Weese,  director  of  publicity  of  the  Shretl- 
ded  Wheat  Co.,  will  deliver  a  talk  on 
“The  Lazy  Dollar;  How  to  Keep  It  at 


'Truman  A.  De  Weese. 

Work.”  Eleven  years  ago,  when  Mr.  De 
Weese  took  charge  of  the  Shredded 
Wheat  advertising,  its  sales  did  not  much 
exceed  three  hundred  thousand  cases  per 
year.  For  1915  the  sales  will  go  beyond 
one  million  eases,  or  six  hundred  million 
biscuits.  During  his  connection  with 
Shredded  Wheat  Mr.  De  Weese  has  spent 
over  two  million  dollars  in  newspaper 
advertising. 

Mr.  De  VVeese  has  written  a  great  deal 
on  advertising  and  has  been  very  widely 
quoted  on  this  subject.  His  “Fifty 
Talks  on  Newspaper  Advertising,”  which 
were  printed  in  the  New  York  Evening 
Post  from  week  to  week,  are  now  being 
brought  out  in  book  form  by  the  Post 
under  the  title  “Keeping  a  Dollar  at 
Work.” 

He  was  for  twenty  years  in  the  news¬ 
paper  business,  ten  years  of  which  were 
spent  as  editorial  writer  on  the  Chicago 
Times-Herald.  He  was  in  charge  of  spe¬ 
cial  publicitjf  for  the  World’s  Fair  at  St. 
Louis,  and  is  author  of  “Practical  Pub¬ 
licity;  The  Art  of  Advertising,”  pub¬ 
lished  by  George  W.  Jacobs  &  Co.,  Phila¬ 
delphia;  also  author  of  “The  Bend  in  the 
Road,”  published  by  Harper  &  Brothers, 
New  York  City.  He  is  author,  journalist, 
advertising  man  and  farmer — a  man  of 
varied  attainments  and  interesting 
achievements.  His  home  is  in  Buffalo, 
where  he  lives  in  accord  with  the  tastes 
of  a  man  who  loves  flowers  and  shrubs 
and  gardening  more  than  golf,  or  the  or¬ 
dinary  games  and  diversions  of  men. 


The  German  Daily  Telegraph -Tribune 
and  Spottvogel,  of  Indianapolis,  has 
moved  into  a  new  building.  The  paper  is 
now  in  its  fiftieth  year. 


More  Than 

60000  Families  Read 
The  Pittsburgh  Sun 

Reprint  from  Sun  editorial  paffe  Nov.  10th,  1015. 

The  Sun’s  Progress 


I.iko  milestones  along  the  path  of  its  advance,  the  aimouncements 
that  The  Sun,  in  January  of  this  year,  had  gone  beyond  the  50.0<m) 
circulation  mark,  and  that  in  May  it  had  exece<led  55.0(NI,  have 
iiidicateil  the  rapidity  with  which  it  has  been  progn‘ssing.  It  is 
altogether  natural  then  that  The  Sun  should  express  its  gratification 
in  being  enabU^l  to  set  another  mark  l>eside  its  course,  with  the 
statement  that  its  net  bona-fide  circulation  has  passcfl  This 

latest  figure  may  be  aIlowe<l  to  stand  as  the  momentar}’  climax  of 
two  years  of  phenomenal  growth  which  have  l>een  experienfeil  by  this 
newspaper.  It  is  equally  significant  of  the  steadfast  indorsement  by 
an  ever-increasing  reading  public  of  the  policy  of  cleanness,  of 
accuracy  and  of  promptitude  to  which  The  Sun  “Is  pledged.  It 
means  that  The  Sun  goes  into  GO.OOi)  homes  each  evening  and.  grant¬ 
ing  an  average  of  five  persons  to  a  family,  that  it  reaclie.s  ‘Rki.oOU 
liersons,  or  an  approximate  equivalent  of  one-half  the  population  of 
Pittsburgh. 

It  has  not  been  without  pride  that  the  management  of  this  news¬ 
paper  has  watched,  through  two  years.  Its  quick  ascent  to  the  |M>sition 
which  it  now  holds.  Moving  with  the  Impetus  of  the  qualities  that 
have  been  made  to  dominate  it.  The  Sun,  from  year  to  year,  has  madi’ 
circulation  leaps  almost  unprecedented.  For  the  month  of  Novemlier. 
lOlB.  the  record  showed  an  average  of  B4.S25  copies  paid  for  dally. 

One  year  later  the  figure  recordeil  was  40.274  lu  12  months  the  gain 
was  almost  15.(KK).  During  the  mcmtii  of  November,  1015,  th<>  actual 
paid  circulation  of  this  newspaper  has  passeil  the  Iki.tNiO  mark,  an 
increase  of  72  per  cent,  in  two  years,  and  still  growing. 

The  broadening  tone  of  The  Sun’s  influence,  the  celerity  with 
which  it  is  pressing  forward,  has  not  passed  unr<H’<ignized  by  the 
iiuTchants.  the  business  men  of  Pittsburgh.  Earnest  of  their  a|e 
preciation  of  its  growing  value  as  an  advertising  meiliiuii  is  given 
in  the  increase  in  lines  of  advertising,  which  has  parallebnl.  aliiiikst 
step  by  step,  the  increase  in  circuiation  for  the  last  two  years. 

Using  as  a  basis  for  calculation  the  quantity  of  advertising  which  ap- 
peare<l  in  The  Sun  for  the  month  of  0<*tol»er,  this  phase  f  f  develop¬ 
ment  may  be  shown  eoncretely.  F'or  October,  1912,  the  gross  adver¬ 
tising  space  totaleil  3^5,010  agate  lln«*s.  For  the  same  month  In  the 
following  year  the  amount  was  increased  to  4ul.S.5<»  agate  lines. 

Last  month  the  advertising  rcLKird  showed  the  remarkable  advance 
to  508,732  agate  lines. 

The  causes  that  He  behind  this  showing  are  not  far  t<»  seek.  The 
Sun  has  set  for  itself  a  standard  and  has  held  unswervingly  to  that 
standard.  It  has  striven  to  be  the  paper  pre-eminently  for  the  family. 

It  has  purged  its  advertising  columns  of  all  that  savore^l  of  the 
unclean.  It  has  kept  its  news  columns  piirifl<Ml  from  all  that  might 
be  offensive.  It  has  ganged  its  ap(»eal.  not  for  one  stage  of  life, 
but  for  all.  Its  features  are  diversified  to  meet  the  tastes  of  the 
youngest  and  the  oldest.  .Vnd  when  Tlie  Sun  g<»es  htune  to  the 
family  in  the  evening  it  may  he  read  with  equal  pleasure  by  the 
children  and  the  parents,  the  young  {Moplo  and  the  old  folks. 

The  San  is  the  only  afternoon  newspaper  in  Pittsbnrgh  that  does  not 
nse  profit-sharing  conpons  or  trading  stamps  to  “boost”  circnlation. 

RATE  8c  PER  AGATE  LINE  FLAT 


IN  COMBINATION  WITH  THE  POST  a^SUN'oAT 


Sunday  Post  and  Evening  Sun 

14c.- per  Agate  line  flat  for  142,000 

Daily  Post  and  Evening  Sun 

12c.  per  Agate  line  flat  for  111,000 

and  you  can  put  these  figures  in  your  contract 


ASK  ANYONE  FROM  PITTSBURGH 

about  THE  POST  and  THE  SUN  and  whether  their  con¬ 
structive  policy  of  newspaper  making  is  not  gradually 
placing  them  firat  in  the  Pittsburgh  field. 


Sl)f  ^ittshursl) 

(Moraine  >nd  Sunday) 

THE  fm  SUN 

(Evening) 

CONE,  LORENZEN  &  WOODMAN 

Publisher’s  Representatives 
New  York  Chicago  Detroit 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


WHERE  WILL  AMERICA  STAND 


BUTTE  MINER  CHANGES 


depression  ia  the  printing  industry,  par¬ 
ticularly  in  the  newspaper  field,  In  which 
the  volume  of  advertising,  the  only  source 
of  profit,  was  greatly  reduced.  As  a  result 
of  these  conditions  the  ■'ability  of  the  print¬ 
ers  to  purchase  has  been  affected,  and  many 
sales  which  were  in  prospect  failed  of 
consummation.  Nothwithstanding  such  de¬ 
pression  in  business,  the  company  has  been 
been  promoted  <*ble  to  extend  very  great  aid  to  customers, 
snonailile  nlftee  Particularly  in  the  South,  on  the  I'acific 
spoiisioie  place  ^oast  and  throughout  Canada  by  extending 
;  paper.  almost  without  limit  their  obligations,  and 

te  of  Amherst  tbe  company  has  received  many  expressions 
of  the  elnss  of  appreciation  in  consequence. 

During  the  year  .'JTO  offices  were  added  to 
the  list  of  linotype  users. 

The  Brooklyn  factory,  a  modern,  fireproof 
structure.  Is  well  equipped  and  in  all  re¬ 
spects  in  a  satisfactory  condition.  Its 
machinery  and  tools,  largely  designed  and 
built  in  the  works,  arc  of  the  latest  design, 
and  no  expansion  Is  now  contemplated. 

The  average  profits  on  machines  have  de¬ 
creased  because  of  the  increasing  sale  of 
the  smaller  and  cheaper  machines  to  small 
offices,  and  to  some  extent  by  the  allow¬ 
ances  made  for  old  machines  taken  In  part 
payment  for  those  of  later  design. 


IN  THE  BIG  INDUSTRIAL  WAR? 


A  I.,e88oii  From  tlie  Panama-Pacific  Exhibits  t)f  the  Uifferent  Nations- 
Huilding  for  the  Future — Position  of  the  Newspapers  as  a  Selling 
.Vlediuin — Vt  ho  ^  ill  Preach  the  Atlvertising  Gospel  to  , 
the  Awakening  Peoples  of  Distant  Lands? 


I?Y  W.  A.  Magill. 


Hroadly  sx>eaking  there  are  two  kinds  states,  with  products  and  manufactures,  make-up  energy,  integrity, 

of  war — military  and  industrial,  lii  a  with  industries  and  communities,  and  ex-  hlertness  and  ambition  that  such  stock 
military  war  the  conquered  people  are  en-  tend  to  individuals  and  trade  marks.  famous  for. 

slaved;  by  an  industrial  war  they  are  Who  will  start  China  advertising  her 
exterminated.  There  can  be  no  era  of  BLACK  TEA  for  which  she  rec-eived  the 
gcMsl  feeling  on  earth  between  nations  Grand  I’rize?  VV'ho  will  start  Japan, 

while  high  tariff  walls  and  the  like  inter-  winner  of  the  Grand  I’rize  on  GREEN 

fere  with  world-wide  distribution.  TfL\‘f  Who  will  make  an  advertiser  out  ^  ^  i. 

At  the  I’aiiama-l’acific  Exposition  on  of  Guatemala,  Grand  I’rize  winner  for  ^ 

tlie  shores  of  San  Francisco  Bay  most  of  coffee?  Every  country  is  a  possible  ad-  MR  ' 

the  world’s  nalions,  large  and  small,  de-  vertiser  in  the  United  States.  There  are  s||||K  ' 

Itendent  and  indejieudent,  are  displaying  hundreils  of  exhibits  of  articles  little,  if  '  /Nilk 

their  industrial  achievements,  prepara-  not  entirely,  unknown  here,  that  we  can  ■ 

tions  and  equipment  for  the  one  world  use  to  advantage,  and  which  can  be 

war  in  all  history.  profitably  exploited.  , 

Greatest  of  these  camps — greatest  in  I’reparedness  is  all  very  well,  but  with  ^ 

|iomp,  in  variety,  in  the  breadth  of  their  the  flower  of  Five  Races  entering  the  con- 

utilities — are  those  of  China  and  Japan;  flict,  it  will  not  be  enough  to  simply  have  |  ■' 

tremendous  examples  of  organization,  the  BEST  commercial  proposition ;  it 

foresight  and  determination.  Ear  behind  v\ill  have  to  be  made  knoton  to  the  folks  ^ 

in  timelines.s,  diversity  and  economies  "from  Missouri”  and  forty-four  other 
come  the  nations  of  Europe  and  their  Slates.  It’s  largely  up  to  the  newspapers. 

colonies.  The  same  sun  that  dries  the  battle-  2  ^  ^ 

'I'liese  colonies  have  a  great  part  to  fields  of  Europe,  that  shines  on  minaret  M 

play  in  the  conflict  thus  so  auspiciously  and  tower  and  high  bamboo  pagoda,  looks 

lieguii  on  tlie  frontiers  of  the  hemispheres,  calmly,  undeceived  ufion  the  so-called 

where  they  furnish  a  revelation  of  the  iK‘aceful  enterprises  of  the  nations  at  the 

destinies  of  new  is-ople.  Built  upon  the  I’anama  Exposition.  It  has  viewed  many  Leonard  G.  Diehl 

graves  of  the  trade  conquered,  they  are  conflicts  waged  with  many  weapons,  from 

now  confronted  with  similar  conditions  stone  clubs  to  Zeppelins,  from  glass  lieads  Bryan  E.  Woolston  has  been  appointed 

likely  to  apply  to  themselves.  That  they  to  automobiles.  It  has  witnessed  many  to  succeed  Mr.  Diehl  on  the  Miner, 

have  sensed  the  precariousuess  of  their  glorious  victories,  and  looked  down  on  lie  goes  from  the  Anaconda  Standard, 
situation  and  are  arming  industrially  to  many  a  hollow  jieace;  but  the  end  is  ever 
meet  it  will  he  apparent  to  the  least  the  same:  “Woe  to  the  Vanquished!” 

student  of  gcograiihy  who  takes  time  to  - 

see  what  they  have  brought  to  the  fair. 

Startling  indeisl  are  the  evidences  of  their 

advanc-ement ;  great  proofs  of  inspiration  F.nglish  Papers  Show  Resentment — A  Sar- 
and  iiersistent  industry.  Detroit. 

What  of  our  future?  (England)  Daily  Mail 

lyet  us  lay  aside  the  deceptive  assump-  English  iotirnals 

tion  of  superiority  at  least  momentarily  |,,^rd 

and  study  ourselves  and  other  nations  Companv’s  advertisements,  on  the 

comimratively,  esiKHislly  those  oriental  Tlie  Draper 

countries  whose  populations  are  many  I'ctnird  wrote  to  the  Ford  Company ; 

times  our  own.  With  reference  to  the  advertisement  hnsl- 

In  tlie  final  arbitrament,  the  profit  of  which  you  have  been  good  enough  to 

supplying  the  great  masses  with  food,  place  with  us  we  feel  it  necessary  to  ask 
raiment  and  amusement  (the  prize  for  .'■<»■  to  exiduin  the  position  of  your  coni- 
,  .  ,  paiiy  in  relation  to  a  speech  reiciitly  re- 

which  the  nations  war)  will  accrue  to  the  ported  to  have  Is'cn  made  h.v  Mr.  Ford, 
greatest  SELLING  nation.  To  become  This  gentleman,  if  the  report’  is  accurate, 
the  GREATEST  SELLING  NATIGN  evidently  an  enemy  and  therefore  we  find 
.  ,,  ,  ,  1  ..L  ..X  it  ne<-essarv  to  ask  for  an  explanation, 

we  shall  have  to  develop  the  greatest  pur-  perhaps  ,vou  will  kindl.v  inform  ns  what 
chasing  power  reciprocally  in  the  various  position.  If'  any,  Mr.  Ileriry  Ford  holds  In 
markets  of  the  world,  though  we  keep  the  eo'itpany.  We  shall  feel  obliged  if  .voit 

‘  ,  .  t  w-lll  inform  us  whether  he  has  personally 

trade  halarK."e  in  our  favor.  sufficient  holding  In  capital  of  .vour  coiii- 

We  have  the  largest  individual  consum-  pany  to  he  able  to  control  Its  policy,  even 
ing  (lower,  in  the  United  States;  some  of  though  he  may  not  he  an  official, 
our  best  friends  call  it  the  capacity  to  Ui  a  rejily  dated  Noveinlier  2”  the  Ford 

waste.  The  fact  remains  that  ours  is  the  (’omimny’s  piihlii-ity  manager  says : 

isiveted  territory  for  sales  evnloilalion  happy  to  siqiply  the  In 

ctneted  territory  tor  sates  exploitation,  formation  you  desire  on  the  understanding 

and  we  are  destined  probably  for  some  )pat  you  will  give  us  a  list  of  your  principal 
lime  to  come  to  have  the  most  ready  proprietors  and  shareholders,  their  nation- 

money  to  siienil  I’lihlishers  and  adver-  **"*•'’  outline  of  their  private 

money  to  siiemi.  l  ulilisners  ana  an\«r  ,„.,.„p,, tions.  political  views  and  religious 

titling  promoters  ought  to  know  how  to  iH-iicfs. 

make  our  markets  most  tempting  to  tlie  - - 

rsiuntries  ready  and  waiting  now  to  intro-  Enterprise  on  Deck  Again 

diice  their  wares.  Here  are  not  only  a  (^ifprcia/ fo  The  Editor  AND  Publisher.  ) 
vast,  prosja^rous  population  hut  the  means  Bkaumont.  Texas,  NovemlHT  2.3.— Tin 
to  reach  it  with  a  trade  message  in  the  K^j^rprise.  the  morning  newspaper  that 
simidest,  surest,  most  enlightening  man-  recently  damaged  by  a  fire  set  by 

ner;  our  metroHitaii,  town  and  country  ^  j„vcnile  employee  who  has  been  ad 

,  ,  ,  judged  insane,  is  again  on  its  feet.  The 

All  of  our  people  read  the  newspaiM?rs.  p„,,,i„,,ers  of  the  journal  tendered  the 
hy  which  they  keep  in  touch  with  the  Q,^.j,ers  the  ti.se  of  its  press  and  the  edi- 
news  of  the  world  and  the  doings  and  brought  out  as  usual.  The 

liapfienings  of  their  own  neighborhoods ,  issue  after  the  fire  contained  72 

and  not  the  least  of  the  news  which  in-  pages — some  pai>er,  in  view  of  the  diffi- 
terests  them  is  w'hat  the  stores  publish  oulties  encountered  in  lifetting  it  out.  The 
under  the  head  of  merchandising.  ^  Ihe  Enterprise  is  now  being  printed  on  its 
most  popular  pajier  in  any  community  is  press  which,  although  badly  damaged, 

usually  the  one  that  publishes  the  most  figg  been  repaint  and  is  now  almost  as 
advertising.  Fancy  a  newspajier  lieing  ^,,,,^1  as  before, 
read  regularly  in  the  home  if  it  failed  to 
reveal  what  the  stores  were  offering ! 

The  newspapers  of  the  United  States 
offer  to  foreign  countries  an  opportunity 
of  quick,  thorough  and  effective  introduc¬ 
tion  such  as  could  not  be  secured  any¬ 
where  else  in  the  world.  A  great,  broad 
new  field  for  national  advertising  is  pre¬ 
paring.  It  will  begin  with  countries  and 


EXPRESS  COMPANIES 

PROSPERING  WELL 


Furthermore,  They  Are  Likely  to  Be 
Larger  Advertisers,  Says  Mr.  Hunger- 
ford — Lewellyn  Pratt  Talks  About  the 
Educational  Work  of  the  A.  A.  C.  W. 
Most  Interestingly. 


FORD'S  ADS  REFUSED 


MERGENTHALER  PROGRESS 


Frost.  Texas. — The  two  newspapers 
puhlishtHl  here  liiive  b<H‘n  consolidated, 
C.  Ij.  Day,  editor  of  the  Frost  News, 
having  sold  his  interests  to  .Tames  E. 
Kelly,  editor  and  publisher  of  the  Frost 
Star.  The  consolidated  paper  will  be 
known  as  the  Star  and  James  E.  Kelly 
will  remain  as  editor  and  publisher. 


0 


Y^HEN  Pavlowa 
made  her  first 
foreign  tour,  and 
played  in  '  St-jclc- 
holm.  King  C  tear 
came  every  right 
to  see  her,  and 
crowdsfoliowed  her 
from  the  theater 
to  her  hotel.  One 
night  she  asked 
her  maid  why  the 
people  outside  were 
so  stirred.  The  girl 
answered:  "Ma¬ 

dame,  for  an  hour 
you  make  them 
forget  the  sorrow 
of  life  *' 


gone  into  th< 
movies,  lik< 
everybody  elae — 

we  see  her  here  making  her  escape  from  prison  in  the  good  old- 
fashioned  way,  with  a  rope  of  sheets.  After  one  has  done  hand 
springs  for  the  Emperor  of  Russia,  a  little  stunt  like  zipping: 
off  a  tower  or  two  for  the  moving  pictures  seems  comparative!! 
unexciting 


CHE  doesn'l  often  idle  about  her  English  garder 
like  this  for  when  she  isn’t  working  she  mus- 
sleep.  Pavlowa  sleeps  at  least  five  hours  ever! 
day.  and  always  seven  hours  at  night  when  that  i-^ 
possible.  She  hasn’t  time  for  a  husband  and  famib 
"I  can  not  immerse  myself  in  the  cares  of  a  famil' 
and  the  concerns  of  housekeeping."  she  saw  "1 
dare  not  desire  a  life  full  of  peaceful  happiness  beside 
the  domestic  heart  1 


J^ADAME  PAVLOWA  began  studying  at  the  Imperial 
Ballet  School  when  she  was  ten  years  old.  A  ballet 
school  is  more  like  a  convent  than  anything  else — up  at 
eight  sharp  in  the  morning,  dress  under  the  eyes  of  a  ma¬ 
tron.  hustle  downstairs  to  prayers,  and  then  dancing  le^- 
sons  till  noon.  After  lunch  a  walk,  lessons  till  four.  an<'! 
then  dinner,  followed  by  fencing,  and  a  little  musi<  N<' 
there’s  no  nonsense  about  life  in  a  ballet  school 


^  BALLET  dancer 
hasn’t  much  more 
chance  for  that  back-to- 
nature  business  than  a 
bank  president.  He  runs 
down  to  the  cottage  at 
Newport  and  pokes 
around  with  a  spade 
now  and  then,  just  to  be 
human  for  a  change,  and 
the  ballet  dancer  can 
have  a  cage  of  birds 
brought  up  to  her  dress¬ 
ing-room,  and  pretend 
she  is  out  in  the  wild- 
and-woolly  for  the  mo¬ 
ment. 


UERHAPS  this  year  Madame 
Pavlowa  has  been  sewing 
shirts  for  soldiers,  but  she  used 
to  weave  these  carpet  runners, 
which  she  sent  to  her  church  in 
Russia. 


pj  ERE  she  is  playing  the  dumb 
girl  who  stole  the  flour.  And 
speaking  of  flour,  in  Pavlowa’s 
old  ballet  school  there  was  a  big 
treat  every  Friday,  with  a  flour 
pudding  for  a  climax.  On  Fri¬ 
days  the  girls  were  always  taken 
to  the  vapor-baths,  and  after  that 
came  supper,  with  “koscha." 
"Koscha"  is  a  thick  flour  pud¬ 
ding  with  milk  poured  over  it. 
Little  American  dancers  who  have 
nothing  to  eat  but  lobster  and 
matrons  glaci  don’t  know  what 
they  miss,  never  having  any 
"koscha  ” 


'J'HE  Kreat  R.  W.  (Chambers,  of  course)  had  no  more  intention 
''  <if  RTindinK  off  America's  bii^est  best  sellers  than  he  had  of 
starting  a  new  religion.  He  wanted  to  be  an  artist — an  illustrator. 
He  and  Charles  Dana  Gibson  studied  together  at  the  Art  Students’ 
League  in  New  York,  and  went  down  to  Life  together  to  sell 
t  heir  first  drawings.  Chambers*  sketch  was  accepted  and  Gibson’s 
was  turned  down;  so  off  went  Chambers  in  fine  feather  to  study 
fart  in  Paris.  He  did  well,  too,  got  pictures  in  the  Salon,  and  came 
back  to  New  York  in  1893.  to  do  illustrating  for  Life,  TrtUh, 
and  Judge.  But  his  life  in  Paris  was  too  good  to  be  forgotten, 
and  with  “In  the  (Juarter”  and  “The  King  in  Yellow”  he  began 
his  fiction  writing.  A  critic  of  “The  King  in  Yellow”  said  it  must 
have  been  written  under  the  influence  of  absinthe — and  what  bet¬ 
ter  advertisement  could  a  rising  voung  author  desire? 


I-IBRE  is  Bm- 
^  erson  Hough, 
who  has  written 
“The  Mississippi 
Bubble’*  and  a  lot 
of  other  splendid 
cow-boy  stories. 
He  graduated 
from  the  Univer¬ 
sity  of  Iowa,  and 
the  next  thing 
known  of  him  he 
was  practising 
law  in  White- 
oaks,  New  Mex¬ 
ico.  It  didn’t 
take  Mr.  Hough 
long  to  find  out 
that  he  was  fated 
to  be  no  famous 
barrister,  so  pret¬ 
ty  soon  he  was 
out  hiking  over 
the  prairies,  get¬ 
ting  copy  for  his 
real  work  in  life. 


^RAND  WHITLOCK  has  probably  had  justmli 
last  few  months  in  Belgium,  keeping  things  p 
them  from  going  too  far,  as  he  did  when  he  wassc 
Toledo  newspaper.  That’s  the  way  this  lawyer- 
began  his  career.  When  he  was  twenty-one  he  m 
and  acted  as  special  reporter  and  political  editor 
Herald.  After  three  years  of  this  he  took  up  th 


money, 
thugs 
next  tl 


priRST  the  normal  youngster  wants  to  be  an 
engine  driver;  then,  after  he’s  recited  the  Get¬ 
tysburg  Speech,  he  knows  that  the  one  position 
worthy  of  him  is  the  Presidency;  and  when  he  takes 
the  one  girl  to  America’s'  greatest  play  and  has  to 
fork  over  two  dolUu^  apiece,  he  begins  to  speculate 
on  the  advantages  of  bring  a  playwright.  Augustus 
Thomas  is  one  of  those  lucky  men  who  tried  a  little 
at  all  three  of  these  things.  He  has  been  candidate 
for  the  legislature,  and  in  his  “early  youth”  he 
spent  six  years  in  a  railroad  freight  department. 
He  says  it's  the  best  training  for  aspiring  Shake- 
speares  he  knows  of. 


“  WOU  can  cure  a  ham  in  dry  salt  and  you  can  cure 
*  it  in  sweet  pickle,  and  when  you’re  through 
you’ve  got  pretty  good  eating  either  way,  provided 
you  started  in  with  a  sound  ham.”  wrote  George  Lori- 
mer  in  his  “  Letters  of  a  Self-Made  Merchant.”  Mr. 
Lorimer  was  “cured"  first  in  Armour's  packing¬ 
house  in  Chicago;  and  he  was  doing  very  well, 
too,  wheA  he  made  up  his  mind  to  change  the 
process,  and  start  in  journalism.  And  this  “cure” 
was  so  successful  that  he  is  now  the  editor  of  the 
Saturday  Eaening  Pott,  which  has  about  as  popular  a 
flavor  as  any  magasine — except  this  one,  of  course. 


'pHIS  is  the  man  who  once  stood  up  at  a  bar 
^  and  put  down  sixty-seven  gin  fisses.  Now 
he  is  a  temperance  lecturer — John  L.  Sulli¬ 
van.  of  course,  the  greatest  of  heavy-weight 
pugilists.  John  L.  is  not  a  man  to  do  any¬ 
thing  half-way.  At  one  tiirte  he  drank  the 
three  boss  alcoholics  of  Harlem  under  the 
table.  'That,  of  course,  was  when  he  was  off 
training  for  his  famous  knock-outs.  Re¬ 
cently  he  handed  booae  this  uppercut: "  Never 
a  drop  of  liquor  enters  my  body  again!” 


...  .  - 


E.  C.  Mercer, 

Bowery  bum.  He  was  a  college  man.  but 
everything  went  wrong  with  him  till  he 
lancM  at  last  one  dreary  night  at  the 
Jerry  McAuley  Mission.  There  he  got  a 
new  grip  on  himself,  and  started  out  on 
his  campaign  for  better  living  among 
oollege  men. 


UENRY  J.  DAVISON  is  one  American  who 
*  does  not  consider  a  commercial  success  a 
success  at  all.  For  the  first  half  of  his  life  he  was 
a  lawyer,  and  a  big  one.  Then,  suddenly,  he 
dropp^  law,  and  began  putting  all  his  ability  into 
decorating.  He  has  just  finished  doing  up  the 
Bankers'  Club.  When  a  man  turns  from  making 
briefs  to  sorting  wall-papers,  there  must  be  a  good 
reason  for  it.  “  Law  wasn’t  my  medium,  that's  all,” 
says  Mr.  Davison.  “  it  never  really  gripped  me.” 


-  '  V. 


WILLIAM  CAPPS 

MmiMMT 


J.  MONTOOMCPY  BROWN 

Y1CC  MICStDCNT  AND  OCNfAAk  MANAOtn 


F.  M.  ANDERSON 
NCCNCTANY 


FORT  WORTH  RECORD 

DAILY,  SUNDAY,  SEMI'WEEKLY 
FORT  WORTH.  TEXAS 


Oct.  26,1915. 


Mr.  J.  F.  Bresnahan,  Bus  M^r. , 
Every  'week  Corporation. 

New  YorkjK.Y. 

Dear  Sir:- 


I  have  your  formal  contract  on  Evei^^Week 
and  I  wish  to  take  occasion  at  this  time  to  congratulate 
you  upon  the  splendid  character  of  this  publication  and 
to  tell  you  what  a  splendid  help  it  was  to  the  El  Paso 
Morning  Times.  My  making  a  c.ontract  with  you  at  this  time 
is  probably  a  sufficient  endorsement  in  your  own  mind, 
but  If  you  can  use  an  expression  from  us  any  time  as  to 
what  Every  Veek  does  for  any  wideawake  newspaper,  it 
will  be  a  pleasure  for  the  writer  to  tell  such  inquirer. 

Every  Week  increased  the  Saturd^’  morning  sales 
of  the  Morning  Tiroes  at  El  Paso  about  20^  over  what  they 
were  prior  to  its  use.  On  the  Record  at  Fort  Worth,  we 
expect  the  same  results.  We  have  never  had  a  complaint 
on  the  character  of  the  magazine,  but  we  have  many  com¬ 
plaints  when  the  carrier  fails  to  deliver  it  with  his 
paper.  I  do  not  believe  a  newspaper  can  secure  a  better 
circulation  building  feature.  1  do  not  know  whether  you 
are  aware  of  the  fact,  but  I  have  written  several  letters 
to  other  papers,  endorsing  Every  Week  and  have  made  their, 
as  strong  as  iqy  vocabulary  would  permit . 

With  kind  regards  and  best  wishes  for  your 
caitinued  success. 

Yours  veiy’  truly. 


WG-p 


EVER^’  WEEK  is  an  exclusive  feature  for  one  paper  in  a  city.  A  good  deal  of  terrilor>* 
IS  now  temptirarily  or  permanently  closed.  Your  city  may  be  open.  When  you  know  what 
EVERY  WEEK  has  done,  and  is  doing,  you  will  be  more  than  interested. 

Wire  or  write  “St'iid  all  details  regarding  EVERY  WEEK  ” 


EVERY  WEEK  CORPORATION, 
bo  Madison  Avenu*  . 

New  ^^»r»v. 
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PAPERS  WILL  AID 

SERBIAN  CHILDREN 

To  Publish  Articles  Written  by  Hamil¬ 
ton  W.  Mabie  and  Bouck  White  for 
Arousing  Interest  in  Them — Proposed 
Newspaper  for  the  Blind  of  Cleveland 
— Hungarian  Writers  Organize 


Cleveland,  November  22, — The  fol¬ 
lowing  v^articles,  written  by  Hamilton 
Wright  Mabie,  associate  editor  of  the 
Outlook,  and  Dr.  Bouck  W’hite,  socialist 
preacher,  of  New  York,  substantial  finan¬ 
cial  assistance  is  expected  to  be  given  the 
more  than  10,000  Serbian  children,  said 
to  be  wandering  in  the  woods  and  fields 
of  that  country,  now  devastated  by  war. 
These  articles,  developed  and  distributed 
l)y  the  Newspaper  Enterprise  Association, 
are  expected  to  bring  in  money  to  the 
Serbian  Relief  Committee,  of  which  Miss 
Fanny  Hastings  is  secretary,  at  50  Fifth 
avenue.  New  York  City.  Many  of  the 
newspapers  identified  with  the  N.  E.  A., 
notably  the  Cleveland  Press,  Toledo 
News-Bee,  Cincinnati  Post,  Columbus 
Citizen  and  Akron  Press,  gave  large  space 
to  the  appeal.  The  Madison  (Wis.)  State 
.Journal  gave  over  its  entire  editorial  page 
of  one  issue  to  the  cause.  The  Detroit 
(Mich.)  Times  also  featured  the  move¬ 
ment. 

If  plans  of  workers  among  the  blind 
and  the  blind  people  themselves  mature, 
Cleveland  will  have  a  newspaper  for  these 
l)eople.  The  subject  will  be  taken  up  by 
members  of  B'orest  City  Council,  Ohio 
Welfare  Association  of  the  Blind,  at  a 
meeting  next  Thursday.  D.  H.  Brill  is 
president  and  W.  G.  Goodman  is  secre¬ 
tary  of  the  local  organization.  The  as¬ 
sociation  has  locals  in  Toledo,  Canton, 
Youngstown,  and  Akron,  and  expects  to 
embrace  all  large  cities. 

The  Press  has  taken  up  a  new  method 
of  pre.senting  the  news,  in  which  sketches, 
reproduced  in  line  cuts,  are  the  feature. 
Artists,  who  can  draw  what  they  see  and 
write  what  they  learn  in  connection  with 
the  pictures,  are  chosen  for  this  work. 
One  of  the  first  to  bring  in  good  results 
is  C.  H.  Gatchell,  who  originated  the 
“Life  In  (Cleveland”  series  for  this  paper. 
Mr.  Gatchell  goes  everywhere,  draws  pic¬ 
tures  of  people  and  places  on  the  spot, 
and  then  writes  breezy  stories  to  go  with 
tliem.  Naturally  the  stories  are  in  the 
topics  about  town  class. 

The  .\merican-nungarian  Newspaper 
Writers’  Association  is  the  name  of  a 
new  organization  formed  by  Hungarian 
journalists  in  this  city  last  Sunday.  Pre¬ 
liminary  steps  toward  perfecting  the  or¬ 
ganization  were  taken  at  a  meeting  in 
Hotel  Hollenden.  George  Kenenyi,  pub¬ 
lisher  of  Magyar  Hirlap,  Cleveland’s  Hun¬ 
garian  daily,  is  the  father  of  the  move¬ 
ment,  which,  before  plans  have  been  com¬ 
pleted,  is  expected  to  be  nation-wide  in 
its  scope.  At  the  initial  meeting  were 
thirty  Magyar  newspai)er  men  from  this 
city,  Youngstown,  Akron  and  Lorain. 
They  represented  only  a  small  proportion 
of  the  membership.  wlWc’h,  it  is  antici¬ 
pated,  will  be  close  to  l,(KtO. 

The  purpose  of  the  association  will  be 
two-fold,  to  a8.sist  members  in  distress, 
and  raise  generally  the  standards  of  writ¬ 
ing  for  all  Hungarian  pni)ers.  (’omple- 
tion  of  organization  will  devolve  upon 
two  sections,  one  here  and  one  probably 
in  New  York.  It  is  probable  that  others 
identified  with  Hungarian  journalism  in 
this  countr.v,  including  publishers,  busi¬ 
ness  office  and  other  employees,  may  be¬ 
come  members,  althougb  tbe  association 
is  primarily  interested  in  the  editorial 
workers.  Another  meeting  will  be  held 
next  Sunday,  at  which  by-laws,  prepared 
by  Stephen  Puky.  managing  editor  of 
Szahadsag;  .John  Biro,  managing  editor 
and  publislier  of  the  Illustrated  World, 
and  Dr.  L.  Polya,  managing  editor  of 
Magyar  Hirlap,  will  be  considered. 

One  of  the  biggest  news  features  ever 
launched  in  this  district  started  today, 
when  the  first  of  a  series  of  nine  articles 
of  national  significance  appeared  in  the 
more  than  L50  newspapers,  members  of 
the  Newspaper  Enterprise  .\ssociation. 
With  a  view  toward  ascertaining  just 
where  the  ITnited  States  of  America 
stands  in  relation  to  the  war.  S.  T. 


Hughes,  editor  of  the  N.  E.  A.,  con¬ 
ceived  the  idea  of  having  some  of  the  most 
influential  men  in  the  country  write  their 
views. 

The  Plain  Dealer,  under  the  direction 
of  advertising  manager  .1.  S.  .McCarren.s, 
took  advantage  of  Thanksgiving  Day  this 
year  to  come  out  yesterday  with  a  double 
truck  load  of  miscellaneous  advertising, 
all  pertaining  to  the  holiday.  Everything 
touching  on  food,  table  decorations,  en¬ 
tertainment  and  clothing  was  repre.sentetl. 

W.  G.  Chandler,  advertising  manager 
of  the  I’ress,  is  running  a  series  of  arti¬ 
cles  for  the  people  who  read  his  paper, 
telling  them  why  they  should  read  the 
advertisements.  Without  mentioning  the 
advertiser  in  these  stories,  the  reader  is 
told  just  where  he,  or  more  often  she, 
may  find  articles  of  value  at  prices  mo.st 
favorable.  The  keynote  to  these  articles 
is  “thrift,”  and  the  headings,  such  as 
“Getting  Rich  On  a  Salary,”  are  capable 
of  attracting  the  eye  from  the  rest  of  the 
page.  “We  believe  this  will  prove  bene¬ 
ficial  to  the  advertisers,”  says  Mr.  Chand¬ 
ler. 

Attorneys,  judges,  city  officials  and 
others  high  in  the  life  of  Cleveland  took 
part  with  the  members  of  the  Newsboys’ 
I’rotective  Union  in  producing  a  mock 
trial  at  the  old  court  house  the  other 
night.  W.  H.  /elt. 


Two  More  Papers  Barred 
Der  Buffalo  Democrat,  a  German  Daily 
and  the  Szabadsag,  a  Hungarian  daily 
paper,  published  in  Cleveland,  are  two 
more  American  papers  which  have  been 
forbidden  the  Canadian  mails  under 
penalty  of  five  years’  imprisonment  or 
$.50, (100  fine. 

Rose  Named  After  Mrs.  W.  R.  Hearst 
Among  the  new  blooms  shown  at  the 
annual  exhibition  of  the  Horticultural 
Society  of  New  York,  held  at  the 
American  Museum  of  Natural  History 
last  week,  was  a  beautiful  rose  named 
“Mrs.  William  R.  Hearst”  from  the 
Cromwell  Garden,  of  Cromwell,  ('onu. 

Industrial  Movies 

E.  11.  Philippi,  of  the  Industrial  Mov¬ 
ing  Picture  Company,  ('hicago,  has  l)een 
a|)poiiited  chairman  of  a  new  industrial 
movies  committee  of  the  Advertising 
-Association  of  Chicago.  It  will  be  the 
aim  of  this  committee  to  show  once  a 
month,  or  perhaps  once  every  two  weeks, 
motion  pictures  of  educational  value  in 
an  industrial  way  that  will  be  of  special 
interest  to  advertising  men. 


Fire  Damages  Kaufman  Plant 
Fire  in  the  plant  »)f  the  Kaufman 
(Texas)  Daily  Post  on  November  18 
greatly  damaged  printing  presses  and  lino¬ 
types.  The  loss  will  amount  to  approxi¬ 
mately  $5,(KK)  and  several  days  will  be 
required  to  repair  the  damage.  In  the 
meantime  the  Post  will  be  issue<l  on  job 
presses  and  in  whatever  form  it  is  possible 
to  issue  it  with  the  equipment  on  hand. 


Cuts  Show  Screen 

The  Eclipse  Electrotype  &  Engraving 
Co.,  of  Cleveland,  has  introduced  a  new 
idea  that  ought  to  appeal  to  other  photo- 
eneraving  concerns.  On  every  plate  it 
makes  it  puts  the  number  of  the  screen 
emidoyed.  This  little  scheme  will  be  of 
great  assistance  to  editors  and  printers. 

Mr.  Schott  Makes  a  Change 
Edward  Schott,  of  New  Y'ork,  has  re¬ 
signed  as  advertising  manager  of  the 
.Jacob  Ruppert  brewery  to  accept  the 
post  of  publicity  director  of  the  Anti- 
Prohibition  J.eague  of  the  State  of  New 
York. 


University  of  Kansas 
The  department  of  .Journalism  in  the 
University  of  Kansas  has  a  sttident  en¬ 
rollment  that  is  exceptionally  cosmo¬ 
politan.  Fourteen  States  are  repre¬ 
sented. 


Good  Work  in  Brooklyn 
The  Booklyn  Eagle  is  interesting  a 
lot  of  children  by  its  “movies”  and  at 
the  same  time  is  giving  them  very  valu¬ 
able  health  instruction. 


MILLIONS 


»of  Idle  Dollars^ 


are  locked  up  in  goods  in  warehouses  and  stores — 
dollars  that  are  earning  nothing  -dollars  that  are  not 
“on  the  job.”  How  can  they  be  put  to  work?  The 
profit  in  merchandising  comes  from  quick  turn-over 
and  large  volume.  A  dollar  should  work  twenty-four 
hours  a  day,  rainy  days  and  sunny  days,  and  in  all 
seasons.  Learn  how  to  keep  the  dollars  at  work  by 
reading  that  wonderful  new  book  just  off  the  press. 


“Keeping  a  Dollar  at  Work” 

written  by  TRUMAN  A.  DE  WEESE,  the  well-known 
Advertising  Director.  A  collection  of  fifty  “Talks” 
showing  the  importance  of  the  newspaper  as  a  factor 
in  modern  merchandising.  It  is  published  by  The 
New  York  Evening  Post  and  is  sent  to  any  address 
upon  receipt  of  the  price.  One  Dollar. 


^  letter  about 
a  Linotype 
from  the  pub¬ 
lisher  of  the 


B ennington, 
(Ft.)  Banner: 
Lieut.  -  Gov. 
F .  E .  Howe. 


“My  machine  has  now  been  in  use  for  over  eight 
years  and  has  not  been  disabled  or  out  of  com¬ 
mission  one  day  during  that  time. 


“Is  not  that  quite  a  record  where  there  is  no 
Linotype  machinist  or  even  an  expert  operator 
I  in  the  office  or  even  in  the  town?” 

M 


The  Genuine  Linotype  is  always  built 
up  to  a  standard,  not  down  to  a  price. 

M 

MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


The  tilings  that  make  a  people  great  There  are  those  who  would  s|H‘ak  of 
are  in  this  age  tbe  things  that  make  it  advertising  as  a  luxury — and  some  as  a 
g(Kid;  and  these  are  not  greed  and  ava-  follv— -but  lo!  many  just  advertise 
rice— they  are  the  things  of  common  steadily  and  thrive  therefrom,  says  Rich 
justice.  *  Richard. 


i 
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New  York,  Saturday,  November  27,  1915 

REDUCED  R.4TES  COMING  ON  DAY  PRESS 
TELEGRAMS 

Ix)w  rat<!s  ftir  press  telegrams  are  of  the  utmost 
importance  to  daily  iiewspa]a?r8.  Hence,  as  is  natural, 
there  has  been  very  great  interest  expressed,  among 
publishers  everywhere,  in  this  element  of  new8pai>er 
cost,  ever  since  the  reductions  were  made,  on  night 
rates  over  leasetl  wires,  in  August  last. 

The  first  cut  was  one-half — from  $12  |K*r  mile  per 
year  (for  press  associations)  to  .$(».  and  from  $10  per 
mile  per  year  (for  individual  newspafiers)  to  $.}.  The 
Postal  company  subse<piently  cut  these  figures  in 
half  again— 1<»  $H  and  $2.."»0.  The  day  rate  for  press 
associations  still  remains,  however,  at  $24  a  mile  per 
year,  or  f«)ur  times  the  \V.  U.  night  rate  and  eight 
times  the  Postal  night  rate. 

The  big  extra  charge  laid  against  day  press  tele¬ 
grams  seems  manifest,  and  a  readjustment  is  un¬ 
questionably  called  for.  Publishers  all  over  the  coun¬ 
try  have  been  bringing  up  the  matter  in  their  cor¬ 
respondence  with  The  Editor  and  Pubi.ishek.  In 
our  issue  of  September  18,  Publisher  G.  P.  Hrowne, 
of  the  Anderson  (S.  C.)  Daily  Mail,  presented  a  vigor- 
.ous  argument  in  favor  of  lower  telegraph  tolls  for 
afternoon  papers,  and  on  November  13,  Managing 
Editor  Sutlive,  of  the  Savannah  (Ga.)  Press,  did  like¬ 
wise;  and  these  are  but  samples. 

There  have  been  rejieated  conferences,  in  different 
cities,  between  representatives  of  what  may  lie  termed 
the  buyers  and  the  sellers  of  newspaper  telegraphic 
service. 

Just  now.  New  York  is  the  scene  of  an  effort  to 
make  a  readjustment  of  this  undoubted  ine<iuality. 
The  telegraph  companies  and  the  big  buyers  of  after¬ 
noon  telegraphic  service  are  at  work  upon  the  pro¬ 
blem. 

Excessive  as  the  day  rate  evidently  is,  however,  the 
equitable  rearrangement  of  the  schedule  is  by  no 
means  so  simple  a  matter  as  some  publishers  suppose. 
There  are  perplexing  details — but  not  at  all  lieyond 
the  power  of  capable  men  to  cope  with. 

It  is  not  to  lie  forgotten  by  the  telegraph  companies 
that  it  is  a  matter  of  hi.story  that  when  public  utili¬ 
ties  lower  their  rates  from  an  excessive  point  to  a 
reasonable  and  logical  one,  the  result  is  to  develojf 
so  great  an  increase  in  volume  of  business  done  as  to 
show  a  profit  greater  than  had  been  received  liefore. 

It  is  not  to  be  overlooked,  by  the  way,  that,  when 
there  is  a  full  and  final  adjustment  of  leased-wire 
tariffs,  there  should  logically  be  a  corresponding  scal¬ 
ing  down  of  telegraphic  press  rates  on  matter  not 
sent  over  leased  wires. 

Our  readers  may  be  assured  of  two  things;  First, 
that  a  reduction  in  press  rates  is  coming;  second,  that, 
when  it  docs  come.  The  Editor  and  Pt'Bi.isnER  will 
advise  them  of  it,  as  is  its  custom. 


GETTING  OUT  OF  THE  RUT 

The  experiment  made  in  15114,  of  conducting  a  four- 
day  course  of  instruction  in  newspai>er  making  at 
the  University  of  Kansas  for  the  benefit  of  the  editors 
of  the  state,  was  such  a  success  that  another  course 
will  la*  held  under  the  diref-tion  of  Prof.  Merle  Thoris*, 
head  of  the  ncIkm*!  of  journalism,  next  April. 

More  than  2.‘iO  eilitors  were  in  attendance  at  the 
first  session.  'J'hcse  derivtsi  s<(  iniich  practical  lienefit 
from  the  le<‘tures  delivereil  that  they  have  urged  the 
university  to  give  them  another  op|H>rtunity  to  listen 
to  and  participate  in  the  discussion  of  journalistic 
problems. 

As  the  National  A8so<‘iation  of  the  Teachers  of 
Journalism  will  hold  its  annual  conference  at  Law- 
renc-e  the  same  week,  it  is  probable  that  a  larger 
uumlier  of  newspajicr  men  will  assemble  than  has 
ever  lieen  brought  together  at  any  one  time  laffore  in 
the  Middle  West. 

Tlie  University  of  Kansas  is  not,  however,  the  only- 
university  to  undertake  work  of  this  character.  The 
I’niversity  of  Missouri,  the  University  of  Wisconsin 
and  the  University  of  Washington  have  conductetl 
similar  courses. 

The  lienefits  conferred  upon  the  newspaper  men  of 
the  several  states  by  these  courses  of  instruction  are 
incak-ulable.  The  editors  who  attend  them  have  a 
chance  to  see  and  hear  some  of  the  leading  newspai>er 
and  advertising  men  of  the  country.  They  get  at  first 
hand  the  results  of  their  experience  and  observation. 
Their  minds  are  broadened,  their  enthusiasm  is 
awakencfl  and  their  ambition  is  stimulated.  They  go 
back  to  their  homes  with  new  ideas  and  suggestions 
that  will  help  them  get  out  better  papers  and  make 
more  money. 

Too  many  newspaiier  men,  espt'cially  in  the  smaller 
towns  and  cities,  get  into  a  rut.  They  meet  others 
engaged  in  the  same  work  only  at  infrequent  intervals; 
they  know  but  little  of  the  ways  and  means  their  fel¬ 
lows  are  employing  to  improve  the  character  of  their 
output  and  increase  their  incomes. 

The  journalistic  conferences  or  courses  conductetl  by 
state  universities  come,  therefore,  as  a  relief  to  the 
monotony  of  their  daily  round  of  duties.  Those  who 
have  enough  snap  and  energy  to  attend  them  find  a 
new  world  of  interest  in  their  work.  They  profit  by 
the  experiences  of  others  and  are  able  more  nearly 
to  measure  up  to  their  opportunities. 


THANKSGIVING  DAY  IN  THIS  YEAR  OF  1915 
.\  year  of  tests  for  the  American  people  lay  be¬ 
tween  the  Thanksgiving  Days  of  1014  and  of  lOliV — 
tests  of  the  general  intelligence,  the  general  capac¬ 
ity  of  this  people  to  stabilize  their  thought  and  effort 
during  a  period  of  unimaginable  calamity  for  those 
nations  which  have  alwajs,  in  the  lapsetl  centuries, 
held  for  our  people,  and  for  the  people  of  the  world 
lH>fore  otir  time,  the  torchlight  of  progress. 

One  year  ago  the  very  suggestion  that  the  great 
war  might  go  on  for  another  year  was  one  that  Ameri¬ 
cans  accepted  reluctantly — as  a  ghastly  possibility, 
but  not  at  all  a  probability.  It  seemed  that,  in  such 
<-ase,  this  country  of  ours  would  be  sure  to  become 
engulfed  in  the  conflict — or,  if  not,  at  least  so  ad¬ 
versely  affected  economically  that  “chaos  would  come 
again.” 

The  test  has  been  met — and  victoriously. 
tVe  have  preserved  our  neutrality.  So  far  as  has 
liei-n  humanly  possible  under  great  stress  we  have 
kept  the  friendship  of  the  warring  peoples. 

The  part  played  by  the  newspaper  press  of  the 
United  States  in  this  test  and  task  will  never  be  too 
highly  rated.  On  the  whole,  our  newspapers  have  been 
sane  and  sensible,  holding  the  sentiment  of  this  peo- 
)de  aloof  from  unreasoning  partisanship,  and  uphold¬ 
ing  the  hands  of  our  President  with  such  unanimity 
as  has  never  before  been  witnessed  in  a  Democracy. 

.4nd  the  newspaper  press  of  this  country  has  done 
more  than  this.  It  has  held  the  thought  of  our  peo¬ 
ple  to  the  significance  of  their  own  affairs — to  the 
continuing  importance  of  the  tasks  of  peace.  It  has 
hel|)ed  the  business  world  immeasurably  in  keeping 
the  wheels  of  useful  industry  from  stopping. 

The  Editor  and  Pitbi.ikher  extends  to  the  pub¬ 
lishers  of  American  newspapers  its  congratulations  on 


the  big  way  in  which  they  have  met  the  biggest  pro¬ 
blems  that  have  yet  confronted  Americans.  This  past 
year,  instead  of  bringing  calamity  to  our  people, 
through  the  disorganization  of  the  old-world  economic 
life,  has  brought  increasing  prosperity,  a  rejuvenated 
commercial  life,  real  accomplishment,  a  happy  augury 
for  the  future  years. 

More  than  at  any  time  since  Ihis  nation  was  Isirn. 
this  year’s  Thanksgiving  Day  has  been  fraught  with 
tremendous  meanings.  The  year  that  has  gone  has 
lieen  wonderful.  That  to  come  shall  lie  more  won¬ 
derful. 


The  special  issues  of  some  of  the  trade  publica¬ 
tions  are  so  large  that  one  wonders  that  it  is  possible 
to  secure  so  many  pages  of  advertisements  to  fill  them. 
Five  hundred  pages  of  ads  and  text  matter  is  not  an 
unusual  number  to  find  in  one  of  these  editions.  De¬ 
mands  for  space  are  so  numerous  that  long  before 
the  date  of  apjiearance  publishers  are  obliged  to  give 
notice  that  they  cannot  accept  any  more  advertise¬ 
ments.  The  Iron  Age,  for  instance,  which  is  to  publish 
an  annual  review  numlier  on  January  6,  has  just 
sent  out  a  letter  saying  that  limit  has  already 
l>een  reacheil.  Some  idea  of  the  size  of  this  numlier 
of  the  publication  may  be  had  from  the  fact  that 
each  copy  will  weigh  a  little  less  than  4  pounds  (> 
ounces.  Nearly  all  the  trade  papers  report  that  the 
volume  of  their  busine.ss  is  far  in  excess  of  what  it 
was  a  year  ago. 

The  New  York  Evening  Post  last  week  completed 
its  114th  year  of  publication,  the  paper  having  lieei; 
established  on  November  16,  1801.  Its  first  issue  con¬ 
tained  only  four  pages,  each  a  little  larger  than  the 
pages  of  the  Evening  Post  Saturday  Magazine  of 
tiKlay.  Its  first  editor  was  William  Coleman,  a  law¬ 
yer  from  Massachusetts.  The  average  daily  circula¬ 
tion  of  the  paper  the  first  year  was  500  copies,  which 
were  taken  by  subscrilxTS  to  whom  they  were  deliv¬ 
ered  by  carriers.  Aaron  Burr,  John  Jacob  Astor  and 
Philip  Livingston  were  among  them.  The  Evening 
Post  has  grown  and  prospered  during  the  long  period 
of  its  existence.  Today  it  is  held  in  high  esteem  in 
this  community  for  its  high  ideals  and  the  quality 
of  its  (xlitorials  and  news  articles. 

When  a  newspaiier  reaches  the  time  when  it  re¬ 
fuses  to  accept  stamp  or  coupon  advertising  for  local 
merchants,  it  shows  a  remarkably  independent  spirit. 
The  Seattle  (Wash.)  Times  has  already  arrived  at 
that  point  as  will  be  seen  from  an  interview  with 
Joseiih  A.  Illethen,  the  publisher,  in  this  issue.  So 
insistent  has  lieen  the  stand  taken  by  this  newspaper 
against  both  stamiis  and  coupons  that  there  are  only 
two  or  three  stores  in  Seattle  that  distribute  them. 
Other  publishers,  doubtless,  will,  during  the  next  few 
months,  adopt  a  similar  policy,  as  a  result  of  the 
campaign  now  being  carried  on  against  these  parasites 
on  business  by  The  Editor  and  Publisher. 

AMONG  THE  NEW  BOOKS 

Drink  and  Be  Sober,  by  Vance  Thompson,  author 
of  “Eat  and  Grow  Thin” ;  Moffat,  Yard  &  Company, 
publishers.  New  York. 

The  drink  question  has  engaged  the  attention  of 
mankind  since  the  days  of  Noah,  and  although  it  has 
not  yet  IsH-n  solved  to  the  satisfaction  of  everybody,  and 
perhaps  never  will  lie,  the  greatest  progress  toward 
that  end  has  been  made  during  the  present  generation. 
“Drink  and  Be  Sober”  is  devoted  to  a  discussion  of  the 
subject  by  a  skilled  writer  and  a  clever  observer, 
Vance  Thompson,  who  is  known  on  both  sides  of  the 
Atlantic.  He  treats  the  matter  not  from  the'  rabid 
prohibitionist  viewpoint  but  rather  from  that  of  a 
sensible  student  looking  for  the  truth  about  alcohol. 
There  are  no  horrible  examples  to  harrow  your  soul 
or  work  u|)on  your  sympathies.  Mr.  Thompson  just 
sits  down  and  talks  the  matter  over  with  his  readers 
in  a  calm,  unemotional  manner.  When  you  have  fin¬ 
ished  the  volume  you  cannot  escape  the  conclusion  that 
the  best  thing  to  do  is  to  let  alcohol  in  any  form  alone 
altogether.  While  we  do  not  always  agree  with  Mr. 
Thompson  in  his  conclusions  we  feel  that  he  has  writ¬ 
ten  a  Ixiok  that  will  appeal  to  the  majority  of  men 
and  women.  It  is,  in  fact,  one  of  the  liest  treatises  on 
t<*m[H;rance  that  have  yet  been  written. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


673 


PERSONALS 

\V.  W.  Hawkins,  vice-iii'csidcnt  and 
'{(•iiei'ul  iiiana^’er  i>f  tlio  l^iited  l’r*‘ss 
Associatitni,  lias  ifturni*d  t'rimi  a  busi¬ 
ness  trijt  to  ('hica>»o. 

.Ins)’|)li  (  asliiiian,  ^'eiicral  iiiaiia^er  of 
Dow.  .loiies  &  Co.,  juililishors  of  tlui 
.New  ^'ol  k  Wall  Street  .loiirnal,  ){ave  tlie 
250  emidoves  of  that  eoiieern  a  pleasant 
surprise  on  Moialay  when  be  presented 
eaeli  nieinber  of  tbe  foree  with  two  new 
live  dollar  }>old  pieces  as  a  'J'banksj;ivinj» 
f-ift. 

.luhn  Pollack,  .sportin;'  editor  of  tbe 
Xew  York  Kveninj;  World  for  tbe  past 
twenty-seven  years,  returiusl  on  Mon- 
<lay  last  from  a  short  visit  to  Elmira. 
He  was  uccoinp.niied  by  Mrs.  l*ollack. 

Hugh  Hustings,  who  was  connected 
with  the  New  York  World  anil  Times 
for  many  years,  is  now  the  editor,  pub¬ 
lisher  and  owner  of  the  Cohoes,  N.  Y., 
Republican. 

Harold  Pitts,  formerly  of  the  San 
Francisco  Chronicle  editorial  staff  and 
for  two  years  a  resident  of  Los  An¬ 
geles,  has  associatinl  himself  with  the 
I’acilic  Northwest  Investment  Society  of 
Spokane,  Wash. 

Fred  A.  Grimes,  for  the  last  four  years 
associated  with  the  Grand  Rapids 
(Mich.)  Herald,  resigned  his  position  and 
is  now  in  the  employ  of  the  Sun  Oil 
t^ompany  in  Detroit. 

Fred  W.  Ikdl,  assistant  news  editor 
of  the  Portland  (Ore.)  Journal,  has  l>een 
made  night  editor  to  handle  the  new 
midnight-morning  eilition,  recently  start¬ 
ed.  Additions  to  the  staff  include  Will¬ 
iam  McXaughton,  formerly  with  the 
Oregonian;  Herbert  Harcourt,  veteran 
f’ortland  newsiiaper  man,  and  1>.  W.  Dix, 
until  recently  with  Duliuipie,  Iowa,  pa- 
jiers. 

Clyde  V.  McMonagle,  staff  photogra- 
jdier  for  the  Portland  Morning  Oregon¬ 
ian,  sustainiil  a  severe  fracture  of  the 
skull  last  wwk  when  he  fell  from  a 
lire  <‘scape  20  feet  to  the  sidewalk  la;- 
low.  McMonagle  was  taking  pictures 
and,  intent  on  his  camera,  stepped  back 
into  an  opening  in  the  platform. 

Jeanette  Sherwin,  sister  of  Louis 
Sherwin,  dramatic  editor  of  the  New 
York  Gbdx*,  who  is  playing  the  title 
role  in  Peg  o’  My  Heart,  has  met  with 
such  success  in  South  Africa  that  her 
contract  has  l)een  renewed  ami  she  is 
going  to  be  sent  to  Australia. 

Frank  Marr,  a  well  known  newspa¬ 
per  correspondent,  while  transacting 
business  in  the  ollice  of  Jo.seph  N.  Dowd, 
at  Farmiugdale,  N.  Y.,  had  a  paralytic 
stroke  which  caused  the  loss  of  speech. 

George  E.  Herman  has  severed  his  con¬ 
nection  with  the  St.  John  (N.  H.)  Globe 
to  become  editor  of  the  Western  Chron¬ 
icle  of  Kentville,  Nova  Scotia. 

Ronald  Catto,  of  the  Toronto  (f)nt.) 
Daily  News,  is  soon  to  resign  his  posi¬ 
tion  to  qualify  for  a  lieutenancy  in  the 
Canadian  Militia,  after  which  he  will 
go  to  Plngland  to  start  his  air  training 
in  order  to  become  an  aviator  attached 
to  the  Royal  Flying  Corps. 

Rolicrt  Rohde,  who  worked  at  the  next 
desk  to  Terry  on  the  Tribune,  and  who 
nn-ently  became  director  of  the  Uniti'd 
Photoplays  Company,  of  Chicago,  is  also 
in  New  York  and  Park  Row  on  business. 

Charles  McGuirk,  formerly  motion  pic¬ 
ture  editor  of  the  Examiner,  has  liecome 
imblicity  manager  for  the  Essanay  Com¬ 
pany. 

While  William  J.  Purse,  of  the  Asso¬ 
ciated  Press,  was  enjoying  a  spin  over 
the  boulevards  in  a  friend’s  motor  car 
last  week  burglars  broke  into  his  home 
and  departed  with  $200  worth  of  jewelry. 

CHICAGO  PERSONALS 

Jay  Cairns,  who  quit  reporting  pidi- 
tics  on  the  Record-Herald  two  years 
hack  and  treked  out  to  California  where 
he  now  is  publicity  sponsor  for  a  mov¬ 
ing  picture  corporation  or  so,  was  at 
the  Press  Club  this  wwk. 

liikewise  was  R.  E.  Ti«*e  Lowell,  who 
started  on  the  Chicago  World  during 
that  publication’s  brief  but  meteoric 
career.  T/>well  has  b<*en  in  Winnija-g, 
but  is  harking  to  the  call  of  Dixie. 

Te<l  Phillips,  of  the  Tribune;  Jm'  Salk- 


eld,  of  the  Journal;  Arthur  Evans,  of 
the  Herald;  Frank  E.  Armstrong,  of  the 
Daily  News,  and  the  other  legislative 
correspondents  are  in  Springtield  report¬ 
ing  the  activities  of  the  sjM*eial  session 
assembly. 

Edgar  .A.  .Mowrer,  of  the  Daily  News' 
war  correspondent  stall',  is  now  in  Rome. 

■lohn  .McFaddeli  is  a  new  man  on  the 
Tribune  hwal  copy  desk. 

Charles  S.  Adelman,  editor  and  pub¬ 
lisher  of  the  Real  E.state  Advertiser,  as 
chairman  of  arrangements,  set  the  stag«“ 
for  the  annual  ban(|uet  of  the  Real  Es- 
state  Hoard  at  the  Hotel  LaSalle  Tues- 
ilay  night. 

W.  G.  Riilenour  has  ]iurchased  a  half 
interest  in  the  Ollice  and  Store  Outlitter 
Maga/.ine,  and  will  move  the  publication 
to  New  York  DecemlH-r  1.  Mr.  Ridenour 
formerly  was  western  manager  of  Pop¬ 
ular  Science  Monthly. 

A  G.  Fegert  has  resigned  as  religious 
editor  of  the  Herald. 

Thomas  O’Neill,  a  newspa|H*r  veteran 
who  has  worked  on  every  pajH'r  in  Chi¬ 
cago,  is  ill  in  the  county  hospital  with 
cancer.  “Tommy”  was  swretary  to  two 
Chicago  mayors-- Creiger  and  the  first 
Carter  Harrison. 

Hernard  C.  Howen,  Cincinnati  manager 
of  the  Root  and  Shoe  Recorder,  was  in 
town  the  first  of  the  week  conferring 
with  L.  Tadgh,  the  Recorder's  western 
manager.  Later  in  the  week  Air.  Howen 
will  leave  for  a  trip  through  Missouri. 

Terrence  E.  Ramsaye,  formerly  of  the 
Siiiulay  Tribune  staff,  is  now  director  of 
the  Alutual  Films  Corporation,  in  New 
York. 

Philip  Sampson,  formerly  of  the  Exam¬ 
iner,  returned  to  Chicago  last  week  after 
tifteen  months  in  the  British  army.  He 
brought  liack  a  riblion  bestowed  for  gal¬ 
lantry  in  action.  He  was  severely 
wounded  in  .tpril  near  Ypres  anil  inca¬ 
pacitated  for  further  servicr*.  His  regi¬ 
ment  was  the  .Montreal  Rifles. 

Ralph  tValdo  Emerson  has  resigned 
from  (he  Tribune  staff  to  be<-ome  general 
service  manager  of  the  \V.  T.  Raleigh 
Company,  a  $4.(MK),(IOH  (“orporation  with 
headiiuarters  at  Frt‘e;H)rt.  Ill.,  which  man¬ 
ufactures  extracts,  jiroprietory  remedies, 
spices,  soaps,  perfumes  and  the  like.  Mr. 
Emerson  has  been  with  newspapers  tif¬ 
teen  years,  in  both  the  advertising  and 
editorial  oflices.  For  the  Tribune  he  cov¬ 
ered  the  last  Moor  tiprising  and  several 
Central  American  revolutions. 


ST.  LOUIS  PERSONALS 

Howard  Lee  Hergen,  formerly  assist¬ 
ant  advertising  manager  of  the  St.  I.,ouis 
Republic,  with  which  paper  he  was 
connected  for  more  than  14  years,  has 
joined  the  soliciting  force  of  the  St. 
F.ouis  Post-Dispatch. 

C.  Al.  Aforrison,  editorial  writer  and 
editor  of  Farm  Progress,  the  St.  Louis 
Republic’s  agricultural  bi-weekly,  has 
been  sent  out  into  "Egypt,”  the  southern 
section  of  Illinois,  to  write  up  the  prin¬ 
cipal  cities  and  towns  in  that  fertile  field 
as  a  staff  correspondent.  During  his  ab¬ 
sence  AVill  G.  Hutton,  formerly  its  editor 
for  IP  years,  will  act  as  editor. 

H.  E.  Shelton,  who  has  been  connected 
with  the  advertising  departments  of 
newspapers  in  Chicago.  Buffalo  and  .Syra¬ 
cuse.  N.  A'.;  laniisville,  Atlanta.  New 
Orleans  and  other  cities,  is  now  con- 
ni'cted  with  the  advertising  force  of  the 
St.  Txuiis  Times. 

M’.  L.  Schackner.  until  this  week  con¬ 
nected  with  the  want  advertising  de¬ 
partment  of  the  St.  Ixuiis  Times,  is  now 
emjiloyed  in  the  same  department  of 
the  St.  Louis  Star. 

F.  li.  Craft,  formerly  assistant  adver¬ 
tising  manager  of  the  Chicago  Daily 
News,  has  just  entered  upon  the  new 
woik  of  advertising  diretdor  of  the  St. 
Louis  Star.  Other  changes  are  con¬ 
templated  in  the  staff  of  this  paper 
the  first  of  the  year. 

Charles  H.  Huff,  until  last  week  an 
cilitorial  writer  on  the  Chicago  Daily 
News,  is  now  serving  in  the  same 
capacity  on  the  St.  Louis  Star.  He  has 
a  daily  department  entitled  “Greater 
St.  Louis,”  which  is  having  a  tendency 
to  cause  the  readers  of  the  Star  to  still 
remain  in  love  with  their  city. 

Winston  Churchill,  novelist  and  for¬ 


merly  a  resident  of  St.  Louis,  which 
city  turnishes  the  setting  of  his  most 
famous  literary  pnaluctioii,  "The  Crisis,” 
with  Airs.  Churchill,  is  visiting  friends 
here,  and  is  being  much  entertained.  He 
ha-,  ilelivered  several  public  leidures  upon 
ret  p  lest. 

Sam  1).  Fiison,  who  has  done  eilitovial 
work  on  papia's  in  Litth;  Riwk,  Ark., 
■loplin  anil  Springliehl,  Alo.,  and  who, 
until  recently,  was  connected  with  the 
St.  Louis  Republic,  is  now  connected 
with  the  I’niteil  States  Internal  Revenue 
Service's  investigation  branch.  He  is 
now  ItM-ateil  here,  but  will  Ih“  transferred 
to  Washington,  1).  C.,  after  January  1. 

11.  E.  Pritchard,  one  of  the  editors  of 
the  new  text-lxHik  on  advertising  just 
conqiiled  by  the  Advertising  Club  of  St. 
Louis,  addressed  the  advertising  class  at 
Central  Y.  Al.  C.  A.  Night  School  the 
evening  of  Novenilwr  HI  on  “What  to 
.Atlvertise  ami  When.”  Air.  Pritchard 
collalKirated  with  G.  C.  Alars,  another 
memlH-r  of  the  club,  in  the  jireparation 
of  several  chapters  of  the  botik. 

David  I.  Zucker,  editor  and  one  of  the 
proprietors  of  the  St.  Louis  Real  Estate 
Hulletin,  has  just  been  appointed  a  mem¬ 
ber  of  the  National  Publicity  Commit¬ 
tee  of  the  National  Association  of  Real 
Estate  Exchanges.  Another  newspajier 
mail  on  the  committee  is  Edwin  Selvin, 
tinancial  editor  of  the  Post-Intelligencer, 
Seattle,  Wash. 

(!aty  Pallen,  one  of  the  St.  Louis  Re¬ 
public’s  stall  correspondents,  is  travel¬ 
ing  over  .Missouri  ami  writing  up  dif¬ 
ferent  sections  and  cities  for  his  jiapiw. 
His  assignments  are  from  the  managing 
editor  ami  laair  the  stamp  of  gravity  in 
coiisetpieiice.  Pallen  is  said  to  have  the 
largest  state-wide  acipiaiiitanceship  of 
any  St.  Louis  iiewsjiaper  man. 

Charles  W.  Nax.  for  seven  years  in 
charge  of  the  real  estate  advertising  de¬ 
partment  of  the  .St.  Louis  Republic,  sev¬ 
ered  his  connection  with  that  paper  this 
week  and  is  now  at  the  heatl  of  the  real 
e-tate  and  want  advertising  tlepartment 
of  the  St.  Louis  (!lobe-Democrat.  Air. 
Nax  was  iii  the  emjiloy  of  the  Republic 
altogether  ten  years.  Iiaviiig  started  as 
oflice  boy.  C.  AI.  H. 

WASHINGTON  PERSONALS 

.1.  Harry  Ciiniiiiighum,  formerly  of  the 
Washington  Heraltl,  has  la-eii  elected  sw- 
retary  to  the  Washington  Hoard  of 
Trade.  Air.  Cunningham  is  also  secre¬ 
tary  of  the  famous  Gridiron  Club. 

I.aliert  .St.  Clair,  formerly  Associated 
Press  ctirrespondent  at  Albany,  has  ar¬ 
rived  in  Wa.shington  to  take  up  his 
duties  here  with  the  Associated  Press. 

The  friemls  here  of  Senator  Luke  Lea, 
proprietor  of  the  Nashville  Tennessean, 
regret  to  learn  of  his  defeat  in  the  pri¬ 
maries  for  renomination. 

Robert  laitham,  editor  yf  tbe  Charles¬ 
ton  (S.  C.)  News  and  Courier,  was  a 
visitor  to  Washington  this  week. 

H.  H.  Varner,  editor  of  the  Southern 
Good  Roads  Afaga/.ine,  and  editor  of  the 
Lexington  (N.  C.)  Dispatch,  is  visiting 
friends  in  this  city. 

Frank  Heaton,  of  the  Washington  Star, 
has  been  made  state  eilitor  of  that  pa¬ 
per.  and  will  handle  all  Maryland  and 
Virginia  news. 

Newbold  Noyes,  of  the  Washington 
Star,  and  Miss  Alexandra  Ewing,  were 
married  in  this  city  Tuesday. 

Elmer  Afurphy,  well-known  newspaper 
man.  is  the  editor  of  the  “Recollections 
of  Senator  Isaac  Stephenson  of  AViscon- 
sin.”  The  book  has  just  been  placetl  on 
the  market. 

Ben  F.  Allen,  Washington  correspond¬ 
ent  of  the  Cleveland  Plain  Dealer,  will 
have  been  with  that  paper  seventeen 
years  next  Monday. 

SAN  FRANCISCO  PERSONALS 

E.  .1.  Kidgwa.v,  proprietor  and  manage- 
iiig  editor  of  Ridgway’s  Afagazine,  was 
in  the  city  this  week.  Air.  Ridgway  has 
many  complimentary  things  to  say  aliout 
J.  O’Hara  Cosgrave,  a  former  San  Fran¬ 
cisco  newspaper  man,  who  was  once  his 
editor,  and  is  now  connected  with  the 
New  York  World. 

S.  S.  McClure,  of  Now  York,  has  ar¬ 
rived  here  from  the  South,  after  spend¬ 


ing  several  weeks  in  studying  the  situa¬ 
tion,  with  special  bearing  upon  the  fu¬ 
ture  of  Alexico  under  Carran/a. 

T.  Knudson  and  Valentine  Aaps,  two 
■Norwegian  journalists,  are  here  from 
Christiania.  The  former  represents  the 
N'erden  Gang  and  the  latter  the  A'edens 
\ fga,  of  Christiania. 

Kate  Douglas  Wiggiii,  also  known  as 
-Mrs.  George  Riggs,  who  is  in  San  Fran¬ 
cisco  renewing  old  friendships,  denies 
that  she  wrote  "Airs.  W'iggs  of  the  Cab¬ 
bage  Patch.”  ilespite  the  .seeming  aflin- 
ity  ill  the  names.  The  California  author¬ 
ess,  in  an  interview  in  the  Examiner, 
gave  some  interesting  det.iils  of  her 
career  since  she  was  a  girl  in  Santa  Bar¬ 
bara.  She  has  been  entertained  e.xten- 
sively  at  dinners  by  prominent  society 
people  since  she  arriveil  here. 

J'tdin  1).  Barry,  of  the  San  Francisco 
Hulletin,  was  the  guest  of  honor  at  the 
joint  Inncheon  of  the  Home  Industry 
League,  the  Rotary  Club,  the  San  Fran¬ 
cisco  Advertising  .Association  and  the 
Downtown  Alercliants’  Association  on 
Thurstlay  at  the  Palace  Hotel,  that  city. 
He  spoke  on  the  “Aleaning  of  the  Expo¬ 
sition,”  illustrating  his  tajk  with  iHuiuti- 
ful  stereopticon  views. 


CLEVELAND  PERSONALS 

C.  I...  Kirkpatrick,  sporting  eilitor  of 
the  Plain  Dealer,  has  been  appointed  to 
an  official  position  with  the  Interstate 
Hilliard  League. 

Dr.  Janies  A.  AlacDonald.  editor  of  the 
Torontit  Globe,  spoke  on  “The  Alen  of 
Cleveland  and  the  Conflict  of  Ideas”  lie- 
fore  .■>,0(10  Presbyterian  clergymen  at 
their  convention  in  the  Hippodrome,  last 
week. 

Dr.  Henry  Churchill  King,  president  of 
Oberlin  (O.)  College,  was  the  principal 
speaker  before  the  Cleveland  Advertising 
Club  this  week.  His  subject  was  “The 
Way  Into  Life’s  Values.” 

.Miss  Katherine  Scott,  well-known 
newspaper  woman  and  writer,  has  been 
apiiointwl  publicity  director  of  the  Cleve¬ 
land  Real  Estate  Board. 

Kenneth  W.  Payne,  of  the  editorial 
staff  of  the  New  Y’ork  office' of  the  News¬ 
paper  Enterprise  Association,  was  a  vis¬ 
itor  to  Cleveland,  his  home  town,  this 
week. 

Stanley  Patno,  of  Corday  &  Gros.s,  ad¬ 
vertising  specialists,  has  starteil  a  series 
of  cartoons  toiichin’  on  and  appertainin’ 
to  the  Cleveland  Advertising  Club,  which 
appear  in  The  Torch,  and  cause  much 
amusement  to  the  memliers. 

.Miss  Laura  AI.  Paddock,  ftir  several 
years  advertising  manager  of  the  Lindner 
Coy.,  a  sjiecialt.v  house  in  ready-to-wear 
apparel  for  women,  has  resigned  becau.se 
of  ill  bealth.  AHss  Paddock  was  a  grad¬ 
uate  of  the  AVomen's  College,  AA'estern 
Reserve  University. 

Coach  Fielding  II.  Yost,  of  the  Uni- 
versit.v  of  Michigan  fiMitball  stpiad,  has 
been  appointeil  to  write  a  series  of  arti¬ 
cles  on  fcMitball  for  the  Central  Press 
.AssiM'iation.  Air.  Y'ost  is  organizing  an 
all-.Ainerican  team,  and  will  tell,  after 
the  acs'omplishments  of  this  body,  in  his 
series.  _ 

BOSTON  PERSONALS 

George  Decker  has  In'en  made  district 
editor  of  the  Post,  and  Fred  11.  Thomp¬ 
son  night  city  editor. 

Jack  Conolly,  for  many  years  a  writer 
in  the  sports  department  of  the  Boston 
.American,  has  lieen  transferreil  to  police 
headiiiiarters.  John  Aloran,  who  covereil 
night  police  for  the  Journal  for  several 
years,  is  now  connected  with  the  Ameri¬ 
can.  writing  sports. 

O.  G.  Draper,  who  was  formerly  day 
city  editor  of  the  Journal,  is  now  on  the 
copy  desk.  _  _ 

Henry  E.  Bowen,  who  was  long  con¬ 
nected  with  the  advertising  department 
of  the  New  A'ork  Herald,  has  resumed  his 
connection  with  that  paper.  Air.  Bowen’s 
“vacation”  lasted  four  months,  but  he 
says  there  is  more  pleasure  in  work  than 
in  play. _ 

New  officers  of  Ix)s  Angeles  (Calif.)  .Ad 
Club  :  president.  Harold  .Tanss  ;  first  vice- 
president.  C.  E.  Bireley :  .second  vice- 
prt'sident.  H.  AA’.  L.  Gardiner:  third  vice- 
president.  James  G.  Sprecher;  secretary- 
treasurer,  C.  AL  C.  Reymond. 
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Get  the  Best  Always 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 

Brnnswlck  Building,  New  York 
HORACE  M.  FORD, 

Peoples  Gas  Building,  Cbirago 

H.  C.  ROOK. 

Real  Ekitate  Truat  Building,  Philadelphia 


$32,000,000 

la  the 

PAYROLL  nr  PITTSBITROH,  PA., 

Per  Month. 

Gazette  Times 

Homing  and  Sunda, 

“Pittaburgh’a  One  Big  Newspaper.’* 

Chronicle  Telegraph 

Efralng  Except  SundaT 
“The  Paper  That  Goea  Home.” 

Are  the  two  Ugg^  and  best  bun  in  Pittsburgh  be- 
tauae  the,  reach  the  people  who  read  adrertisements. 
The,  can  be  bought  at  a 

FLAT  COKBINATIOM  RATE 
Of  22  He.  Per  Agate  Line. 

And  gtre  r>u  the  largest  net  circulation. 

For  further  information  and  co-operathm.  write 

URBAN  E.  DICE 
Foreign  Advertising  Manager 
Pittsburgh.  Pennsylvania. 

J.  C.  Wllberding,  225  Fifth  Awnue,  New  York  City. 

The  John  M.  Branham  Company 
Mailers*  Bldg.,  Chicago.  Chemical  Bldg.,  St  Uxils. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

Also  the  city  of  happyized 
homes  and  substantial  workmen 

Write  to  W.  E.  Moffett.  Advertis¬ 
ing  Manager,  Pittsburg,  or  to 
Verree  &  Conklin,  Brunswick  Build¬ 
ing,  N.  Y.,  Steger  Building,  Chi¬ 
cago,  for  any  Information  desired. 


THE  PITTSBURG 
PRESS 

Has  the  LARGEIST 

DaIIf  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Ailrertiaamg  Rwprewomtotrres 

L  A.  KLEIN,  Metropolittn  Tower,  N.  T. 
JOIN  CLASS,  Peoplos  Gas  Bld^,,  Chicago 


WHY  IS  IT? 

that  the  Timea-Leader  is  the  only  one  of 
the  three  evening  newapapera  in  New 
Haven,  Conn.,  that  is  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 
BRYANT.  GRIFHTH&  FREDRICKS 
ZZS  Fifth  Ave.  7ia  Paoplos  Gas  Bldg. 
New  York  City  Chicago 


Buffalo  News 

EDWARD  H.  BUTLER 

Bditor  and  Publisher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


BUREAU  OF  ADVERTISIING 
FINDS  BUSINESS  FINE 


Committee  in  Charge  Holds  Meeting  in 
Chicago  and  Receives  Encouraging  Re¬ 
ports — Members  Speak  of  Newspaper 
Boom — -“Good  Business  Has  Arrived,” 
Says  Thomson. 


Chicago,  November  24. — The  commit¬ 
tee  in  charge  of  the  Bureau  of  Adver¬ 
tising,  American  Newspaper  Publishers’ 
.\ssociatiuD,  met  here  on  Monday.  Those 
present  were  J.  F.  MacKay,  chairman, 
Toronto  Globe ;  John  B.  Woodward,  Chi¬ 
cago  Daily  News ;  Jason  Rogers,  New 
York  Globe ;  David  B.  Plum,  Troy 
Record;  W.  H.  Field,  Chicago  Tribune: 
William  A.  Thomson,  director,  and 
Tliomas  H.  Moore,  associate  director  of 
the  bureau.  The  meeting  was  held  at 
W.  H.  Field’s  office  in  the  Tribune 
Riiilding. 

The  committee  received  detailed  reports 
from  the  director  and  associate  director 
about  the  recent  work  of  the  bureau. 
These  reports  dealt  with  the  development 
of  new  advertising  and  indicated  a  large 
increase  in  general  business  in  all  sec¬ 
tions. 

It  was  evident  to  the  members  of  the 
committee  that  the  aggressive  work  being 
conducted  by  the  Bureau  to  interest  gen¬ 
eral  advertisers  in  newspapers  was  pro¬ 
ducing  results  in  a  big  way. 

Plans  were  adopted  to  interest  more 
publishers  in  the  work.  A  number  of 
new  subscribers  were  announced,  and 
figures  were  submitted  to  show  that 
the  organization  was  steadily  gaining 
strength. 

Chatting  with  a  representative  of  The 
Euifuk  AM)  Publhsheb,  several  of  tlie 
men  interested  in  tlie  work  of  the  bureau 
spoke  enthusiastieally  of  business  condi¬ 
tions  this  fall.  W.  A.  Thomson  said: 

“We  hear  nothing  but  the  remark  •busi¬ 
ness  is  fine,’  and  the  enthusiasm  with 
which  this  expression  is  uttered  shows 
that  it  is  wholly  true.  We  have  heard 
in  the  past  how  good  business  was  a  few 
years  ago.  and  about  how  good  it  was 
going  to  be  a  few  years  hence;  but  today 
gocMl  business  has  arrived!  This  is  not 
only  a  re<*ord-breaking  year  for  general 
business  in  newspapers — it  is  a  banner 
year.” 


“KEEN  KUTTER”  IN  NEWSPAPERS 

Simmons  Hardware  Company  S’.irts  Big 
Test  Campaign  in  Indiana. 

The  Simmons  Hardware  Company  of 
St.  Ixtuis,  Mo.,  makers  of  the  famous 
“Keen  Kutter”  line  of  tools  and  hard¬ 
ware  specialties,  are  the  newest  arrivals 
in  newspapers.  This  week’s  bulletin  of 
the  Bureau  of  Advertising,  American 
Newspaper  Publishers’  Association,  an¬ 
nounces  the  start  of  a  newspajier  cam- 
IMiign  in  the  state  of  Indiana.  The  Mahin 
Advertising  Company  of  Chicago  is  hand¬ 
ling  the  business. 

"ITie  campaign  is  to  run  for  six  months 
lieginning  November  28.  The  copy  ranges 
in  size  from  10-inch  single  to  a  full  page. 
It  is  understood  that  the  advertising  will 
apjiear  in  other  states  beside  Indiana,  and 
that  the  results  will  be  carefully  checke<l 
to  show  the  value  of  newspapers  as  a 
medium.  If  the  campaign  succeeds  it  will 
l»e  extended. 

Of  the  many  new  accounts  in  news- 
paiiers  this  fall,  the  Simmons  account  is 
one  of  the  most  interesting.  It  shows 
(■Icarly  that  big  advertisers  who  have  been 
using  magazines  and  other  mediums  here¬ 
tofore  are  interested  in  newspajiers,  and 
that  the  day  of  the  newspaper  as  a  na¬ 
tional  medium  has  arrived. 


That  the  newspapers  have  been  found 
to  be  the  bankers’  liest  advertising 
medium  was  a  statement  made  in  St. 
lyouis  last  week  at  a  luncheon  attende<l 
hy  1.50  members  of  the  Inspiration  Club 
of  the  Railroad  Y.  M.  C.  A.  R.  L.  Gur¬ 
ney,  of  the  American  Trust  Company, 
was  the  speaker.  This  was  proven  to 
tie  true,  he  said,  when  the  American 
Rankers’  Association  started  a  nation¬ 
wide  campaign  of  education  several 
months  ago. 


GOOD  STRAIGHT  TALK 


Four  Admirable  Cornerstones  on  Which 
to  Rest  Any  Structure 

H.  E.  Crall,  secretary-treasurer  of  the 
Daily  Newsjiaper  Departmental  sf  the 
A880<*iated  Clubs,  in  a  recent  letter  to 
the  membership  announces  that  the 
directors  bespeak  the  co-operation  of  the 
membership  in  making  the  newspaper 
departmental  the  most  inffuential  de¬ 
partment  of  the  allied  advertising  in¬ 
terests. 

The  officers  and  directors  of  the  De¬ 
partmental  elected  last  June  are  as  fol¬ 
lows: 

President.  Lafayette  Young,  Jr.,  Des 
Moines  Capital;  vice-president,  G.  Ed¬ 
ward  Buxton,  Providence  Journal  and 
Bulletin;  secretary-treasurer,  H.  E. 
Crall,  New  York  Special  Representative. 

Directors:  Lafayette  Young,  Jr.,  G.  E. 
Buxton,  H.  E.  Crall.  Amon  G.  Carter, 
Fort  Worth  (Tex.)  Star-Telegram; 
David  B.  Plum,  Troy  (N.  Y.)  Record  and 
Frank  D.  Webb,  Baltimore  (Md.)  News. 

The  members  of  the  National  (IJoinmis- 
sion  are:  W.  S.  Jones,  Miiineapiolis  Jour¬ 
nal;  Hopewell  L.  Rogers,  Chicago  Daily 
News,  and  Louis  Wiley,  the  New  York 
Times. 

John  C.  Martin,  Philadelphia  Public- 
Ledger,  is  the  member  of  tlie  National 
Exhibit  Committee,  and  Jerome  D. 
Harnum  is  member  of  the  National  Vigi¬ 
lance  Committee. 

All  members  must  subscribe  to  the 
following  standard  of  practice: 

),  To  make  none  but  true  statements  of 
circulation. 

2.  To  maintain  advertising  rates  as  pub¬ 

lished. 

3.  To  reject  fraudulent  advertising. 

4.  To  oppose  “free  publlclfy.” 

The  annual  dues  are  $10  a  year,  pay¬ 
able  in  advance  June  1  to  June  1. 

The  revised  list  of  members  of  the 
Daily  Newspaper  Departmental  is  as 
follows: 

Albany,  N.  Y. — Knickerbocker  I’rcss. 
Aurora,  Ill. — Beacon  News. 

Baltimore,  Md. — News. 

Bingbamton,  N.  Y. — Republican-Herald. 
Bloomington,  III. — Bulletin,  I’antagrapb. 
Huston,  Mass. — Kvening  Transcript,  Christ¬ 
ian  Science  Monitor. 

Cedar  Rapids,  la. — Gazette,  Republican- 
Times. 

Chicago,  Ill. — American.  Daily  .Jewish 
('ourler,  Dally  News,  Examiner,  Herald, 
Tribune,  United  Serbian. 

Cincinnati,  O. — Tlmes-Star. 

Crawfordsvllle,  Ind. — Journal. 

Danville,  Ill. — Commercial  News. 

I  lavenport,  la. — Times. 

Denver,  Colo. — Rocky  Mountain  News. 

Des  Moines.  la. — Dally  Capitol,  Daily  News, 
Register-Tribune. 

Detroit,  Mich. — Free  Press,  Times. 

Dubuque,  la. — Telegraph-Herald. 

Duluth,  Minn. — News-Tribune. 

K1  Paso,  Texas. — Herald,  Morning  Times. 
Kvansvllle,  Ind. —  Courier. 

Fargo,  N.  D. — Forum. 

Fort  Smith,  Ark. — Southwest  .American. 
Fort  Worth.  Texas. — Star-Telegram. 

Grand  Forks.  N.  D. — Daily  Herald. 

Grand  Rapids,  Mich. — Herald. 

Greele.v,  Colo. — Tribune-Republican. 
IIarri.sliurg.  Pa. — Patriot. 

Houston,  Texas. — Post. 

Hunneton,  Canada. — Herald. 

Hutchinson,  Kan. — News. 

Indianapolis,  Ind. — Dally  Times,  News, 
Star. 

Jackson,  Mich. — Patriot. 

Johnstown,  Pa. — Tribune. 

Ljifayette.  Ind. — Courier. 

Ix‘xington,  Ky. — Herald.  Ijeadcr. 

Memphis,  Tcnn. — Commercial  Appeal. 
Mexico,  Mo. — I..cdger. 

Milwaukee,  Wls.— Free  Press,  Journal,  Sen¬ 
tinel. 

Minneapolis,  Minn. — Journal,  Tribune. 
Moline,  Ill. — Dally  Dispatch. 

Montreal.  Can. — lAi  Presae. 

Muskogee,  Okla. — Dally  Phoenix,  Tlmes- 
Democrat. 

New  Orleans,  La. — Item. 

New  York  City,  N.  Y. — .American,  Editor  and 
r’liblisher.  Evening  Post,  Newapaperdom, 
Times. 

Oil  City,  Pa. — Derrick. 

Owosso.  Mich. — Evening  Argus. 

Ottumwa,  la  — Courier. 

Omaha,  Neb. — Tribune. 

Peoria.  Ill. — Evening  Journal. 

I’liiladelphia,  Pa. — Bulletin,  Evening  Led¬ 
ger,  North  American,  Public  I^edger,  Rec¬ 
ord. 

Pittsburgh,  Pa. — Chronicle  Telegraph,  Ga¬ 
zette-Times,  lA’ader. 

Poplar  Bluff,  Mo. — Dally  Republican. 
Providence,  R  I. — Evening  Bulletin,  Jour¬ 
nal. 

Richmond,  Ind. — Palladium. 

Richmond,  Va. — News-lA-ader. 

St.  Joseph,  Mo. — Gazette. 

St.  I>oul8.  Mo.— Globe-Democrat,  Post-Dis¬ 
patch.  Republic. 

St.  Paul,  Minn. — Dally  News. 

Sacramento.  Cal. — Bee. 

San  Antonio.  Texas. — Express. 

Shreveport.  La. — Journal,  Times. 


So.  St,  Paul,  Minn. — Reporter. 

Syracuse,  N.  Y. — Herald,  Journal,  Post- 
Standard. 

Toronto,  t.’an. — Globe,  Telegram. 

Troy,  N.  Y. — Record. 

Urbana,  III. —  Courier-Herald. 

Waco,  Texas. — Morning  News. 

Waterloo,  la. — Tlmes-'Trlbune. 


SENATOR  SMITH  BANKRUPT 


Publisher  of  the  Newark  (N.  J.)  Morn¬ 
ing  E^gle  and  Evening  Star. 

James  Smith,  Jr.,  of  Newark,  N.  J., 
Democratic  politician,  banker  and  news¬ 
paper  publisher,  has  gone  into  bank¬ 
ruptcy,  with  liabilities  of  between 
$1,000,000  and  $2,000,000,  and  with  as8et.s 
sufficient,  according  to  latest  reports, 
to  enable  him  to  pay  his  creditors  in 
the  vicinity  of  30  cents  on  the  dollar. 

As  a  politician,  he  was  for  years  the 
‘i)Oss”  of  his  state  until  Woodrow  Wil¬ 
son  defeated  him.  As  a  banker,  he  was 
president  of  the  Federal  Trust  Com¬ 
pany,  of  Newark,  from  whose  presidency 
he  resigned,  though  the  institution  itself 
is  solvent.  As  a  newspaper  publisher,  he 
issued  the  Newark  Eagle  (formerly  the 
Morning  Star)  and  the  Evening  Star. 
It  is  asserted  that  he  lost  money  in 
these  latter  enterprises,  and  also  in  the 
leather  manufacturing  business,  in  which 
he  was  quite  extensively  engaged. 

The  Eagle,  one  of  his  papers,  says 
editorially: 

Senator  Smith,  whose  large  financial  em 
harrassnients  were  announced  on  Satur¬ 
day  and  who  has  placed  his  affairs  In  the 
hands  of  the  Fidelity  Trust  Company  as 
trustee,  at  the  same  time  resigning  the 
presidency  of  the  Federal  Trust  Company, 
has  been  looked  upon  for  some  years  as 
one  of  the  wealthiest  citizens  of  the  state, 
as  he  was.  A  man  of  large  mind,  and 
broad  scope  of  operation  and  financial  cour¬ 
age,  be  entered  into  many  enterprises  and 
liecame  identified  with  large  Interests. 

The  extent  of  Mr,  Smith’s  varied  busi¬ 
ness  activities  may  be  judged  by  the  quan¬ 
tity  of  his  paper  among  different  banks, 
which  prompted  the  prudent  action  of  the 
Comptroller  at  Washington.  As  Mr.  Smith's 
assets  largely  exceed  the  amount  of  his 
obligations,  the  trusteeship  must  neces¬ 
sarily  be  temporary. 

Meanwhile  no  bunk  or  banking  interest 
Is  to  any  appreciable  extent  affected  by 
this  suspension  of  Mr.  Smith's  affairs.  Ills 
widely  scattered  paper  is  held  by  many 
hanks  in  several  cities,  and  in  all  cases 
Its  value  Is  simply  a  matter  of  delayed 
payment. 

Senator  Smith  has  the  sympathy  of  the 
Newark  community  In  his  embarrassment, 
for  he  has  been  a  public-spirited  citizen. 
He  has  done  much  for  the  city’s  welfare, 
and  In  thousands  of  ways  he  has  privately 
relieved  distress,  helped  other  men  and 
contributed  to  the  support  of  charitable 
and  religious  Institutions,  as  well  as  to 
party  organization. 

It  may  be  said  that  if  he  had  closed 
his  heart  to  such  appeals  he  would  have 
saved  more  than  enough  to  meet  all  bis 
present  obligations. 

It  was  announced  on  Thursday  that  an 
application  for  the  appointment  of  a  re¬ 
ceiver  for  the  Newark  Eagle  and  the 
Newark  Star  will  be  made  immediately. 


Mr.  Francis  Now  in  New  York 

Philip  W.  Francis,  for  the  i)ast  two 
years  an  editorial  writer  on  the  San  Fran¬ 
cisco  Examiner,  has  come  to  New  York 
and  is  now  associated  with  the  editorial 
management  of  the  American.  The 
change  is  for  personal  reasons,  it  being 
Mr.  Francis’  intention  to  return  to  the 
coast  after  a  short  stay  in  New  York. 


Knowland  to  Run  Oakland  Tribune 

The  Oakland  (California)  Tribune  has 
passed  into  the  hands  of  Mrs.  Erminia 
Peralta  Dargie,  widow  of  the  late  William 
E.  Dargie,  and  former  Congressman  Jo¬ 
seph  R.  Knowland,  following  a  ratifica¬ 
tion  of  its  sale  by  the  Court.  The  news- 
I)aper  was  turned  over  to  the  new  owners 
by  F.  B.  Loomis  and  Alfred  Holman, 
who  have  been  publishing  it  for  some 
time  as  the  holders  of  an  option.  The 
Bulletin  says:  “Although  Mrs.  Dargie 
came  into  court  accompanied  by  her  for¬ 
mer  manager,  B.  A.  Fosterer,  it  is  under¬ 
stood  Mr.  Knowland  is  to  be  managing 
editor  and  will  assume  entire  control 
of  the  paper.  Knowland  said,  recently, 
that  although  Mrs.  Dargie  owned  half 
the  stock,  he  will  control  the  policies 
when  the  company  is  reorganized.  He 
reiterated  the  statement  that  he  is  out 
of  politics. 
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LIVE  TOPICS  DISCUSSED 
BY  READERS 

lUndor  this  caption  ics  shall  print,  each 
iceek,  letters  from  our  readers  on  subjects 
of  interest  connected  with  newspaper  pub- 
lishing  and  advertising.  Any  publisher  who 
desires  help  in  the  solution  of  his  problems, 
or  who  has  pronounced  views  on  any  fnd- 
ject  connected  with  the  business,  is  invited 
to  contribute  to  this  column.  We  are  oon- 
fldent  that  such  a  column  can  be  mads  of 
great  value  through  the  co-operation  of  our 
readers. — Ed.] 


The  Commercial  Survey 

Associated  AdvertisinK. 

Indianapolis,  Nov.  20,  1915. 

I  have  been  followln);  with  a  great  deal 
of  Interest  the  various  articles  you  have 
printed  pertaining  to  that  Jason  Rogers  for 
Commercial  Surveys  by  local  newspapers, 
and  first  of  all  I  want  to  congratulate  you 
upon  the  way  you  have  played  it  up. 

My  own  opinion  is  that  it  is  the  biggest 
thing  that  has  happened  in  the  newspaper 
advertising  business  for  a  very  long  time. 

It  affords  the  way  for  many  local  news¬ 
papers  to  render  a  service  which  they  have 
long  wanted  to  render,  but  which  they  have 
not  known  exactly  how  to  start. 

The  avidity  with  which  they  have  taken 
bold  of  the  plan  is  a  remarkably  accurate 
indication  of  the  fact  that  there  are  a 
great  many  newspapers  that  have  been  just 
in  that  attitude.  And  it  is  particularly 
important,  it  seems  to  me.  for  the  very 
reason  that  the  field  is  so  ripe  for  it. 

But  there  are  so  many  good  things  in 
the  Editor  and  Publisher — it  really  is  a 
remarkably  good  servant  of  the  newspaper 
publishing  business. 

It  always  makes  me  feel  good  to  tell 
some  friends  of  mine  that  I  nave  a  good 
opinion  of  something  he  has  done,  because 
there  are  so  many  times  when  we  don't 
speak  our  minds  under  those  circumstances 
— a  sort  of  case  of  flowers  for  the  living. 

Carl  Hunt. 


Received  Enthusiastically  , 
Editor  and  Publisher,  New  York  City. 

Huntington,  Ind.,  November  18. 

Gentlemen  :  In  reply  to  yours  of  the  9tli 
regarding  the  Commercial  Survey  I’lan 
which  is  being  pushed  by  Mr.  Rogers,  will 
say  that  we  believe  this  plan  will  meet  with 
the  approval  and  co-operation  of  most  of 
the  publishers  throughout  the  State  of 
Indiana. 

Mr.  Rogers  recently  appeared  before  our 
organization  and  presented  the  proposition 
very  ably,  which  was  received  very  en¬ 
thusiastically  by  all  the  publishers  present. 

Yours  very  truly, 
Walter  H.  Ball. 

Secretary,  Hoosier  Daily  I.^ague. 

Mr.  Lilley  Will  Be  An  Addition 

Last  week’s  Editor  and  Publisher 
announced  tliat  E.  B.  Lilley,  recently 
"eneral  manager  of  the  Express  and  the 
Trihnne  of  Los  Angeles,  Cal.,  had  Imen 
appointed  general  manager  of  the  St. 
Louis  Republic.  Mr.  Lilley  has  had  many 
years’  experience  in  newspaper  manage¬ 
ment,  having  been  associated  in  the  direc¬ 
tion  of  both  the  Plain  Dealer  and  the 
News  of  Cleveland,  before  removing  to 
California.  It  is  now  otlicially  statisl 
that  he  will  Ik;  an  addition  to  the  pres¬ 
ent  working  staff  of  the  Republic,  wliich 
will  remain  unchang<>d  otherwise. 


.4n  Appreciation 
The  Panama  Pacific  Exposition 
San  Francisco,  November  1(5,  1915. 
Permit  me  on  behalf  of  the  adminis¬ 
tration  of  the  exposition  to  express  our 
grateful  appreciation  for  the  exceedingly 
generous  co-operation  and  assistance 
that  the  press  throughout  the  country 
has  accordiHl  this  undertaking  from  its 
inception.  To  you  much  of  its  success 
is  due. 

Charles  C.  Mimike. 

President. 


Journalists  Favor  (Censorship  Law 
A  dispatch  from  Paris  under  Wednes¬ 
day’s  date  states  that  the  lampaign  that 
has  been  conducted  by  journalists  and 
•nembers  of  Parliament  against  the  cen¬ 
sorship  of  news  and  comment  of  a  purely 
political  nature  has  been  crystallizeil  in 
the  form  of  a  proposed  law,  which  has 
been  approved  by  the  Committee  on  Civil 
Ijegislntion  of  the  Chamber  of  Deputies. 

The  measure  provides  that  all  publica¬ 
tions  must  lie  communicated  to  the  gov¬ 
ernment  before  being  offered  to  the  public, 
but  that  the  censor  shall  have  the  right 
to  suppress  only  such  unofficial  matter 
as  refers  to  military  operations  and  diplo¬ 
matic  negotiations,  the  disclosure  of  which 
would  be  harmful  to  the  national  defence. 

The  measure  will  be  introduced  in  the 
Chamber  at  once. 


CIRCULAR  STIRS  UP 

BIG  BOSTON  PAPER 


Local  Theatre  Gets  Out  a  Sheet  in  News¬ 
paper  Form  Called  The  Daily  America, 

Carrying  Glaring  Headlines,  “New 

York  City  Bombarded” — The  .American 

Denounces  the  Scheme. 

Boston,  November  2;{. — Tlie  appear¬ 
ance  of  a  circular  on  tlie  streets  that 
appeared  to  he  in  imitation  of  the  Bos¬ 
ton  American  called  forth  a  vigorous  pro¬ 
test  from  that  paper.  Glaring  headlines 
stated  “New  York  City  Bombarded.” 
Then  followed  a  sensational  story  that 
was  found  to  be  an  advertisement  for  a 
moving  picture  show.  Here  is  what  the 
American  has  to  say  about  the  affair: 

The  Boston  American  feels  that  It  ought 
to  notify  its  patrons,  and  the  public  gen¬ 
erally,  that  the  advertising  circular  issued 
Saturday  by  the  Majestic  Theatre  approxi¬ 
mately  In  the  form  of  a  newspaper,  about 
the  same  size,  and  headed  “The  Dally 
America,”  was  not  only  a  gross  violation 
of  the  Boston  .American's  copyright,  cover¬ 
ing  its  title  and  all  its  contents,  but  was 
apparently  intended  to  deceive  the  persons 
who  took  a  casual  glance  at  it  into  the  be¬ 
lief  that  they  were  getting  a  copy  of  the 
Boston  American. 

The  American  looks  with  entire  disap¬ 
proval  on  the  effort  of  anybody  to  adver¬ 
tise  their  wares,  or  services,  or  entertain¬ 
ments  by  Issuing  advertising  matter  cal¬ 
culated  to  deceive  the  public,  whether  such 
matter  be  in  the  form  of  imitation  of  the 
American's  makeup  or  its  contents  or  not. 

"Daddy”  Rank,  the  genial  philosopher, 
practical  humorist,  famous  joke  trick  and 
novelty  inventor  of  Newspaper  Row,  and 
intimate  friend  from  boyhood  of  James 
Whitcomb  Riley,  is  dead.  Last  Monday 
“Daddy,”  whose  quaint  shop  in  News- 
paiier  Row  is  known  far  and  wide  as  the 
“House  of  Daddy  and  .lack,”  telephoned 
to  “Jack”  that  he  probably  wouldn’t  leave 
his  Brookline  home  as  early  as  usual. 
Then  the  genial  old  gentleman  lay  down 
on  a  couch  for  a  short  nap,  apparently 
in  the  best  of  health.  A  few  hours  later 
.Mrs.  Rank  telephoned  to  Jack  that 
“Daddy”  was  dead.  He  had  died  while 
sleeping  and  the  pliysician  who  was  called 
said  that  acute  indigestion  had  caused 
death. 

The  Boston  American  and  the  Boston 
Dost  have  started  their  annual  Christmas 
joy-giving  departments.  The  American 
has  a  “Christmas  basket  fund,”  while 
the  Dost  Santa  Claus  will  probably  pur¬ 
chase  over  $(!,(l(t0  worth  of  toys,  candy, 
I'lothing,  etc.,  for  the  kiddies  of  New  Eng¬ 
land.  The  Ameiican’s  fund  is  for  the 
pufiMise  of  providing  Cliristmas  baskets 
for  needy  iieople  in  the  city.  Last  year 
tlie  plan  met  with  huge  succes.s,  and  it  is 
expected  that  it  will  he  larger  than  ever 
this  season.  The  Post's  Santa  Claus 
department  is  headeil  by  Joseph  Hurley. 
He  is  usually  assisted  by  a  large  staff  of 
reporters  and  other  employees  of  the 
paper.  The  money  contributed  by  Post 
readers  is  all  use<l  for  presents  for  the 
children,  ns  the  expenses  of  distribution, 
packing,  et<‘.,  are  entirely  borne  by  the 
paper. 

(juite  a  detaclmient  of  New  York  news¬ 
paper  men  came  over  to  report  the  Har- 
vard-Yale  game,  not  to  mention  movie 
o|K“rators  and  still  camera  men. 

A.  \\.  Cullis,  of  the  Post,  who  was  re¬ 
cently  taken  from  the  Camhridge  district, 
is  doing  some  work  on  the  assistant  city 
desk  for  a  time. 

•loseph  I).  Hurley,  the  official  Post 
Santa  Claus,  has  commenced  his  work 
for  the  season.  From  now  on  Joe  will 
labor  day  and  night  for  the  joy  of  the 
kiddies  the  coming  Yuletide.  It  is  a 
monumental  task  that  Joe  has  before  him. 
hut  as  he  has  been  through  it  before,  he 
can  handle  it  better  than  anybody  else. 

RIDDER  STOCK  SOLD  CHEAP 

Fifteen  Shares  of  The  Slaals-Zeitung 
Bring  SlOO  Each  at  .Auction. 

Fifteen  shares  of  stoi’k  of  the  New 
Yorker  Staats-Zeitung  were  sold  at  auc¬ 
tion  this  week  at  $100  each.  .As  the  price 
brought  by  the  stoi-k  at  the  last  time  a 
small  bbs'k  was  offered  at  auction  was 
$l,0(Hl.a  share,  while  the  previous  mini¬ 
mum  quotation  this  year  was  $(500,  the 
latest  price  was  surprising  to  the  finan¬ 
cial  district. 


Victor  Ridder,  a  son  of  the  late  Her¬ 
man  Ridder,  who  was  the  controlling 
factor  in  the  Staats-Zeitung,  explained 
the  sale  in  this  way;  “The  stock  was 
bought  by  a  friend  of  the  Ridder  family, 
a.s  the  other  offerings  at  auction  were, 
and  the  bid  of  $100  a  share  was  nominal. 
There  has  been  no  competition  for  the 
stock,  and  the  solitary  bid  at  each  sale 
has  taken  the  shares  put  up  for  sale." 

Mr.  Ridder  stated  that  the  price  prob¬ 
ably  would  be  much  higher  at  sales  yet 
to  come.  He  thought  that  about  thirty 
more  shares  would  be  auctioned  off  before 
the  end  of  the  year,  representing  the 
sale  of  collateral  for  loans  made  be¬ 
fore  Mr.  Ridder’s  death. 

“Keeping  Everlastingly  At  It” 

Keep  plugging ! 

Did  you  ever  know  a  successful  man 
who  let  up  in  his  efforts  just  liecause  he 
had  a  “good  excuse”? 

“When  my  competitors  lose  their  nerve, 
then  is  my  chance  to  fight  the  harder  for 
the  business  that  they  let  slip,’’  said  a 
great  captain  of  industry. 

To  stand  by  the  guns  when  others  have 
fled,  to  go  forward  when  others  retreat, 
takes  tlie  stuff  of  which  heroes — and 
successes — are  made. 

Don’t  quit ;  don't  waver -keep  plug¬ 
ging! 


“No  ship  can  run  against  the  tide.” 
said  Napoleon.  Verily  Napoleon  was  in 
error,  as  modern  steam  doth  jirove.  .And 
yet  many  men  these  modern  days  will 
not  believe  that  the  steam  of  advertising 
can  overcome  the  tide  of  competition.-— 
Rich  Richard. 


NEWSPAPERS  FOR  DRY  PLANK 

Temperance  Leader  Says  Poll  Favors  .Ac¬ 
tion  by  Big  Parties. 

.According  to  replies  received  by  Deets 
Pickett,  of  Topeka,  Kansas,  publicity 
manager  for  the  Temperance  .Society  of 
the  Methodist  church,  a  majority  of  the 
big  newspapers  of  the  country  are  be¬ 
lieved  to  favor  a  prohibition  plank  in  the 
national  platforms  of  the  big  political 
parties. 

Air.  Pickett  asked  the  newspapers  for 
expressions  on  the  matter.  Of  the  511 
replies  received,  '265  favor  party  declara¬ 
tions,  174  oppose  such  action  and  72 
dodged  the  question.  A  majority  of  the 
174  opposing  voluntarily  announced  their 
allegiance  to  the  prohibition  cause,  but 
deeimsl  the  political  issue  inexpedient. 

A  dozen  of  the  liest  known  papers  of 
New  York,  Boston,  Washington,  Phila¬ 
delphia  and  other  Eastern  cities  favored 
national  party  action.  Ninety-six  Repub¬ 
licans,  69  Demo<-ratic  and  the  remainder 
of  the  265  claiming  independent  tenden¬ 
cies  favored  action;  72  Republican,  58 
Democratic  and  18  independents  opposed 
the  plan. 

The  members  of  the  British  Associa¬ 
tion  of  .Advertising  at  its  first  annual 
meeting,  recently  held,  voted  to  change 
the  name  of  that  body  to  British  Asso¬ 
ciation  of  Advertising  Clubs,  Ltd.  Sir 
William  Lever,  Bart.,  was  elected  presi¬ 
dent  and  .John  Hart,  secretary. 


Subscription 

Advertising 

Price 

Rate 

$2.00  a  year 

25c.  a  line 

HERE  ARE  TWO  QUESTIONS  FOR  THE 
THOUGHTFUL  CONSIDERATION  OF  ALL 
PUBLISHERS  OF  DAILY  NEWSPAPERS: 

question  number  one 

IF  YOUR  UOCAL  MERCHANTS  KNEW  NO  MORE 
ABOUT  YOUR  NEWSPAPER  THAN  NATIONAL 
ADVERTISERS  KNOW,  HOW  MUCH  ADVERTIS¬ 
ING  REVENUE  WOULD  YOU  LOSE  THROUGH 
THAT  FACT? 

QUESTION  NUMBER  TWO 

IF  NATIONAL  ADVERTISERS  KNEW  AS  MUCH 
ABOUT  YOUR  NEWSPAPER  AS  YOUR  LOCAL 
MERCHANTS  KNOW,  HOW  MUCH  ADVERTIS¬ 
ING  REVENUE  WOULD  YOU  GAIN  THROUGH 
THAT  FACT? 

Your  frank  answers  to  these  two  questions  will  serve  to 
"set  you  rijjht”  on  the  matter  of  advertising  jour  advertising 
space  to  those  possible  buyers  of  it  who  are  not  near  enough 
to  your  held  to  understand  the  situation  there  as  well  as  they 
should  understand  it  before  investing  money,  to  any  large 
extent,  in  your  space. 

THE  EDITOR  &  PUBLISHER  is  in  a  position  to  carry  your 
campaign  of  education  in  regard  to  your  paper  to  practically  every 
National  advertiser  whose  money  SHOULD  BE  SPENT  IN  YOUR 
NEWSPAPER. 
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The  Circulation 
Question 

You  can’t  sell  a  newspaper  for  3  cents 
and  have  a  circulation  ot  several  hundred 
thousand.  The  two  don’t  work  together. 

If  we  wanted  large  quantity  circulation 
we  would  reduce  the  price  of  the  New 
York  Evening  Post  at  once.  But  that’s 
the  secret,  we  prefer  to  put  the  extra 
amount  back  into  the  paper  and  thereby 
secure  and  maintain  a  quality  circulation. 

The  New  York  Evening  Post  reader  is 
usually  more  able  to  invest  3  cents  in  a 
newspaper  than  the  average  person  is 
able  to  pay  1  cent  for  a  newspaper. 

Xeaiber  Audit  Bureau  of  Circulations, 
rublloatlon  Oflire  Western  Office 

20  Visey  Street  McCormick  Building 

New  York  Chicago,  Ill. 


HOLLISTER’S  CONTESTS 
PRODUCE  RESULTS 

Below  is  shown  our  records  on  six 


campaigns  in  different  parts  of  the 

United  States.  Beeeipts. 

Los  Aocfles  TIbks,  Los  Angeles,  Cal. .  .$67,970.00 

Courier- Joamal,  boulsrlUe,  Ky .  60,000.00 

The  hiiireai,  San  Antonio,  Plist  Contest.  50,000.00 
The  Ei^resi.  San  Antonio,  Second  Contest  78,000.00 

Deseret  .News,  Salt  Lakr  City,  Utah -  33,000.00 

Capital-News,  Boise,  Idaho .  22,000.00 

News-Cooler,  Charleston,  S.  C .  25,000  00 


SOfiOO  new  subscribers  were  secured  for 
the  aimve  papers.  If  you  want  more  cir¬ 
culation  call  upon  our  old  established 
dependable  organization. 

THE  NIITH  EASTEIH  CIRCULATION  Cl. 

C  B.  BOUdSTCB,  Gen.  Ugr. 

OAVENPOKT,  IOWA. 


THE  SEAHLE  TIMES 

’’Tha  Bast  That  Honey  Caa  Bny” 
Awerace  Circulation  for  Sept.,  1915 

Daily,  71,875 
Sunday,  83,745 
54,000  in  Seattle 

A  copy  to  every  family. 

Largest  elrenlatlon  by  many  thousands  of 
any  dally  or  Sunday  paper  on  the  North 
PacIBc  Coast. 

Larfcst  QaaatilT  Best  Qaalhy  CircaUtisa 

TheS.C.  BeckwithSpecial  Agency 

Sola  Porelgn  Bepreaentativaa 
Vaw  Task  Obtoags  St.  Laois 


F  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


Neut  ^ork 

lEuening  illlail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

its  average  net  paid  circula¬ 
tion  for  August  was  in  excess 

158,000 

A  deiirabU  advartizing  medium. 


[/»  this  department  will  be  presented 
each  week  neics  items  from  the  Colleges 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 


University  of  Missouri 

C’.  !M.  Klliott,  a  graduate  of  the  School 
of  Journalism  in  1914,  lias  been  appointed 
advertising  and  circulation  manager  of 
the  Province,  an  evening  newspaper  pub- 
lisb«>d  at  Kegina,  Saskatchewan,  Canada. 
For  the  last  year  Mr.  P^lliott  lias  been  as¬ 
sistant  publisher  at  the  University  of 
Missouri. 

O.  N.  Gingrich,  a  graduate  in  journal¬ 
ism  of  the  class  of  1914,  lias  lieen  ap- 
]M>inted  advertising  manager  of  the  Daily 
Dakotan,  publish^  at  Yankton,  S.  I'l. 
Previous  to  taking  this  jMisition  he  was 
advertising  manager  of  tlie  Democ-rat- 
Fonini  at  Maryville. 

K.  V.  Nash  of  the  class  of  '14,  wlio  has 
Is-eii  in  the  editorial  department  of  the 
New  Detlford  (Mass.)  Standard,  has  ac¬ 
cepted  the  position  of  city  editor  of  tlie 
Democrat-Forum,  at  Maryville,  .Mo. 

(laud  .4.  Brown,  of  the  class  of  ’ll, 
has  lieen  apiKiinted  city  editor  of  the 
.Viistin  American,  published  at  Austin, 
Te.\. 

Donald  Ferguson,  of  the  class  of  ’l.i, 
has  sold  his  interest  in  the  Btsinville  Kc- 
piihlican  to  take  a  iiosition  in  the  edi¬ 
torial  department  of  the  Kansas  City 
Star. 

Walter  G.  Bryan,  who  has  iiist  lieen 
apjiointed  publisher  of  the  Atlanta 
Georgian,  did  special  work  at  the  I'ni- 
versity  of  Missouri  in  1911  and  1912.  It 
was  while  at  the  I'niversity  of  Missouri 
that  Mr.  Bryan  developed  his  system  of 
jMihlishers’  advertising  that  he  applied  so 
suceessfully  on  the  Chicago  Tribune,  Bec- 
oid  Herald,  FN-ening  Xews  and  later  the 
various  fwpers  of  the  Hearst  organization. 

Prof.  Frank  L.  Martin,  of  the  Sidiool 
of  .Toumalism.  who  is  now  on  leave  of 
absence,  will  return  to  his  duties  at  the 
university  next  Septemljer.  I’rof.  Mar¬ 
tin  is  managing  editor  of  the  Japan  .4d- 
vertiser,  published  at  Tokyo.  Glenn 
Bahh,  a  graduate  of  the  School  of  Jour¬ 
nalism  of  the  class  of  ’14,  is  also  a  meni- 
lier  of  the  staff  of  the  same  pajier.  Carl 
Crow,  a  former  student  in  the  university, 
who  preceded  Prof.  Martin  as  managing 
etlitor  of  the  Advertiser,  has  returned  to 
.\inerica.  He  accompanied  Samuel  G. 
Blyilie  oil  a  trip  from  Pekin.  China,  to 
Petrograd,  Biissia,  which  Mr.  Blithe  de- 
scrilx^  recently  in  tlie  Saturday  FNeiiiiig 
Post. 

The  Desk  Ihaik  of  the  School  of  .Tonr- 
iialism,  which  was  rwently  issued  as  a 
university  hiilletin,  has  Is'cn  well  re¬ 
ceived  everywliere.  Hun<lreds  of  in- 
qiiiries  for  the  b«M>k  have  Im-cii  received 
from  newspajiers  in  practically  every 
State  in  the  Union  and  from  Canada. 
Kngland  and  .4ustralia.  Several  univer¬ 
sities  have  ordered  a  large  nnmlier  of  the 
liooks  for  text  purposes  in  Fmglisli  and 
.Toumalism,  and  a  niirnWr  of  business 
houses  have  ordered  the  Ixioks  for  use  in 
their  advertising  and  eorresfHindence  de¬ 
partments.  The  liook  was  compiled  and 
etlited  by  I’rof.  C.  tl.  Ross. 

Dean  Walter  Williams,  of  tlie  School 
of  Journalism,  recently  addresseil  the 
City  Club  and  the  Press  Club  at  Mil¬ 
waukee,  Wis.  T.3ist  week  he  addressed 
the  aiiiiiial  convention  of  Missouri  Snii- 
day  Schools  in  St.  Ixiiiis  on  “Christian 
Pnhlii-ity.” 

William  S.  Hinton,  a  former  student  in 
the  TTiiversity  of  Missouri,  lias  Is'cii  ap- 
IMiinted  advertising  manager  of  the  Coiir- 
ier  Post  at  Hannibal,  Mo.  The  Courier- 
Post  is  a  metnlKT  of  the  T.e<‘  Xewspai>er 
Syndicate. 

D.  D.  Rosenfelder.  a  graduate  of  the 
Si-liool  of  .Toumalism  last  spring,  has 
joined  the  staff  of  the  Xevaila  (Mo.) 
Post. 

H.  H.  Kinyoii.  a  iiiemlK>r  of  the  <-lass 
t»f  ’12,  has  just  licen  ap)K)iiited  pnhlislier 
at  the  University  of  Missouri,  and  also 
tsiitor  of  the  Missouri  .Miiiiimis. 


University  of  Texas 

Will  H.  Mayes,  head  of  the  Texas  Uni¬ 
versity  School  of  Journalism  at  Austin, 
is  jilanning  a  short  course  of  lectures  on 
journalism  for  the  newspaper  workers  of 
the  State.  Tlie  editors  will  he  invited  to 
spend  a  week  at  the  university  to  attend 
the  course.  Several  sfieakers  from  out¬ 
side  the  State  will  lie  invited  to  address 
them.  The  conference  will  probably  be 
held  in  February  or  March.  It  will  lie 
conducted  along  lines  similar  to  those 
tliat  have  lieeii  held  at  the  University  of 
Kansas  and  the  University  of  Missouri. 

University  of  Washington 

The  bureau  of  miinieipal  research  in 
the  extension  division  of  the  university 
will  piihlisli  a  magazine  for  the  mayors, 
attorneys,  engineers  and  clerks  of  all 
Washington  towns.  The  publication  will 
jirovide  a  means  of  keejiing  the  I.eague 
<if  Washington  Municipalities  in  touch 
with  municipal  prohleiiis  and  enable  city 
ollicials  to  conimunicate  information  to 
each  other  as  to  the  mucc«*s8  of  experi- 
ineiits  tried  in  their  cities. 

The  bureau  of  miiniei|ial  research  has  a 
valuable  eolleetion  of  material  relative 
to  all  city  problems,  which  it  desires  to 
place  at  the  dis|K>HaI  of  city  officials  of 
the  State. 

The  first  miiiiTier  will  he  out  in  a  few 
days  and  the  eirenlation  will  Im*  about 
.■T,(KK).  Washington  Miinieijialities  will 
Ik*  its  name.  Tlie  etist  of  jiiihlicatioii  will 
lie  met  by  the  league. 

University  of  Wisconsin 

III  the  revised  edition  of  the  Style 
B<K)k  of  the  Department  of  Journalism, 
just  issued,  all  of  the  rules  are  printed 
on  two  pages,  four  inches  by  eight  inches 
each,  so  that  the  student  has  liefore  him 
every  point  in  regard  to  capitalization, 
punetiiatioii.  quotations,  figures,  abbre¬ 
viation,  titles,  etc.,  without  turning  over' 
a  page.  The  sheet  can  lie  tacked  up  on 
the  hack  of  the  copy  desk  or  on  the 
student’s  tyjiewriter  table. 

The  fresiiman  class  in  the  four  year 
Course  in  Journalism  is  over  28  per  cent 
larger  than  la.st  year,  4.)  first  year  stu¬ 
dents  having  entereil  the  course  this 
fall.  The  enrollment  in  the  course 
shows  an  increase  of  It)  per  cent.  The 
increase  in  the  enrollment  in  the  classes 
in  journalism  is  21  per  cent,  the  total 
iiniiilx'r  in  all  classes  excluding  short 
story  writing  and  advertising  Ix'ing  179. 

For  two  weeks  preeetling  the  recent 
tag  day  of  the  Madison  Asso<-iate<l  Chari¬ 
ties,  students  in  the  clitss  in  newspa- 
[H-r  reporting  wrote  human  interest  and 
news  stories  on  tlie  work  of  the  charity 
organization  for  the  two  local  daily  pa- 
jH‘rs.  The  pna-ceds  of  the  <lay  this  year 
were  nearly  doiilile  thos«‘  of  last  year. 

II.  P.  I’lircliell,  of  the  sixirting  depart¬ 
ment  of  the  New  York  Times,  will  give 
a  talk  to  the  students  of  journalism  on 
D»s-eiiib«-r  9. 

A  six-reel  film  illustrating  every  detail 
of  magazine  making  in  the  plpant  of  the 
Curtis  Piililisliiiig  Company,  Philadel¬ 
phia,  will  Ih‘  shown  to  the  students  in 
the  Department  of  Journalism  next  week. 
This  is  the  sit-ond  movie  portraying 
si-eiies  connected  with  pulilishing.  the 
first  having  Ix'eii  one  lent  by  the  Chi¬ 
cago  Tribune. 

For  their  baccalaureate  theses  this 
year,  seniors  in  the  Course  in  Jour¬ 
nalism  are  each  preparing  25, (KK)  word 
monographs  on  American  newspajier 
editors  and  publishers  who  hav?  made 
distinct  eontrihntions  to  the  development 
of  the  iu*wspa|x*r.  The  extensive  files 
of  newsjmpers  in  the  State  Historical 
l.ihrary  are  Ix-iiig  nwd  in  these  studies. 

Some  hiisinesscs  were  hiiilded  without 
adverlisiiiK  as  were  the  pyramids  with¬ 
out  the  aid  of  steam  cranes,  hut  not  the 
nKxlern  skyscrapers,  says  Rich  Itichard. 

Happy  the  man  who  need  not  adver¬ 
tise.  Snell  a  one  hath  all  tlie  trade 
there  is  or  ever  will  Txi.  He  hath  no 
eonipetition  and  iievi-r  will  have! — Rich 
Richard. 


CHICAGO  PRESS  CLUB 

IN  NEW  QUARTERS 

Now  Occupies  Top  Floor  of  the  City 
Hall  Square  Building — Has  $27,000  Left 
After  Settling  All  Indebtedness — Miss 
Florence  Patton’s  Scoop  Sets  ’Em  Go¬ 
ing  All  Over. 


CiiK'Auo.  Xoveniher  24. — What  differ¬ 
ence  does  it  make,  anyway,  whose  club 
is  the  oldest?  The  Press  Club  of  Chi 
cago  has  the  newest  quarters.  After  its 
dire  financial  straits  have  been  coni 
nienteil  upon  far  and  wide,  it  lias  quit 
the  old  building  at  2(i  Xortli  Dearborn 
street,  with  !i!27,(M(t>  cash  in  the  hank 
in  addition  to  projit-rties  purchased  for 
the  new  rooms. 

Tlie  new  club  rooms  (x-eiipy  the  entire 
top  tloor  of  the  big  City  Hall  Square 
building  at  Clark  and  Randolph  streets. 
-And  by  the  time  this  {K‘ri(xlical  is  in  the 
hands  of  its  eager  readers  the  elnh's 
hag  and  Tiaggage  will  have  Ixieii  moved, 
the  menilwrs  will  he  conifortahly  settle<t- 
at  the  new  location  and  the  “lioiiicless 
nien’s  dinner,”  or  the  aiiniiul  Thanks¬ 
giving  spread  will  have  lx*en  celebrated. 
The  ‘  homeless  club”  has  lost  several  old 
inemhers  by  marriage  within  the  past 
year,  hut  new  ones  have  drifteil  in,  so 
the  general  aspect  is  about  the  same. 

The  club  has  taken  a  five  year  lease 
oil  its  new  quarters,  i>ayiiig  $4,009  the 
first  two  years  and  $.>*.’T3.’l  each  year 
thereafter.  This  is  $1,2(M)  a  year  less 
tliaii  the  ground  rental  was  at  the  olil 
placi'.  Charges  for  heat,  power,  niain- 
tenaiiee,  taxes,  insurance  and  interest  on 
Ixiiids  brought  the  annual  ex|K;nditiire  in 
the  Dearlxirn  street  hiiilding  to  njiwards 
of  .$20.IK)0  annually. 

The  space  is  amjile  for  all  needs  of  tiie 
eluh  and  siifticient  for  extra  oi'casions. 
such  as  entertainnients,  halls  and  for¬ 
mal  dinners.  Entertainment  Chairman 
Del.ysle  Ferw*  Cass  is  busy  niakiiu'  iip 
a  full  slate  of  special  affairs  for  the 
winter. 

The  lease  includes  the  right  to  use  the 
roof  of  the  hiiilding  for  a  garden,  and  the 
Press  Club  Roof  Garden  which  will  open 
next  siimiiier  will  1m>  one  of  the  city’s 
finest  if  all  plans  curry. 

Several  changes  in  the  club  const itu- 
tioii  and  nianagement  are  to  he  voted  on 
in  the  near  future.  The  dues — now  $40 
a  year — will  he  rediu-ed,  according  to 
plans,  to  a  figure  warranted  hy  the  small¬ 
er  cost  of  oiieruting  the  club  iii  its  new 
quarters. 

Three  new  dirwtors  were  elected  at 
the  general  meeting  of  the  eluh  last  Suii- 
dii.v — the  last  nnH‘tiiig  in  the  old  hiiilding. 
'I  hey  are  Joseph  It.  Taylor,  of  the  Her¬ 
ald  ;  tieorge  Cooke-Adaiiis,  and  .1.  B. 
.Mansfield.  They  sucfeeil  Judge  .Michael 
F.  tJirteii,  .liilins  H.  Kline  and  Stanley 
.Mitchell. 

.Miss  Florence  Patton,  of  the  Chicago 
Evening  Anieriean,  got  ii  scixip  for  lii'i' 
paper  last  week  wliieli  startixl  the  whole 
world  to  arguing.  It  was  Miss  Patton 
who  picked  up  the  item  about  Dr.  Harry 
J.  Ilaiselden  and  the  Bollinger  baby. 
The  infant  was  bom  defective  and  the 
dwtor  refused  to  oiierate  on  it  to  save 
its  life.  Tlie  American  played  the  story 
an  entire  day,  exclusive,  under  Miss  Pat¬ 
ton’s  name.  The  next  day  the  morning 
imjiers  all  over  the  country  gave  it  pre¬ 
ferred  position  on  their  front  pages,  and 
the  story  filled  Chicago  papers  for  days. 
Ix*arne<l  men  of  medicine  and  the  scalpel 
over  in  the  warring  countries  of  Europe 
jiaused  to  take  sides  as  to  whether  Dr. 
Ilaiselden  <iid  right  or  wrong.  Dr. 
Ilaiselden  is  now  writing  a  series  of  arti¬ 
cles  for  the  Evening  American. 

The  Chicago  Flxaminer  recently  piih- 
lished  s«-rially  a  list  of  Chicago  motor 
car  owners  and  their  addresw's.  Then 
someone  in  the  Examiner  ofiicc  had  a 
happy  thought  and  the  ty|x;  was  lifUxl 
and  made  over  and  a  neat  little  booklet 
containing  a  complete  roster  of  Chicago 
iiiitoinobile  owners  issued.  The  Exam¬ 
iner  aiinounceil  the  books  might  he  hail 
by  <  'liicagoaiiK  for  ten  cents  eacli.  Forty- 
live  ilioiisand  have  been  sold  to  date  and 
the  Exiiniiiicr  has  decided  to  issue  a  like 
paiiiplilct  each  year. 
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CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Circulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Everywhere. 

By  Harvester 


WAKING  UP  THE  BOYS 


TRIBUNE  TOPS  100,000  MARK  GOOD  “SERVICE”  IN  DULUTH 


How  the  Spokesman-Review  of  Spokane 
Stimulates  Circulation. 


New  York  Paper  Makes  Great  Circulation 
Gains  Under  Mr.  Ball. 


The  Herald,  in  Announcing  New  Presses, 
Makes  Some  Proper  Remarks 


Spokanb:,  November  19. — The  circula¬ 
tion  department  of  The  Spokesman-Re¬ 
view  is  putting  a  lot  of  pep  into  its  big 
force  of  carrier  boys  by  means  of  a  con¬ 
test  in  which  liberal  cash  prizes  are  the 
inducement  and  in  which  several  new 
ideas  are  incor|)orated.  H.  M.  Grosse, 
manager  of  the  city  subscription  activi¬ 
ties,  has  made  a  study  of  boy  psychology 
in  relation  to  circulation  building.  One 
of  the  effective  ideas  injected  into  this 
tsjutest  is  in  making  the  carrier  realize 
that  the  organization  of  the  pajrer  is 
backing  him  to  the  limit.  As  one  of  the 
fietpient  bulletins  of  the  contest  ex¬ 
presses  it : 

••A  M.\N  FIIOM  TIIK  (>FKU:K  Wild/  lIKI.f 
you  TO  nKI/l'  YOl'ItSKUF.” 

•‘Many  times  you  have  proliahly  met  the 
olistacic  of  not  knowing  what  to  say  or  do 
when  some  person  raist's  an  objection  to 
your  paper,  or  the  premium  you  were  trying 
to  interest  them  in. 

"To  ovcrt'ome  this.  The  Spokesinau-ltcview 
has  turned  its  entire  force  of  city  solicitors 
over  to  the  carriers  during  this  contest.  It 
will  be  their  chief  duty  to  give  help  and 
advice  when  needed. 

"This  will  not  affect  the  prizes  for  the 
individual  carriers  in  any  way,  but  Is  for 
the  purpose  of  showing  you  how  to  get  busi¬ 
ness  and  how  to  talk  premiums. 

"Don't  hesitate  to  call  up  the  gentleman 
appointed  to  help  you.  Go  see  him  any  time 
about  anything  which  may  come  up  on  your 
route.  Be  sure  to  get  ac(|uuluted  and  make 
arrangements  to  go  around  your  route  with 
him.” 

Another  stimulating  feature  is  in  al¬ 
lowing  lUO  points  for  each  week  of  per¬ 
fect  delivery  during  the  life  of  the  con¬ 
test  ;  and  a  deduction  of  .'iO  points  for 
ea<-h  complaint.  .\n  extra  number  of 
points  is  awarded  where  a  percentage  of 
increase  in  subscriptions  is  registered 
over  a  past  week,  while  a  i>enalty  is  ex¬ 
acted  for  a  decrease.  It  is  distinctly  up 
to  the  carrier  to  make  each  week  bigger 
than  the  one  l»efore. 

Resides  all  of  these  spurs,  an  a<ldi- 
tional  incentive  was  brought  into  play  by 
<lividing  the  entire  carrier  force  into  seven 
divisions.  A  banquet  is  to  be  given  at 
the  cln.-^e  of  the  contest  to  the  division 
scoring  the  greatest  nunilH*r  of  isdnts. 
Every  jihase  of  the  race  is  well  cah'u- 
laletl  to  arouse  the  latent  energies  and 
(lorinant  ambitions  of  the  entire  fore**. 
One  of  the  slogans  adopted  as  a  bung 
at  the  end  of  one  of  the  messages  to  the 
contestants  epitomizes  the  attitude  the 
boys  are  encouraged  to  take :  “Any  boy 
who  does  not  take  an  active  interest  in 
this  t'ontest  is  not  live  enough  to  be  a 
Spokesman-Review  carrier.” 

Dr.  Howard  S.  Clemmer,  ex-president 
of  the  Spokane  Ad  Club  and  proprietor 
of  two  leading  moving  picture  houses,  in¬ 
vited  The  Spokesman-Review  newsboys  to 
attend  an  exhibition  of  the  Get  Rich 
tjuick  Wallingford  stories  this  week, 
which  are  running  at  the  Clemmer  theatre 
in  connection  with  the  story  appearing 
in  the  Sunday  Spokesman-Review.  Dr. 
('lemmer  has  been  appointed  by  I’resident 
W.  K.  Shissler,  of  the  Ad  Club,  to  head 
the  newly  created  <'oiivention  committee 
which  will  arrange  for  the  entertainment 
of  the  Pacific  Coast  Ad  (.'lubs  in  Spokane 
next  summer. 

The  Waco  (Tc.xas)  Morning  News  is¬ 
sued  a  special  edition  commemorating 
the  opening  of  the  Waco  Cotton  Palace, 
the  annual  fall  exposition  of  this  city. 
The  edition  contained  104  pages  and  was 
profusely  illustrated  with  half-tones  of 
the  city  and  trade  territory  of  Waco  and 
of  the  men  back  of  the  Cotton  Palace  ex¬ 
position,  as  well  as  column  after  column 
of  good  interesting  reading  matter  of 
that  section  of  the  state. 


Frank  M.  Ball,  director  of  circulation 
promotion  of  the  New  York  Tribune,  is 
receiving  congratulutions  of  his  friends 
on  having  pilote<l  the  Tribune’s  daily 
circulation  to  over  UK),IMMI. 

Mr.  Ball  took  charge  of  the  Tribune’s 
circulation  and  mechanical  departments 


Frank  M.  Bam.. 


on  January  1,  under  a  guarantee,  it  is 
understood,  to  increase  the  paid  cir¬ 
culation  to  over  100,000. 

To  a  representative  of  The  Editor 
AND  PfiiMsiiER  Mr.  Ball  said: 

"On  XovemlKT  10  we  eliminattKl  the 
return  privilege  in  connection  with  our 
city  circulation.  This  we  did  without 
any  help  from  our  contemporaries.  Since 
January  1,  when  I  was  appointed  direc¬ 
tor  of  circulation  promotion  and  effi¬ 
ciency  expert  of  the  New  York  Tribune, 
we  have  increasetl  our  daily  from  "l.OltO 
to  10l,0tMt,  and  the  Sun<lay  from  47,(MIO 
to  over  7(i,0<IO. 

"We  have  revised  the  mechanical  de- 
jiartineiits  and  succeeded  in  saving  lM)lh 
time  a  ltd  money.  Ih'cause  of  greatly  in¬ 
creased  business,  the  Tribune  has  Is'en 
forced  to  install  an  all  ste«d  standardized 
equipiiumt  in  its  coinposiiig  room.” 


NEWSPAPER  ACTIVITIES 
The  Chicago  Daily  News  has  broken  a 
precedent  and  is  now  publishing  serially 
a  fiction  story  on  its  front  page  occupy¬ 
ing  the  two  lead  columns  each  day.  Hut 
no  ordinary  fiction  story  this.  It’s  a 
“fact-fiction”  story,  according  to  notices. 
It  is  ealled  the  “Invasion  of  America,” 
and  describes— “based  authoritatively  on 
the  inexorable  mathematics  of  war” — 
just  what  would  happen  if  the  Ik  S.  A. 
were  attacked  by  a  great  military  force. 
It  is  not  a  new  idea,  to  be  sure,  as  sev¬ 
eral  such  articles  have  been  written 
since  the  war  in  Europe.  This  story 
Ixiasts  superiority,  however,  as  every 
reference  to  the  military  efficiency,  sup¬ 
plies  of  cannon,  ammunition  and  other 
war  necessities  availnblc  in  the  United 
States  is  based  conscientiously  on  official 
figures.  .\s  it  always  does  when  a  new 
feature  is  to  make  its  debut,  the  Daily 
News  precedc-d  the  publication  of  “In¬ 
vasion  of  America”  by  an  extensive  ad¬ 
vertising  campaign  in  other  Chicago 
newspapers.  After  running  several  full 
pages  telling  about  the  story  in  its  own 
columns  it  used  at  space  rates  a  full 
page  of  the  story  in  the  other  papers, 
with  the  announcement  that  the  narra¬ 
tive  would  l)c  eontimied  in  the  Daily 
News. 


Out  in  Duluth,  Minn.,  the  circulation 
department  of  the  lively  Herald  issues 
a  monthly  house  organ  called  the  Herald 
Hustler — and  it  lives  right  up  to  its  repu¬ 
tation. 

A  recent  issue  contained  the  fol¬ 
lowing — not  merely  announcing  increased 
press  facilities,  but  saying,  in  addition, 
some  things  in  so  sane  a  manner  that  'riiE 
Editor  and  Publish idtr  is  pleased  to 
reproduce  it  in  full,  for  the  benefit  of  its 
renders  generally  : 

Two  presses.  1m, ys.  Yes,  we  arc  going  to 
have  them  within  thirty  days — you  all 
know  what  that  means.  Instead  of  our 
daily  debates  and  talks  on  current  events, 
and  some  not  current,  you  will  l>e  out 
breathing  the  cool  l>reeze8  of  good  old  i/Ske 
Superior  as  well  as  adding  more  suhscrihers 
to  your  already  large  list  of  readers — 
satisfied  readers.  With  the  new  arrange¬ 
ment.  all  the  carrlFrs  should  lie  away  from 
the  office  before  4  o'clock  and  all  the  news¬ 
boys  on  the  street  never  later  tlian  4  ;30. 
Every  member  of  the  Herald  Hustler  staff 
will  now  have  an  opportunity  to  go  after 
the  new  ones.  The  Herald  circulation  Is 
now  BO  large  that  one  press  cannot  turn 
out  the  papers  fast  enough  to  cover  the 
city  at  a  seasonalile  time.  When  tlie  second 
press  is  in  operation  we  shall  be  able  to 
get  over  the  ground  al)ont  three-quarters  of 
an  hour  earlier.  "Service"  Is  what  builds 
up  every  business — we  are  now  to  give  de¬ 
livery  service  of  the  highest  degree. 

INTERESTING  WAR  “MOVIES” 


The  World  and  the  .American  Make  No¬ 
table  Exhibits  in  New  York. 

There  is  great  activity  here  in  New 
York  just  now.  in  respect  to  the  exhibit 
of  moving  pictures  showing  battle  scenes 
abroad. 

The  Worhl  announces,  at  the  Ftilton 
Theatre,  pictures  taken  hy  order  of  the 
General  Staff  of  the  French  army  and 
loane<l  by  the  Government  of  France  to 
the  World  through  its  war  correspondent. 
E.  .Mexander  Powell.  'The  latter,  who 
has  just  returned  from  the  front,  gives  a 
lecture  as  tlie  jiictures  pass  across  the 
scriM-n. 

The  .American,  at  the  Cohan  ’nieatre, 
announc,‘s  uffi<-inl  war  pictures  of  the  Al¬ 
lies  in  action— authorized  by  the  govern¬ 
ments  of  France,  Italy.  Knssia  a  ml 
Serbia,  showing  the  troops  of  those  na¬ 
tions  at  the  front  and  in  the  trenches. 

Gouverneiir  Alorris,  the  distinguisIuMi 
novelist  and  ■' corres|M>ndent  of  the  New 
A'ork  .American,  lately  returned  from  the 
battle  front,  gives  a  lecture,  explaining 
the  pictures  and  relating  his  own  adven¬ 
tures  and  experiences. 


LIVE  CIRCUL.ATION  NOTES 

The  St.  Louis  Star  advertises  “.A  regu¬ 
lar  man’s  size  watch”  for  three  new  four 
months’  subscriptions.  The  first  month's 
subscription  is  paid  in  advance.  The 
watch  is  nickel  cased,  stem  'wind  and 
stem  set. 

The  Indianapolis  News  has  announceil 
a  cash  reward  of  .$7.',0  to  news  agents 
and  carriers  who  show  the  largest  per¬ 
centages  of  increase  in  circulation  ob¬ 
tained  from  November  1  to  March  1. 
Cash  receipts  only  are  figured.  The  fol¬ 
lowing  cla-ssitications  govern: 

Class  .\ — .Ml  special  agents  having  large 
lists  and  hig  organizations  of  carriers  and 
newsboys. 

Class  B  -All  agents  wlio  receive  and  pay 
for  101  or  more  conies  dally,  and  which 
are  not  entered  in  Class  .\. 

Class  C — All  agents  who  roeelve  and  l<a.v 
for  from  .M  to  U*0  eoples  dally.  (Both 
tlgiires  inelmled.) 

Class  D — .All  agents  who  receive  and  pay 
for  from  20  to  50  eoph-s  daily.  (Both  tig 
nres  included.) 

Class  E^ — All  agents  who  reeeive  and  pay 
for  from  0  to  25  coph-s  dally.  (Both  fig¬ 
ures  included.) 


In  ten  months,  from  January  1st 
to  October  31st,  1915,  sixteen  of 
the  leading  stores,  the  largest 
users  of  newspaper  space  in  New 
York  City,  placed 

1^13^8  Agate  Lines 

of  advertising  in  The  New  York 
Times — greatly  in  excess  of  a 
quarter  of  a  million  lines  more  I 
than  any  other  New  York  morn-  1 
ing  newspaper.  I 


IL  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postoffice  statement,  134,286  copies 
II  Progresso  Italo-Americano  enjoya 
the  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  gocsls. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street,  New  York  City 


The  Jewish  Morning  Journal 

The  Only  Jewish  Morning  Paper 

New  York  City 

CIRCULATION  IN  NEW 
YORK  CITY  LARGEST 
OF  ALL  FOREIGN  LAN¬ 
GUAGE  PAPERS. 


AV.rt  to  tilt  "typrld"  in  tfawt  /fdj. 


According  to  a  compilation  made 
by  the  Mad  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 


THE  EVENING  STAR 
THE  SUNDAY  STAR 

Waskington,  D.  C. 


The 

Detroit  Free  Press 


“Michigaa’a  Graataat  Nawapapor” 
Tlia  Largast 

2-Ceiit  Morning  Circulation 
In  Amarica 

Ratea  and  information 
direct,  or  from 


VERREE  A  CONKLIN,  INC, 


Brunawick  Bldg. 
Ntw  York 


HAIR  DRESSING 
AND  TINTING 


StMor  Bldg. 
(Aicago 


Thousands 
of  Dollars 

a  Day 


do  into  Hs*r 
Drasint  and 
Colorlnc.  Thin 
Book  irill  toll 
your  rvadm 
how  to  do  It 
sod  what  to 
uw.  It  it  a 
blfhly  spprr- 
rlatod 
PrrBluai. 
Readm  will 
thank  you  for 
nffninc  It. 

Do  It  NOW. 


ELIOT  LtOO 
now  IMS. 

How  Ywt 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

E«(t  1 3tk  St.  &  Locuit  Are.,  B'klyn.N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


SPECIFY 

CUNE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 


CUNE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicego 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Ltt  *u  stnd  you  tompltt  of  our  eol- 
ortd  comics,  daily  and  Sunday  pages 
•M  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenicsberf,  Xanaver 
41  PARK  ROW  VEW  YORK 


You  can  now  lease 

for  small  monthly  rental 

National  Electric  Bulletins 


Publiahers  everywhere  ahould 
investigate.  Write  or  wire 
(or  particulars. 


National  Electric  Bulletin  Corp. 

New  York  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices.  World  BMg..  New  York 

Good  News  Service 

Islhatwhitbreacliesyou  FIRST 
Is  WEIL  WRITTEN,  Is  ACCURAn 

TIis  IS  the  Spedilty  if 
International  News  Service 

238  William  St  New  York  City 


TELLS  ANYTHING 

BUT  EXACT  TRUTH 


What  a  Little  Excursion  Into  the  Land  of 
Signs  Revealed  to  Two  Patient  Investi> 
gators — How  the  Public  Is  Continuously 
Being  Deceived  by  the  Shop  Keepers 
— Say  They  Are  Following  Custom. 


Hv  T<»m  W.  .Jackson. 

Smith  and  his  friend  were  strolling 
along  an  East  Side  avenue  when  sud¬ 
denly  Smith  exclaimed : 

•‘What  idio<-y!” 

“What?  Where?”  asked  his  friend. 

“That  sign  in  front  of  that  little  dry- 
goods  store,”  answered  Smith,  pointing 
to  it.  This  is  how  it  read  : 


SKi.i.ixtj  (Iff  Hklow  Cost. 


"That's  an  old  chestnut,”  remarked  his 
friend. 

“Yes,”  said  Smith,  “and  some  store¬ 
keepers  think  they  can  fool  people  with 
it.  All  my  life  I  have  been  reading  such 
signs.  In  the  first  place  it  is  not  true, 
and  in  the  second  place,  if  it  were  true, 
the  storekeeiter  would  soon  be  out  of  busi¬ 
ness.  I.et’s  go  in  and  investigate.”  And 
before  his  friend  could  object  Smith  was 
inside  the  store. 

“(Jive  me  three  collar  buttons,”  he 
said  to  the  man  l)ehind  the  counter,  and 
they  were  handed  out. 

“Five  cents,”  said  the  storekeeper. 

“I  suppose  they  cost  j’ou  seven  cents,” 
Smith  said. 

“I  don’t  understand,”  replied  the  store- 
keei)er. 

“I  remarked  that  I  supiwsed  these  three 
(•ollar  buttons  cost  you  seven  cents.” 

"WeH,  hardly.” 

“Six.  then?” 

“I  don’t  understand  what  you  are  get¬ 
ting  at,”  and  tlie  storekeeper  looked  puz¬ 
zled. 

“Your  sign  !”  shouted  Smith.  “You  an¬ 
nounce  that  you  are  selling  off  below- 
cost,  and  conse(iuently  these  collar  but¬ 
tons  must  have  cost  you  more  than  five 
<-eiits.” 

“Oh,  the  sign,”  smiled  the  storekwper ; 
“that’s  all  right.” 

“No.  it’s  all  wrong  and  you  know  it  is. 
Now  he  truthful;  are  you  actually  selling 
off  below  cost?” 

“Well,  not  exactly.” 

“'ITien  that  sign  is  a  lie?” 

“That’s  rather  harsh.  I  have  bet>n 
using  signs  like  that  for  years.” 

“Been  ‘selling  out’  for  years  ‘ladow  cost’ 
and  still  in  business?  Y’'ou’re  a  wonder, 
said  Smith. 

“It’s  only  done  to  catch  the  eye  of  the 
public.” 

“But  you  lie  to  the  imhlic,  don’t  you’?” 

“That’s  a  severe  way  of  putting  it.” 

"Btit  it’s  a  lie.  isn’t  it’?”  insiste<l  Smith. 

"It’s  not  exactly  g<*spel  truth.” 

"I  should  say  not.  Do  you  think  it 
l>ays  to  lie  to  customers’?” 

"There  you  go  again.”  said  the  store- 
kee|»er. 

“Yes.  and  you  deserve  it.  Do  you 
imagine  the  public  is  such  a  f<sd  to  be¬ 
lieve  that  you  toil  here  six  days  a  week 
just  to  sell  them  goods  below  <-ost’?” 

“1  don’t  know.  Some  might.” 

“.\nd  you  would  let  an  innocent  jter- 
son  come  in  here,  a  person  who  Itelieved 
in  your  sign,  and  sell  him  goods?  You 
induce  him  to  purchase  by  that  sign.  You 
make  a  promise  in  that  sign  which  .vou 
do  not  intend  to  keep.  You  call  yourself 
a  reputable  business  man,  and  yet  you 
issue  a  false  statement  to  draw  trade. 
It’s  a  cheap  mean  game  and  you  ought 
to  be  ashamed  of  yourself.” 

The  storekeeper  remained  silent. 

“.\nd,”  continued  Smith,  “there  is  an¬ 
other  point  about  this  matter.  You  are 
selling  goods  under  false  pretenses,  and 
that  is  a  crime.  I  see  jail  staring  .you  in 
the  face  if  anyone  cares  to  press  a  <-ase 
against  you.” 

“I — I — never — 1  never  looked  at  it  in 
that  light  before,”  said  the  storekeeper. 


“It  has  long  been  the  custom  for  store¬ 
keepers  to  use  signs  like  that.” 

“Yes,”  said  Smith,  “and  all  fakes.” 

“I  guess  I’ll  take  the  sign  in,”  said 
the  storekeeper. 

“You  had  better,”  said  Smith. 

Smith  laughed  heartily  when  he  and 
his  friend  started  down  the  avenue  again. 

“In  the  expressive  language  of  the 
street,”  said  Smith,  “I  think  I  have 
thrown  a  scare  into  him.  Such  signs 
make  me  mad.  They  indicate  the  public 
is  a  fool  and  1  am  part  of  the  public. 
Hello — here  is  another ;  let’s  have  some 
more  fun.” 

The  sign  which  drew  Smith’s  attention 
this  time  was  in  front  of  a  “Gent’s  Fur¬ 
nishing  Goods  Emporium,”  and  read : 


I’kices  Cut  in  Two  On  Account 
OF  Removal. 


Smith  dragged  his  friend  through  the 
door,  walked  up  to  the  counter  and  asked 
the  young  man.  whose  hair  was  parted 
in  the  middle  and  plastered  down,  for  a 
clieap  handkerchief. 

“(Joing  to  move?”  began  Smith. 

“Yes.” 

“When?” 

“In  about  six  months.  Our  lease  runs 
out  then,”  replied  the  young  man. 

“Going  far?” 

“Ten  blocks  up  the  avenue.” 

“What  will  it  cost  you  to  move?” 

“The  man  apjieared  surprised  at  the 
(piestion.  but  answered,  “About  five  dol¬ 
lars  a  load.” 

“Mow  many  loads  have  you  got  in  the 
store?” 

“.Vltout  four.” 

"What  is  your  stock  worth?” 

“I  guess  about  $5,000.” 

“So  then,  on  account  of  moving  ten 
blocks  at  a  cost  of  $20  you  are  going  to 
sa<-rifice  $2.."iOO?” 

"What  do  you  mean’?”  said  the  store- 
keei)er.  in  amazement. 

‘‘That’s  what  your  sign  outside  says.”’ 

“I  don’t  understand.” 

“Funny  you  don’t  understand  your  own 
sign.  I’ll  explain  it.  It  says  ’prices  cut 
in  two  on  account  of  removal.’  That 
means  that  your  $."•,01)11  stoek  is  to  he 
sold  for  .$‘2..">t.'0  because  you  are  going  to 
move  ten  blocks  at  a  cost  of  $‘2t).” 

Tlie  storekeeper  lauglicd. 

“That’s  only  a  sign.  It’s  customary, 
you  know.” 

“Not  a  word  of  truth  in  it,  not  a 
word.”  said  Smith. 

“.Not  a  word,”  said  the  storekeeper. 
•‘But  what  do  you  want  to  trouble  your¬ 
self  about  it  for?” 

“Because,”  answered  Smith,  “I  want 
to  know  if  you  think  the  people  are 
lunatics.” 

“Not  exactly.” 

“Yes.  you  <lo,  or  you  would  not  make 
such  a  lying  announcement.  Better 
change  your  system,  young  man.  You 
will  find  honesty  pays,  even  in  a  ‘gent’s 
fiirnisliing  emporium.’  ” 

“It  made  him  feel  rather  cheap,  don’t 
you  think?”  said  Smith  to  his  frieml 
when  they  got  outside. 

Several  hlo<-ks  down  the  avenue  Smith 
suddenly  halted  again. 

“This  lo<)ks  like  a  good  one,”  lie  sai«l. 
“Let’s  have  some  more  fun.” 

It  was  a  clothing  store  this  time,  and 
on  a  big  white  canvas,  in  red  letters,  was 
the  following: 


Sac  RiFiuE ! 

Gueat  Exc  itement  1 1 
Slaughter ! ! I 

(}<K)ii8  Almost  Given  .Vway. 
$2<i  Goats,  $5. 

(JoinIs  Must  Be  Sold  at  Any  I’rice 
On  .\ccount  of  Removal. 


“Ho  is  going  to  move,  I<ki,”  said  Smith. 
“Let’s  have  a  heart-to-heart  talk  with 
him  about  it.” 

Leaning  on  one  of  the  tables  they  found 
a  sliiiit.  stout  man  who  was  badly  in 
iuH‘d  of  a  shave.  Smith  walked  up  to 
him  and  said: 

“Is  that  sig«  out  there  straight?” 

“Sure  thing,”  answered  the  man. 


“Twenty -dollar  coats  for  five  dollars, 
and  six-dollar  pants  for  a  dollar  ninety- 
nine?” 

“Yes.” 

“I  don’t  see  how  you  do  it.” 

“(Jot  to  get  rid  of  them.  Can’t  carry 
them  along.  Too  expensive.  Got  to 
move.” 

“When?”  asked  Smith. 

“Next  Monday.” 

“.\nd  the  neighborhood  is  wild  with 
excitement  about  it,”  said  Smith.  “At 
least  so  your  sign  would  infer.  I  sup- 
I)o.se  people  can’t  sleep  nights  from  think¬ 
ing  about  it.  Still  I  do  not  see  any  pediee 
keeping  the  crowds  in  order.” 

“What  are  you  driving  at,  anyway?” 

“That  sign  of  yours.” 

“Oh !  I  just  put  that  out  to  attract 
attention.” 

“Tlien  there  is  no  great  excitement  in 
the  neighborhood  on  account  of  your  con¬ 
templated  removal.” 

“No,”  laughed  the  man.  “But  the  rest 
of  it  is  true.” 

“All  these  goods  to  he  sacrificed  be¬ 
cause  you  are  going  to  move?” 

“That’s  it.” 

“Moving  must  he  very  expensive.” 

“It  is.  Can’t  I  sell  you  something?’’ 

“Not  today.  I  may  come  in  and  see 
you  when  j-ou  get  in  your  new  store. 
Where  are  you  going  to  move  to?” 

“Next  door.” 

“You  are  a  good  one,”  said  Smith,  “but 
I  guess  you  can’t  sell  me.  Sell  someone 
else.  Did  you  ever  hear  of  Ananias?” 

“Xo,”  said  the  clothes  man.  “Where 
does  he  keep?” 

“You  will  find  his  address  some  day,” 
replied  Smith.  “He  was  fairly  good  at 
it,  but  you  have  him  skinm>d  to  death. 
Ta  ta.” 


TORONTO  GLOBE’S  NEW  EDITOR 


Stewart  Lyon  Succeeds  Dr.  Macdonald 

Latter  to  Be  Editorial  Contributor. 

Toronto,  November  24. — This  morn¬ 
ing’s  edition  of  the  Toronto  Globe  con 
tains  a  signed  aiinounceiiient  by  Dr.  .1.  A. 
.Macdonald  to  the  eflcct  tliat  he  had  re- 
liiKjuishcd  the  position  of  managing 
editor,  which  he  had  held  for  tlie  jiast 
twelve  years,  and  would  in  future  re¬ 
tain  only  a  s]>ecial  connection  as  editorial 
contributor  to  the  pap<‘r. 

The  new  managing  editor  is  to  he 
Stewart  Lyon,  who  has  for  many  years 
ix-eii  associated  in  an  editorial  capacity 
with  the  Globe. 

'J'o  tlio.se  in  inside  journalistic  circles 
in  Canada  the  change  does  not  come  as 
a  great  surprisr*.  Dr.  Macdonald’s  in¬ 
clination  has  been  towards  platform 
woik  and  spe<-ial  writing,  and  tlie  daily 
oir.ee  routine  lias  ■  never  apiiealed  very 
strongly  to  him.  Of  late,  he  has  re- 
liiKjuisluHl  tlie  cares  of  iiiunageiiieiit  very 
hugely  to  Mr.  Lyon,  who  has  lieeii  virtu¬ 
ally  the  acting  maiiagiiig  editor  for  some 
time  hack. 

The  new  Globe  chief  is  a  Scotcliiiian  by 
birth,  who  emigrated  to  Canada  in  ISHli. 
lie  was  not  a  journalist  bred,  thougli 
nicmhers  of  his  family  had  evinced  liter¬ 
ary  ability.  Ilis  calling  was  that  of  a 
harness  maker,  and  he  practiced  liis  trade 
both  ill  Toronto  and  in  Chis-ago.  His 
entry  into  journalism  came  tliroiigh  the 
lalMir  jiress.  lie  coiitriliuted  to  the  Labor 
Reformer  in  Toronto  and  presently  joined 
its  staff  as  an  associate  crlitor.  Then 
ill  18S8  he  went  on  the  Globe  staff  as 
iiiuiiicipal  rejiorter.  Eventually  he  be¬ 
came  Parliamentary  reporter,  then  city 
editor  and,  on  tlie  removal  of  F.  A. 
.Ada lid,  who  is  now  Dejiuty  Minister  of 
Lalror,  he  was  appointed  news  editor. 
Following  the  death  of  .lohii  A.  Ewan,  in 
Hilo,  he  lieiame  associate  editor.  Mr. 
Lyon  is  a  strong  Globe  man.  who  believes 
ill  oliliterating  his  personality  behind  his 
paper.  Ilis  interests  have  always  lieeii 
strongly  exerted  on  behalf  of  scK’ial 
reform. 

Dr.  Macdonald  will  continue  his  active 
connection  with  the  peace  iiiovcincnt,  of 
which  he  is  a  zealous  exponent  on  the 
public  platform,  and  the  new  arrange 
ment  will  enable  him  to  devote  himself 
more  freely  to  this  work. 
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ADVERTISING  BY  WIRE 
A  NOTABLE  SUCCESS 


The  Most  Up-to-Date  Method  of  Reach¬ 
ing  the  Pnhlic  Through  the  News¬ 
papers,  or  of  Transacting  Private  Busi¬ 
ness,  Is  "by  Use  of  Telegraphy — Recent 
Notable  Instances  of  Special  Interest. 


Thomas  W.  Lawson,  the  Boston  finan¬ 
cier,  has  been  one  of  the  heaviest  users 
of  telegraphy  in  “placing”  the  text  of 
his  advertisements.  The  wires  were  also 
used  freely,  very  recently,  in  connection 
with  the  advertising  of  the  Anglo-Freach 
bond  issue  and  the  George  W.  Perkins 
anti-constitution  campaign  in  this  State. 

Last  week,  in  Cincinnati,  L.  K. 
Scholl,  manager  of  the  Western  Union 
Telegraph  ofiice  in  that  city,  addressed 
the  Advertising  Club  of  Cincinnati  on 
“Advertising  By  Wire.”  He  said  in  part : 

Until  a  short  time  ago,  no  one  thought 
of  the  advantages  to  be  gained  by  using 
the  telegraph  in  an  advertising  way. 
The  following  instam-es,  however,  will 
give  you  some  idea  of  the  value  of  our 
day  letters  and  night  letters : 

A  Boston  auto  parts  concern  was  mail¬ 
ing  each  Friday  advertising  matter  to 
!(00  addresses.  Our  night  letter  service 
was  offered  as  a  substitute  for  the  mail 
matter,  and,  rather  against  the  judgment 
of  the  com-ern’s  officials,  427  night  letters 
were  given  my  company,  the  tolls  on 
which  were  $114.  Eleven  days  later  we 
were  informed  that  orders  amounting  to 
$11,000  had  In-eii  socun-d  from  tlie  par- 
lies  to  whom  tlie  427  messages  had  been 
s«*nt. 

A  firm  in  Cincinnati  frequently  uses 
our  day  letters  for  the  <*olleclion  of  de¬ 
linquent  atrounis.  Even  the  State  is 
using  our  services  for  the  <-olle<'tion  of 
taxes.  Let  me  rend  from  the  Columbus 
(O.)  Dispatch  of  October  12; 

TAX  COLLECTIXO  BY  TKI.EGKAPH 

State  Treasurer  .\reher  lias  disi'overed 
that  a  telegram  sent  “eolleet”  is  one  of  the 
Best  means  of  collecting  money  due  the 
State.  I.atc  last  W(‘ek,  when  he  was  about 
ready  to  close  his  laaiks  for  collection  of 
corporation  taxes,  the  treasurer  discovered 
(hat  nearly  .')(»0  corporations  Were  going 
to  he  delinquent  unless  their  checks  were 
received  the  next  day.  Instead  of  allow¬ 
ing  them  to  go  by  default  and  then  turn¬ 
ing  over  the  accounts  to  the  .Vttorney  (Jen- 
eral  for  collection.  Mr.  Archer  sent  out  .MIO 
Western  Union  day  letters,  “collect,”  In¬ 
forming  the  companies  that  unless  their 
checks  were  received  next  day  he  would  he 
(•impelled  to  certify  them  to  the  attorney 
general,  and  that  if  this  were  done  they 
would  be  compelled  to  pay  l.'i  per  cent, 
penalty. 

B.v  noon  next  day  more  than  $2.">,U00  had 
arrived  In  special  delivery  letters,  and  hy 
night  the  sum  had  grown  to  more  than 
$.''i0.(»00.  Hundreds  of  telegrams  poured 
into  the  office  advising  him  that  checks 
were  on  the  way.  Kach  tele-ram  conveyed 
“thanks”  of  the  managing  officer  of  the 
company  for  having  his  attention  directed 
to  the  non-payments.  These  corporations 
were  saved  more  than  $7..'>00  In  penalties. 

This  novel  system  of  collecting  had  the 
ri'sult  of  making  corporation  tax  collec¬ 
tions  this  ,vear  the  best  in  the  history  of 
the  treasury. 

Last  Summer,  during  the  extraordinary 
IHiriod  of  business  depression,  I  called  on 
a  large  csml  company  here  to  impiire  the 
cause  of  the  unusual  decr(*nse  in  its  tele- 
graiih  accojints.  In  the  course  of  our 
(sinversation  I  learned  that  the  firm  had 
.‘U  cars  of  unsold  coal  on  track  in  West 
Virginia  and  that  demurrage  would  start 
the  next  day.  Dur  day  letters  were  sng- 
gpst«‘d,  and  72  were  sent  over  a  widely 
scattered  territory.  By  noon  the  follow¬ 
ing  da.v  12  cars  of  coal  had  been  sold 
without  the  expenditure  of  a  jienny  for 
salaries  to  salesmen,  hotel  and  traveling 
(•xiienses.  etc.,  etc.  The  day  letters  av¬ 
eraged  sixty  cents  each. 

A  firm  in  Xew  .Jersey  gained  a  new 
leas«'  on  commercial  life  recently  by  the 
use  of  our  night  letters.  The  company 
was  alsiiit  to  make  an  assignment,  owing 
to  |KM>r  business  and  poorer  csillections. 
'rile  vice-|)resident  was  seen  hy  our  rep¬ 
resentative.  and  although  he  stati'd  it 
was  ho|ietess.  he  consented  to  use  our 
night  letter  service  in  a  last  effort  to 
stimulate  the  business.  Eighteen  dollars 
s|»pnt  for  telegrams  on  Tuesday  brought 
six  thousand  dollars’  worth  of  orders  on 
Friday  night,  on  which  there  was  a 
profit  of  ‘20  jier  cent.  The  messages  were 


taken  to  one  of  the  banks  and  hypothe¬ 
cated  for  sufficient  money  to  tide  over 
the  immediate  needs  of  the  firm,  and  it 
is  lielieved  it  will  pull  through  all  right. 
The  orders  will  keep  the  factory  running 
two  months. 

The  Standard  Oil  Company  is  using 
2t!,<KKI  of  our  me.ssage  blanks  in  its  ad¬ 
vertising  campaign  to  create  a  demand 
for  “Xujol.” 

A  Ft.  Wayne  (Ind.)  flour  broker  re¬ 
cently  sent  47  day  letters  quoting  a  spe¬ 
cial  price  on  flour.  Sixteen  orders  were 
received.  A  few  days  later,  15  night 
letter  followu|>s  were  sent  ancl  $6,500  in 
orders  came.  The  02  messages  cost 
$21.61  and  the  orders  totaled  $20,000. 

UP-TO-DATE  AD  SOI.ICITI.NO 

'I'he  Fashion  Camera  Studios,  in  Xew 
York,  to  clinch  a  proposition  which  they 
had  put  out  in  reference  to  their  Fall 
Fashion  Xumber,  sent  to  various  news¬ 
paper  publi.shers  Western  Union  Xight 
I-etler  blanks  reading  as  follows:  “Please 
enter  our  order  for  your  Fall  Fashion 
Xumber  at  price  quoted  in  your  letters. 
Signed  contract  follow  by  mail.” 
Eighty-seven  messages  were  sent  and 
exactly  K7  new  sub.scriptions  were  re¬ 
ceived. 

^lunsey's  .Magazine  recently  invoked  a 
similar  scheme  to  sell  advertising  space 
for  its  September  and  October  issues. 
Thirty-eight  telegraphic  orders  reserving 
space  were  retsdved  from  new  territories 
and  nine  recpiests  for  additional  informa¬ 
tion  came.  Munsey’s  is  considering  an¬ 
other  similar,  but  more  extensive  cam¬ 
paign  for  its  Cbristmas  number. 

Here  is  what  the  Evening  Wisconsin, 
of  Milwatikee.  thinks  of  onr  Xight  I.et- 
ter  servicH? — ntider  date  of  October  21  : 

You  will  douhtli‘KS  he  interi'steil  in 
knowing  that  out  of  the  eighty  or  more 
night  letters  that  we  recently  had  your 
•  onqiany  send  to  various  points  in  \Vls 
consln  for  us.  which  cost  us  about  twenty 
dollars,  or  less,  wc  received  favorable  re¬ 
plies  from  over  sixty  per  cent.  In  other 
words,  these  telegrams  were  the  means  of 
securing  for  us  over  $720  worth  of  bus! 
ness. 

It  is  our  belief  that  night  letters  or 
messages  containing  fifty  well  chosen 
words,  could  no  doubt  be  used  to  advaii 
tage  by  many  firms  In  the  conduet  of  their 
business.  There  is  something  about  a  tele¬ 
gram  which  s(‘ems  to  command  attention, 
as  against  the  ordinary  letter. 

Facsimilies  of  received  telegrams  are 
being  used  extensively  for  advertising 
lairiKtses  b.v  our  patrons.  The  Chalmers 
Motor  Car  Company  and  Goodyear  Tire 
Comi)any  have  i>ut  out  many  facsimiles 
in  an  enlarged  form  for  i)osfing  in  win¬ 
dows.  garages,  etc.  The  Western  Union 
Company  gladly  loans  electrofdates  of 
the  heading  on  its  receiving  blanks  for 
the  reprcvluction  of  genuine  telegrams 
for  advertising  purposes.  A  large  ladies’ 
wear  house  in  Cleveland  reproduces 
weekly  a  teh'gram  which  its  repre¬ 
sentative  in  Xew  York  wires  describing 
the  latest  modes  in  furs,  dresses,  wraps, 
etc.  These  telegrams  are  reprodu(H>d  in 
an  enlarged  form  and  sent  by  mail  to  the 
firm’s  patrons.  Copies  are  luit  in  the 
show  windows  and  conspicnous  places 
inside  the  store. 

The  (piantity  of  printed  advertising 
matter  delivered  by  mail  is  so  large  that 
the  bidk  of  it  goes  into  the  waste  paper 
basket  unnoticed.  This  represents  not 
only  a  waste  of  effort  and  of  money  si)ent 
for  pai>er.  printing  and  postage,  hut  lost 
op])ort  uni  ties  for  doing  business  ns  well — 
the  latter  item  of  course  being  more  im- 
Iiorlant  than  all  the  rest.  This  state¬ 
ment  will  be  verified  b.v  the  exiterience  of 
any  business  man  who  stops  to  consider 
what  is  happening  to  the  advertising  mat¬ 
ter  sent  to  him  at  his  office  and  his  resi¬ 
dence. 

Have  any  of  you  gentlemen  ever 
thrown  an  unoiiened  telegram  into  the 
waste  basket? 

Have  you  ever  sihui  any  one  else  do  so? 

Toronto  newsi)ni>ermen  are  congratu¬ 
lating  Victor  Boss,  financial  editor  of 
the  Globe,  on  his  return  to  his  desk  after 
a  long  and  iminful  illness.  Mr.  Boss  was 
the  victim  of  an  automobile  aevident  two 
or  three  years  ago,  from  which  he  never 
entirely  n'coven'd.  He  was  operated  on 
several  limes  but  made  slow  progress. 
It  is  now  ho|M‘d  that  he  is  on  the  road 
to  comidetc  health  and  strength. 


THIRTY-YEAR  MEN 

MEET  IN  TEXAS 


Fourth  .Annual  Convention  Held  at  Dallas 
—  C.  L.  Martin,  of  Dallas  News,  Elected 
President — Wives  of  Members  Admit¬ 
ted  as  Honorary  Members  of  the  Asso¬ 
ciation. 


Dallas,  T»jcas,  Xovemiier  22. — The 
Texas  Editorial  A.ssociation,  the  member¬ 
ship  of  which  is  limited  to  persons  who 
have  been  for  thirty  consecutive  years 
actively  engaged  in  the  newspaper  busi¬ 
ness  in  Texas,  met  atJJallas  in  its  fourth 
annual  convention  on”  Thursday,  Friday 
and  Saturday,  November  18,  19  and  20. 
Veteran  newspaper  workers  from  all 
parts  of  Texas  were  present  and  most 
interesting  sessions  were  held,  these  being 
largely  reminiscent  of  early  days  in  Texas 
newsi)aperdom. 

Ofli<N>rs  were  elected  ns  follows :  Charles 
L.  -Martin,  Dallas  News,  president;  W.  A. 
Bowen,  F'armers’  Fireside  Bulletin,  Ar¬ 
lington,  first  vice-i)resident ;  Hon.  R.  E. 
Yantis,  Athens  Review,  second  vice-presi¬ 
dent  ;  Hamp  Cook,  Houston,  recording 
secretary:  Charles  E.  Gibson.  YVaxa- 
hnchie.  corresponding  secretary. 

Committees  were  elected  as  follows ; 

Executive  Committee — Frank  Gaston. 
Gninbury;  C.  E.  Gilbert.  Bay  City;  Fred 
B.  Robinson.  IVaco. 

Committee  to  Secure  F’linds  for  Perma¬ 
nent  Home  for  Aged  Editors — Frank  P. 
Holland.  Dallas;  L.  Bla.vl(K‘k,  Dallas; 
George  B.  Dealey,  Dallas;  P.  G.  Huntress. 
.Tr..  San  .\ntonio,  and  Colonel  R.  M.  .John¬ 
ston.  Houston. 

Historical  and  Biogra|ihical  Committee 

W.  A.  Shaw,  Dallas;  \V.  .\.  Bowen, 
.Vriington,  and  Charles  Ij.  Mai'tin.  Dallas. 

Trustee  of  Funds — Colonel  Frank  P. 
|[<dland.  Dallas. 

Charles  li.  Martin,  of  Dallas,  first  vice- 
president,  |)resided  at  all  meetings.  The 
old-time  editors  indorsed  Dallas  for  the 
Xational  Democratic  Convention  and 
adoi)fed  strong  resolutions  setting  forth 
the  claims  of  this  city.  ’ 

The  wives  of  all  members  were  admitted 
ns  hon(»rar.v  mend)ers  of  the  association, 
and  Ma.vor  Hcnr.v  D.  Lindsley  and  C. 
Jjombanii,  president  of  A.  H.  Belo  &  Co.. 
Dallas,  publishers  of  the  Dallas  Morning 
News.  Galveston  Daily  News.  Dallas  Eve¬ 
ning  .Tounial,  and  other  Itelo  publications, 
were  clect(“d  to  honorary  memlMTshiji. 

Several  new  active  memlters  were 
elect'Ml,  including  one  woman,  Mrs.  W.  A. 
Callaway,  of  the  Dallas  News  staff. 

Tlie  association  vrtted  to  leave  the  time 
and  idace,  of  the  next  meeting  with  the 
executive  (vimmittee. 


CANADIAN  PERSONALS 

Dr.  J.  Macdonald,  (‘ditor  of  the 
Toronto  Globe,  is  back  home  from  a  trip 
to  California.  While  in  San  F'rancisco 
he  interviewed  Henry  F'ord  and  his  story 
of  F'ord’s  views  on  war  loans  has  been 
widel.v  quoted  in  the  Canadian  press.  In¬ 
cidentally  Dr.  .Macdonald  has  published 
a  volume  of  his  speeches  this  fall  under 
the  title  of  “Jtemocracy  and  the  Nations.” 

Britton  B.  Cooke,  well  known  in 
Toronto  newspai>er  circles  as  a  brilliant 
fre(>  lance  writer,  is  just  back  from  Eng¬ 
land  where  he  went  in  search  of  war 
stories.  He  enjoyed  the  advantage  of  a 
visit  to  the  Canadian  trenches  in 
Flanders  and  his  copy  is  now  being  syn¬ 
dicated  in  scveyal  dailies  in-  the  Do¬ 
minion. 

\  cable  was  ns-eived  this  week  from 
C.  Beresford  Topp.  of  the  Toronto  Mail 
and  Empire  staff,  who  joined  a  British 
regiment  during  the  summer,  stating  that 
his  regiment  was  leaving  for  the  front. 
He  holds  a  commission  as  lieutenant. 

C.  T.  Cullinan,  formerly  of  the  Mon¬ 
treal  Herald,  has  joined  the  local  staff  of 
the  Toronto  Mail  and  Empire. 

.Tack  Pritchard,  who  has  represented 
the  Toronto  Globe  in  Montreal  for  some 
.years,  has  recently  been  rcK-alled  to  the 
home  office.  His  work  in  Montreal  is 
now  in  the  hands  of  ,1.  C.  Ross,  of  the 
.Journal  of  Commerce. 

Tim  Jjittle  is  now  cahle  editor  on  the 
Toronto  Mail  and  Empire  in  succession 
to  the  late  Gordon  Andrews. 


OurCHRISTMASPi 


ages 

Come  out  Dec.  5th,  12th  and  19th 
Christmas  Cartoon — Use  Any  Time 


Ask  (or  proofs  and  prices 


THE  INTERNATIONAL  SYNDICATE 

Feature*  for  Nawspapara 
EataUuhed  1S99  BALTIMORE.  MD. 


Every  reader  of 

DETROIT  SATURDAY  NIGHT 
is  a  prospect.  No  waste  circu¬ 
lation. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boaton  DotroH 


Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertiaiag  SepreacatatiTe* 

New  York  Chicago  SL  Loait 


Colorado  Springs 
THE  TELEGRAPH 

J.  P.  McKINNEY  ti,  SON 
New  York  Chicego 


Editors  Who  Know 


I  think  the  man 
who  laid  the 
editorial  was 
the  seal  of  the 
newspaper  was 
miitsken.  It's 
the  picture  ia- 
stesd.  But  it 
must  be  s  good 
picture  if  it  is 
to  be  a  feed 
soul. 

The  Ststes- 
man  has  used 
the  Bain  serv- 
ioe  and  it  is  a 
good  one.  We 
have  never 
been  offered 
anything  w  a 
regard  as  be¬ 
ing  better  or 
more  np  -  to  - 
date. 


C;UY  FT.ENNER.  Managing 
Editor.  Idaho  Dally 
Statesman. 


BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  caver  the  GREAT  SOUTHWEST 

Sunday  Circulation  -f  C/\ 

MORE  THAN  •  .  laUpUUU 


la  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

"Quality  Goods  Only" 

New  Ejngland  Newtpi4>er 
Supply  Co.y 

Worcostor,  Mas*. 
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For  Sale 

DUPlfX  flAT-BED  NEWSPAPER  PRESS 

Prints  from  type,  4-6-8-10-12-page 
paprrs,  length  of  page  22^',  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  size.  Speed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


_  TAkr  IT  TQ-TS^ 


•4  HOUl 

lOVT  or 


heastcstI 
ENGRAVERS^ 
ON  EARTH 


iQNlVSAaiWI 


nurrocNGEAmi 

lB«Basaau9Ln  TM.  4M»-4  BMai 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Centuri 


Successful 

io  eTery  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patroui  are  profoKsional  and 
t,ualne>a  men  and  women,  public  perHonagea 
and  the  leading  Banka,  Truat  Tompanlea  and 
Corporatlona. 

Romeike  Clippings 

are  an  Indlapenaablc  adjunct  in  every  hual- 
neaa,  if  you  have  never  uaed  them,  write 
for  information  and  terma  today. 

HENRY  ROMEIKE.  INC., 

106-110  Seventh  Are.,  New  York  City, 

- - - 


Canadian  Press  Clippings 

The  proMom  of  cover!  the  Canadian 
Field  U  answered  by  obtaining  the  aerrlce  ot 

The  Dominion  Press 
Clipping  Agency 

which  glvea  the  cllpplnga  on  all  mattera  of 
interest  to  yon,  printed  in  over  OS  per  cent, 
of  the  newapapert  and  publication!  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  olDce. 

74-70  CHURCH  ST..  TORONTO,  CAN. 
Price  of  acrvlce,  regular  press  clipping 
ratea — apeclal  rates  and  discounts  to  Trade 
and  Newspapers. 


WILLARD  S.  COOKE  DEAD 


Formerly  Connected  Editorially,  for  Sev¬ 
eral  Years,  with  the  Boston  Herald. 

WiiXARD  S.  Cooke,  aged  77,  for  many 
years  coiiiief-terl  with  the  Boston  Herald 
in  an  (Kiitorial  capacity  and  former  owner 
of  the  Dover  (X.  H.)  Bepublican,  died  on 
Noveinlier  1!»,  at  East  lA^xington,  Mass. 
-Mr.  Cooke  was  graduated  from  Williams 
College  in  18*51,  studied  law,  and  after 
sfTving  in  the  Civil  War  joined  the  staff 
of  the  X’ew  England  Homestead.  In  1873 
lie  Itecaiiie  a  reiiorler  on  the  Herald  and 
was  sul»se<iuently  night  editor.  Later  he 
was  assistant  day  editor  of  tlie  Evening 
Herald. 

Lyman  Aia'o.mukack,  formerly  circula¬ 
tion  manager  of  the  Cleveland  Plain 
Dealer,  died  suddenly  at  his  home,  8802 
Hough  avenue,  X’.  E..  Cleveland,  last 
Sunday.  Mr.  Alcombrack,  who  was  6.5 
years  old,  retired  from  the  Plain  Dealer 
some  ten  years  ago.  He  was  in  apparent 
good  health  until  a  few  days  ago,  when 
he  suffered  a  broken  bbscl  vessel.  He  is 
survived  by  his  widow,  two  daughters, 
M  rs.  William  Schuster  and  Mrs.  Lillian 
Stocky,  and  a  son.  (Jeorge  W..  who  is 
with  the  Acme  Manufacturing  Company, 
Cleveland. 

Chari.ks  M.  -Vi.EXANPEit.  for  10  years 
cashier  of  The  St.  I»uis  Post-Dispatch, 
died  at  his  home  in  that  city  last  week. 
Funeral  services  were  held  Sunday. 

X.  McKi.NSTiiY,  editor  and  proprie¬ 
tor  of  the  Fairbault  (Minn.)  Bepublican 
and  one  of  the  organizers  of  the  Minne¬ 
sota  Editorial  .Association,  died  at  his 
home  in  Fairbault  on  X’ccveiiilcer  1.5,  in 
his  88th  year. 

(JixiKCiE  Bekkv.  a  reporter  cef  the  X’ew 
York  City  X'ews  .Vssociation,  died  X'ovem- 
Iht  19  at  his  home,  in  his  .‘$2d  year. 

.loii.N  E.  Tayuik,  rec-oguizc»d  as  one  of 
the  Is'st  newK|»ai)er  men  in  Maine  and 
well  known  to  editors  of  agricultural  and 
tc>iiinical  magazines  in  many  states  in 
the  rnicin.  died  on  X'ovemlter  19,  after 
a  long  illnes.s.  His  age  was  552. 

-Mrs.  -Mary  .McLean  Ltninw,  sister 
of  .John  K.  Mcl.^'an,  owner  of  the  Wash¬ 
ington  Post  and  Cincinnati  Enquirer,  died 
last  Sunday  at  the  home  c>f  her  son  in 
Washington. 

Liei'T.  CoRistx  S.  A.nprews,  cable  edi¬ 
tor  of  the  Toronto  Mail  and  Empire,  is 
dead  as  the  result  of  a  fall  from  a  horse 
on  the  Calaraqui  Bridge.  He  was  30 
years  of  age  and  thci  only  son  of  Mr.  and 
■Mrs.  X.  S.  Andrews. 

.loHx  Martenson,  a  founder  of  the 
('hicago  Blaclet.  a  Swedish  newspajeer, 
dies!  last  Saturday  at  his  home  in  Chi¬ 
cago  at  the  age  c>f  65.  He  was  born  in 
.lonkohing,  Sweden,  and  c-ame  to  Chicago 
45  yc'ars  ago.  He  founded  the  Swedish 
newspajeer  in  1877  and  was  its  publisher 
and  editor  until  a  year  ago,  when  he  re¬ 
fin'd. 

The  Bev.  Jesse  T.  ('raig,  editorial 
writc-r  on  the  Brownsville  (Texas)  Daily 
llcTald  and  formerly  eonncK-tc*d  with  vari¬ 
ous  newspapers  in  Kansas,  died  at 
Brownsville  on  X'ovemlcer  14,  at  the  age 
of  63  years.  He  was  l>est  known  as 
cslitor  of  the  Independenc-e  (Kan.)  Inde- 
IM'iident.  giving  up  his  work  in  Kansas 
in  1906  to  b^'ome  jiastor  of  the  Park 
Christian  Church  at  Austin,  Texas.  He 
also  was  author  ctf  numcTous  short  storic's 
and  a  succ-essful  novel,  “Michael  Car- 
niic'hael,’’  which  he  wrote  under  the 
iicin  de  |»lume  of  “Miles  Sandys.”  He  is 
survives!  by  his  wife  and  two  sons. 

Captai.n  J.  F.  Ixwis  died  at  his  home 
in  I>ampasas,  Texas,  on  X'ovemlier  17,  at 
the  age  of  8.3  years.  Captain  I>*wis.  who 
was  l>c>rn  in  Virginia  in  18.32.  has  resided 
in  Texas  for  39  years  and  during  that 
time  has  had  a  varied  newspaper  experi- 
enc'e,  successively  csliting  newspapers  at 
I^ampasas.  Temple.  Hillsboro  and  Bon¬ 
ham.  In  1880,  Captain  I^ewis  and  .John 
S.  Bonner,  now  of  Austin,  Texas,  pub¬ 
lished  the  Lampasas  Daily  and  Weekly 
Dispatch.  He  is  survivcMl  by  one  son  and 
two  daughters. 

Gordon  R.  .\nprew8,  telegraph  c>ditor 
of  the  Toronto  Mail  and  Empire,  was 
killed  by  a  fall  from  a  horse  on  November 


18,  while  taking  a  military  course  at  the 
Tete  du  Pont  barracks,  Kingston.  He 
liad  answered  the  call  to  fight  for  his 
country  and  was  preparing  himself  for  a 
commission  when  he  met  his  tragic  end. 
He  was  a  graduate  in  arts  of  the  Uni¬ 
versity  of  Toronto  and  during  his  final 
year  was  cnlitor  of  the  Trinity  College 
Beview.  On  graduation  he  joined  the 
staff  of  the  Toronto  M’orld  and  in  1911 
transferred  his  services  to  the  Mail  and 
Empire.  He  was  in  the  28th  year. 

Edw'ard  E.  Horton,  56  years  old,  a 
well-known  newspaper  man  of  New  York 
and  Baltimore,  died  at  the  home  of  his 
son  in  Mountain  Grove,  Mo.  He  was  born 
in  Baltimore,  Md. 

To  Advertise  the  South  to  the  North 

'I'he  r.ouisvilie  (Ky.)  Commercial  Club 
will  send  delegates  to  a  conference  to  be 
held  December  3  in  Nashville  for  the  pur- 
IM>se  of  devising  a  definite  plan  for  ad¬ 
vertising  the  resources  of  the  South  to 
the  people  of  the  North.  The  convention 
will  adojit  a  plan  to  cover  a  period  of 
from  three  to  five  years,  during  which 
suitable  publicity  will  be  given  through 
the  big  newspapers  and  magazines  of  the 
North.  The  'I’rade  Extension  Committee 
of  the  Commercial  Club,  which  has  con¬ 
sidered  invitations  from  the  commercial 
iKKlies  of  Nashville  to  be  represented,  has 
decided  to  recommend  that  the  directors 
send  a  delegation  to  the  meeting.  Ixuiis 
K.  Webb  is  chairman  of  the  committee. 


New  York  Trade  Press 

At  the  annual  meeting  of  the  New  York 
Trade  Press  Association,  a  few  days  ago, 
a  resolution  was  adopted  endorsing  Post¬ 
master  Morgan  for  reapis)intment.  The 
following  ofii<-ers  were  elected :  Presi¬ 
dent.  A.  C.  Pearson,  general  manager 
Dry  Gotsls  ?5conomist ;  vice-president,  H. 
E.  Cleland,  advertising  manager  Hill 
Publishing  ('onipany;  treasurer,  S.  T. 
Henry,  vice-jiresident  -MeGraw  Pnhlish- 
ing  (’onipany;  directors.  W.  H.  Ukers, 
publisher  3'ea  and  Coffee  Trade  .Toiirnal ; 
Charles  W.  Pi-ice.  president  Electrical 
Beview  and  Western  Electrician ;  Fritz 
J.  Frank,  adveitising  manager  Iron  Age; 
G.  E.  Sly,  president  American  Architect. 


■A  Double  Fake  Exposed 
The  J.4iughlin  Manufacturing  ('omiiany 
of  Detroit  has  liei'ii  offering  reading  no¬ 
tices  to  farm  papers  to  the  effect  that  the 
Laiighlin  Safely  Self-Filler  fountain  pen 
has  liecn  endorsed  by  the  I’niteil  Betail 
•Merchants’  .\ssocintion.  Investigation 
showed  that  the  I..aiighlin  Pen  (’ompany 
failed  alsiiit  October  1(1;  also  that  the  so- 
called  United  Betail  Merchants’  Associa¬ 
tion  was  incoriMirated  by  .f.  E.  Foster, 
illeging  ca|>ital  stock  of  .$50.(Kk)  fully  paid 
in,  when,  in  fact,  only  .$1,.3(¥)  was  paid 
in.  Foster  wrote  to  leading  merchants  in 
many  cities,  staling  that  they  had  been 
selected  to  represent  the  company,  and 
njion  payment  of  ^125  would  be  furnished 
gocids  at  manufacturers’  cost,  which  goods 
the  association  would  advertise  extensive¬ 
ly.  A  coupon  scheme  with  a  .$7.50  auto¬ 
mobile  as  the  grand  prize  was  to  be  in¬ 
stituted  on  October  16.  Seventy-two 
inen-hants  of  .Michigan  paid  the  $12.5  and 
were  lined  iijy  for  the  scheme.  However, 
according  to  Federal  officers,  about  Octo¬ 
ber  14  Foster  disnj)j>eared,  as  did  all  of 
the  available  funds  of  the  association. 

Much  A<l  Interest  in  Wheeling 

The  WliM'ling  ( W.  Va.)  .\d  Cluh  is 
taking  up  in  earnest  the  study  of  adver¬ 
tising.  .Vs  drawn  up  roughly  by  the  ex¬ 
ecutive  <-ominitlee  of  the  ad  club,  re¬ 
cently,  the  plan  is  to  develop  the  study  of 
advertising  along  three  lines;  ’I'he  first 
will  be  “The  Psychology  of  .Vdverlising.” 
using  Prof.  Walter  Dill  Scott’s  book  on 
the  subject  as  a  guide.  The  second  will 
deal  with  the  technical  details  in  the 
preparation  of  .an  advertisement,  and  the 
third  will  Im*  an  effort  to  improve  the 
members  in  the  use  of  clear,  foreefnl. 
spare-saving  language,  such  as  is  most 
effective  in  advertising  and  business  cor¬ 
respondence.  Begulnr  lessons  will  be  as¬ 
signed  for  each  meeting,  and  a  different 
man  will  have  charge  of  each  subject. 
Prof.  W.  B.  Elliott  and  Prof.  .T.  Walter 
Boss,  of  the  Elliott  Commercial  School. 


will  have  charge  of  Psychology  and  Eng 
lisb,  respectively,  and  John  L.  Grimes, 
advertising  manager  of  the  Wheeling  Cor¬ 
rugating  Co.,  will  direct  the  study  of 
“I’reparation  of  an  Advertisement.”  The 
meetings  will  be  semi-monthly,  the  course 
will  be  free  to  members  of  the  club,  and 
all  persons  interested  in  the  subject  of 
advertising  are  eligible  for  membership. 


LIVE  AD  CLUB  NEWS 

A.  A.  Christian,  advertising  manager 
of  Gimbel  Brothers,  Philadelphia,  re¬ 
cently  spoke  on  “Retail  Advertising”  be¬ 
fore  the  Philadelphia  Advertising  Club 
in  the  Hotel  Emerson. 

E.  G.  Mansfield  explained  the  work¬ 
ings  of  the  corporation  law  to  the 
•lunior  Ad  (3ub  of  Buffalo,  at  their 
meeting  in  the  Hotel  Statler  on  Novem¬ 
ber  16.  Charles  B.  Thomas,  F.  T.  Rohr 
and  Curl  J.  Balliett  will  speak  during 
the  next  three  weeks  on  “Advertising 
by  Means  of  Posters  in  Street  Cars  and 
in  Newspapers.” 

C.  L.  Fisher,  of  the  Fisher  Advertising 
-Agency,  of  St.  Louis,  recently  spoke  at 
the  Alton  (111.)  Y.  Si.  C.  A.,  and  as  a 
result  of  it,  an  advertising  club  will 
most  likely  be  formed  in  Alton.  The 
regular  meeting  in  the  Y.  M.  C.  A. 
Business  Men’s  Lecture  Course,  was 
addressed  by  Mr.  P.  B.  Linn,  advertising 
manager  of  the  St.  Louis  Republic. 

The  Baltimore  Advertising  Club  will 
hold  its  si.xth  annual  dinner  at  the  Lyric 
Theatre  on  Thursday  next.  The  big¬ 
gest  banquet  ever  held  is  expected  by 
the  committee  in  charge  of  arrange¬ 
ments,  1.200  men  already  having  re¬ 
served  places. 

T.ieoii  Boos,  sjteaking  before  last  week’s 
meeting  of  the  Advertising  Association 
of  San  Francisco,  predicted  more  and 
iK'tter  advertising  for  San  Francisco 
in  an  address  dealing  with  the  preven¬ 
tion  of  fraud  in  business.  Boos  sltowed 
how  the  ptihlic  and  the  honest  merchant 
have  suffered  through  lack  of  co-opera¬ 
tion  between  the  Advertising  Associa¬ 
tion  and  the  retailers.  Under  the  new 
anti-fraud  law  in  this  State,  however, 
he  said  that  millions  of  dollars  now 
taken  from  the  public  by  dishoneot 
methods  can  be  saved  to  consumors. 
The  enforcement  of  “Truth  in  Advertis¬ 
ing,”  it  was  pointed  out,  will  increase 
the  value  of  advertising  tt>  legitimate 
merchants  so  that  more  advertising  will 
result,  on  which  the  public  will  place 
increasing  the  dependence. 

Members  of  the  Cleveland  Advertising 
Club  are  enthusiastic  over  jilaiis  for  the 
formation  of  a  “Better  -Advertising  Di¬ 
vision.”  and  at  recent  meetings  of  the 
organization  the  subject  has  l)epn  dis¬ 
cussed.  At  the  moment  nothing  definite 
has  Iteen  decided,  but  Publicity  Director 
W.  G.  Davies  promises  some  information 
on  the  subject  at  a  later  date.  The 
proposition  is  the  outcome  of  a  visit  to 
Cleveland  last  week  by  H.  .1.  Kenner, 
chairman  of  the  vigilance  committee  of 
the  A.  A.  C.  of  W.,  who  passed  through 
Cleveland  on  his  way  to  Washington  to 
confer  with  the  Federal  'Frade  Commis¬ 
sion  at  the  capital.  Mr.  Kenner  believes 
all  communities  should  have  an  advertis¬ 
ing  body  that  can  bring  the  buyers  of 
advertising  and  the  newspa))ers  closer  to¬ 
gether  and  obtain  better  results  for  each. 

The  Speakers  Division  of  the  Cleve¬ 
land  Advertising  Cluh  held  its  monthly 
meeting  last  week,  at  which  many  men 
prominent  in  the  local  advertising  field 
spoke.  S.  A.  Weisenberger  told  of  the 
origin  of  shorthand  writing  by  'Fyro,  a 
Roman  slave;  W.  M.  Knapp,  one  of  the 
newest  members,  told  humorous  stories ; 
William  Boehmke  was  heard  in  “Some¬ 
thing  About  Advertising”;  J.  ().  Boylan 
told  of  “My  Experiences  with  a  Motor 
Boat”  ;  L.  W.  Smith  spoke  on  “Ideals,” 
and  J.  AV.  Perkins  on  "'riie  Mountain 
Whites.”  The  toast  mastership  was  a 
dual  affair,  in  which  S.  H.  Kimball  and 
W.  H.  Hyde  took  the  parts. 


Fair  dealing,  honest  purpose,  cheerful¬ 
ness  and  fortitude  came  with  the  dig¬ 
nity  of  upright  manhood.  These  things 
are  opposed  to  wanton  destruction;  they 
are  the  emblems  of  sunlight.  Out  of 
compassion  they  had  birth,  and  out  of 
hope  they  are. 
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THIS  MAN  SHOULD  BE  REPRESSED 


Says  It’s  Extravagance  to  Advertise  in 
Big  Space  Right  Along. 

Boston,  November  23. — .A  severe  blow 
was  banded  to  the  representatives  of  va¬ 
rious  Boston  newspapers  yesterday  at  a 
meeting  of  heads  of  Boston  drygoods 
stores,  at  the  City  Club,  when,  after 
being  urged  to  attend  a  luncheon  in 
lionor  of  John  T.  Kirby,  field  secretary 
of  the  National  Retail  Drygoods  Associa¬ 
tion,  the  speaker  arose  to  soundly  criticise 
what  he  termed  the  folly  of  spending 
large  sums  of  money  in  newspaper  adver¬ 
tising. 

.ludging  from  the  expressions  on  the 
faces  of  some  of  the  large  department 
store  executives  they  were  no  more  in 
favor  of  the  shot  than  the  reix)rters. 

“Classed  among  the  highest  examples 
of  business  extravagance  is  the  folly  of 
expending  large  sums  of  money  regularly 
for  enormous  advertising  spaces  in  the 
daily  papers,”  declared  the  si)eaker. 

“it  is  not  right.  The  public  should 
not  be  forced  to  pay  for  these  great  sheets 
of  advertising.  .As  a  horrible  example 
of  the  injustice  of  it,  1  want  to  exhibit 
an  issue  of  the  Pittsburgh  Press  of  re¬ 
cent  date.  Out  of  the  32-page  paiier, 
tliere  are  82  columns  of  reading  matter 
and  242  columns  of  adver.ising.  It  is 
not  so  much  the  large  advertising  space 
that  I  object  to,  but  it  is  the  quality  of 
the  advertising.  There  are  some  cities 
1  visit  regularly  that  1  can  always  hank 
on  finding  in  the  daily  pai)ers,  either  a 
fire,  anniversary  or  closing  out  sale. 
These  stores  are  making  a  business  of 
swindling  the  public  regularly  through 
the  columns  of  the  press. 

“In  nearly  every  town  or  city  in  an¬ 
swer  to  the  question  as  to  why  the  man¬ 
ager  of  the  store  advertises  so  generous¬ 
ly,  he  will  unconsciously  answer,  because 
iny  competitor  bujs  two  pages  a  week, 
in  order  to  keep  uji  witli  him  1  must  do 
it.  If  you  took  the  trouble  to  ask  his 
comi)etitor  he  would  give  you  the  same 
answer.” 


HATTERS  TAKING  IT  UP 

Seeing  Jewelers'  Success,  the  Headgear 
People  Are  Now  Asking  Free  Publicity. 

The  Editor  and  Publishek  has  al¬ 
ready  directed  attention  to  the  free  pub¬ 
licity  campaign  that  is  being  curried  on 
under  the  leadership  of  the  Jewelers’  Cir¬ 
cular.  In  the  course  of  an  article  on  the 
subject  that  publication  has  this  to  say 
in  its  issue  of  November  17:  "The  arti¬ 
cles  already  publishe<l  by  tlie  press 
throuphout  the  country  could  not  have 
lieen  purchased  for  any  amount  of 
money,  while  the  amount  of  space  al¬ 
ready  obtained,  if  paid  for  at  advertising 
rates,  would  cost  a  sum  greater  than  our 
trade  could  ever  raise.” 

Seeing  the  success  of  the  jewelers  in 
getting  free  space  from  publishers,  the 
hatters  are  going  in  along  the  same  line. 
The  American  Hatter  supplies,  a  double¬ 
column  “review  of  men’s  hat  styles”  to 
newspapers.  There  is  no  charge  for  the 
service.  The  work  "is  undertaken  only 
with  the  idea  of  stimulating  interest  in 
men’s  hat  fashions.”  The  editor  of  the 
.American  Hatter  puts  forth  the  follow¬ 
ing  plea: 

“I  feel  that  it  would  be  very  interest¬ 
ing  to  your  readers.  Whole  jiages  in 
newspapers  are  devote<l  to  women’s 
styles  in  millinery  and  other  wearing  ap¬ 
parel,  and  an  occasional  article  on  men’s 
hat  styles  ought  to  l)e  equally  as  de¬ 
sirable.” 

Miss  Spokane  Advertising  Flour 

The  Centennial  Mill  Company,  of  Spo¬ 
kane,  has  adopted  as  a  trade  character 
for  a  new  brand  of  flour,  the  figure  of 
“Mias  Spokane.”  who  was  chosen  by  the 
local  ad  club  several  years  ago  to  per¬ 
sonify  this  city.  In  private  life  “Mias 
Spokane”  is  Margaret  Motie.  a  popular 
society  girl,  but  in  representing  the  city, 
which  she  fre«)uently  does,  both  in  per¬ 
son  and  in  the  literature  of  the  Chamt)er 
of  Commerce,  she  is  dressed  in  the  pic- 
ture8<|ue  garb  of  an  Indian  maiden.  It 
is  in  her  Indian  costume  that  her  like¬ 
ness  will  a|H‘ar. 


A  TIMELY  ADVERTISEMENT 

How  a  New  Urleans  Manufacturer  Took 
Advantage  of  Liberty  Bell  Visit. 

New  Orleans,  November  21. — .A  very 
clever  advertising  scheme  that  has  at¬ 
tracted  unusual  notice  here,  was  that  of 
which  advantage  was  taken  on  the  oc¬ 
casion  of  the  visit  to  this  city  of  Liberty 
Bell,  on  its  way  back  to  Philadelphia. 
Having  an  eye  to  national  business  one 
of  the  largest  manufacturers  of  machin¬ 
ery  in  the  South,  the  Crescent  City  Ma¬ 
chine  «&  Manufacturing  Works,  bought  a 
whole  page  in  the  Times-Picayune  and 
ran  an  advertisement  in  which  the  com¬ 
pany  offered  to  repair  the  broken  Liberty 
Bell  and  make  it  ring  as  clearly  as  it  did 
on  Independence  Day  in  177(5 — free  ot 
charge. 

The  big  ad  was  properly  illustrated 
with  the  cut  of  a  patriarch  at  the  end 
of  a  long  rope  at  the  bottom  of  the  page 
pulling  the  lever  to  ring  the  bell  mounted 
on  beams  at  the  top.  No  ad  has  evey 
attracted  so  much  attention,  not  from 
a  business  standpoint,  but  on  account  of 
the  ingenuity  displayed  by  the  adver¬ 
tiser.  Newspaper  men  pronounced  it  the 
hit  of  the  year. 

Since  D.  C.  O’Malley  took  charge  of 
the  American  about  si-x  weeks  ago,  it 
has  made  wonderful  strides  from  a  busi¬ 
ness  standpoint  as  well  as  from  that  of 
ciiciilation.  The  new  proprietor  has 
made  no  changes  up  to  the  present  time 
in  either  the  editorial  or  business  de¬ 
partments,  and  it  is  said  there  will  l)e 
no  changes  before  the  first  of  the  coming 
year. 

As  evidence  of  its  prosperity,  the  Times- 
Picayune  is  putting  in  a  mammoth  new 
fast  press  and  making  other  improve¬ 
ments  in  the  imx'hanical  de|>artment. 

.\lhert  H.  Israel,  correspondent  and 
manager  of  the  Associated  Press  in  New 
Orleans,  is  back  at  his  desk  after  a  va¬ 
cation  of  two  weeks.  Mr.  Israel,  who 
succeeded  Syd  Thacher  here,  is  very  pop¬ 
ular  with  the  papers  served  by  the  A.  P. 
Mr.  Thacher  was  transferred  to  Atlanta. 

R.  C. 


MRS.  FARWELL  AT  MONASTIR 


Chicago  Tribune  Correspondent  Located 
by  McCutcheon  and  Shepherd 

.Mrs.  .Mildred  Williams  Farwell  of  Chi¬ 
cago,  great-great-iiiece  of  Dolly  Madison, 
noted  beauty  and  rebel  from  idle  society, 
who  disai)peartHl  in  Serbia,  where  she  had 
gone  to  write  for  the  tdiicago  Tribune  of 
the  Teutonic  advance  toward  Constan¬ 
tinople,  was  locaterl  on  Wtslnesday  by 
W.  iS.  Shepherd  of  the  Unittsl  Press,  who 
cabled  that  she  is  with  Clarke  at  the 
Congregational  Missionary  Home  at 
•Monastir. 

John  T.  .McCutcheon  cabled  the  last 
previous  word  concerning  .Mrs.  Farwell 
several  days  ago.  He  reporttsl  that  he 
had  met  her  traveling  toward  Monastir, 
which  has  Im'cii  siibjwtwl  to  a  terrific 
iKtmbardinent  lately. 

Waller  Farwell,  her  husband,  of  the 
.1.  V.  Farwell  Company,  Chicago,  is  on 
the  .Atlantic  Ocean,  hurrying  to  her. 

A  Home  Market  Guide 

'I’he  Portland  (.Me.)  I’ress  has  started 
what  it  calls  a  “Home  .Market  Guide.” 
.No  advertisement  over  two  inches  is  ac¬ 
cepted  and  all  the  advertisers  are  guar¬ 
anteed  to  the  readers  of  the  Press.  The 
scheme  has  taken  like  hot  cakes  in  Port¬ 
land,  the  Press  using  almost  a  page  for 
the  purpose.  The  plan  is  explained  in 
detail  on  the  same  page  and  attention  is 
called  to  the  fact  that  every  advertisement 
printed  is  as  good  as  wheat.  This  should 
he  a  helpful  tip  for  the  puhlishers  of  many 
ne\vs])npers.  But  insist  that  no  advertise¬ 
ment  be  accepted  over  two  inches  in  size. 

From  the  knotted  club  in  the  hands 
of  the  savage  to  the  aeroplane  bomb 
was  a  deviotis  pathway,  and  there  was  a 
deal  of  killing  along  the  road. 


HELP  WANTED 

AdverHsements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  icords  to  the  line. 


CIKCULATION  MANAGER. 

Wanted — A  competent  man  to  nmiiatte 
the  Circulation  Dept,  of  a  New  York 
daily  paper.  Must  know  tried  metliods 
of  buildinic  np  circulation,  bow  to  handle 
mail  subRcriptions.  news-stands’  sales 
and  supervise  iiiailiiiK  room  work.  One 
wllh  mnjCHzine  <»r  |  crltBllcal  ex|H*rienee 
preferreti.  State  expeiieiice  and  refer 
ences.  Address  IVriiianent,  D  loiiT. 
care  of  Edit«»r  and  Publisher, 


SITUATIONS  WANTED 

Advertiiiements  under  thi$  claesiflcation  ten 
cents  per  line  each  insertion.  Count  si» 
words  to  the  line. 


('ireiilulioii  Muiiagt-r  seeks  sltiintimi  with  inile 
lisher  ilesiiiiig  serviees  of  eimipeteiit.  pruetii-al 
mail  of  over  1.">  years'  ex|>erieiiee.  Best  refer- 
ene,  s.  iiK-liiiliiig  |ireseiil  einiiloyer.  .Xdilress 
I>  1074,  Editor  .and  I’lihlisher. 


Man  of  38  years,  having  seen  twenty  years’ 
siK-eeasfiil  serviee  as  ailvertislug  and  hiisinesa 
manager,  and  built  up  two  run-down  iiewspaiiers, 
and  with  exiierlenee  ou  iiapera  with  from  5,000 
to  .OO.OiK)  etrrulatiun,  desires  to  make  ehange. 
Best  references  a  man  could  olTcr.  .Address 
1)1.003.  earc  of  Editor  and  Piildisher. 


Circulation  Manager 
Over  Ten  Years 

With  iii08t  successful  newspaper  in  one  of  the 
largest  cities.  Morning,  evening  and  Sunday 
editions.  Know  every  angle  of  circulation  pro¬ 
motion.  Have  always  planned  and  operated 
own  contests.  Daily  circulation  doubled.  Sunday 
trebled  during  that  perioil.  Familiar  with  opera¬ 
tion  of  mechanical  and  mailing  departments. 
Desire  to  connect  as 

Business  Manager 

or  assistant  to 

Publisher  or  Business  Mn’g’r 

Open  to  circulation  offer.  Betterment  only  rea- 
!«in  for  dcaire  to  change.  No  bad  bablta. 
Mcnilier  I.  C.  M.  A.  Kmployera’  reference.  Ad- 
dreaa  C.  V.  M..  care  Editor  and  Punisher. 


ARE  YOUR  PROFITS  SATISFACTORY! 

I‘ubliaher  hiiving  sold  -hia  paper,  which  he 
liililt  up  to  he  very  profitable,  wlahea  poaltlon 
as  general  or  liiialneaa  manager  of  dally  in  city 
of  l.'i.tKH)  to  30.tHiO.  Know  every  detail,  expert 
ayatoiuatizcr.  a<-oountant.  Iteaaonablo  salary,  or 
will  accept  share  net  profita  as  part  pay.  Ad- 
iliess  Profits,  i-are  Ealltor  and  Publisher. 


FOR  SALE 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
six  words  to  the  line. 


A  plan  telling  In  detail.  “HOW  TO  GET  A 
SATISFACTORY  'SITUATION’,"  mailed  i>oat- 
pald  for  $1.00.  Some  say  it’s  worth  a  hundred. 
Your  copy  is  ready.  IIARRIS-DIBBI.B  COM¬ 
PANY,  171  Madison  Avenue,  New  York. 


For  Sale- -One  practically  new  latest  iiaalel 
leii  page  seven  column  perfecting  Duplex  Press. 
.A  rare  bargain  for  Immediate  action  either  on 
a  i-ash  basis  or  time  eontract.  Stuart  Sayre, 
c  o  Editor  and  Publisher.  New  York  City. 


MISCELLANEOUS 


Wanted — Double  Truck  Etpiipnient.  Including 
ebaae  and  casting  box  suitable  for  either  eight 
or  seven  column  paper,  Aiidress  D  157J1.  care  of 
Tile  ftlttor  and  Publisher. 


Members  of  the  Canadian  Club  of 
Toronto  tHrmnl  out  in  large  numbers  on 
Monday  to  hear  Clarence  \V.  Barron, 
president  of  the  Wall  Street  .loiirnal, 
sjieak  on  “The  Financial  .Asjiects  of  the 
War.”  lie  received  a  most  eiitliiisinstic 
reception. 


A  HINT  TO  THE 
WISE  BUYER 

111  North  Dakota  the  most  advan¬ 
tageous  newspaper  in  the  state.  Do¬ 
ing  high  class  business  and  growing 
splendidly.  Can  convince  any  fair- 
minded  man  of  the  value  of  this  op¬ 
portunity.  Buyer  with  reasonable 
means  and  references  can  buy  control 
that  carries  with  it  a  bank  account  in 
an  amount  equal  to  half  the  purchase 
price.  A  hint  to  the  wise  buyer  is 
sufficient. 


$25,000  Cash 

available  as  first  payment  on  at¬ 
tractive  eastern,  northern  or  west¬ 
ern  daily  newspaper  property. 
Might  use  more  cash  if  proposition 
sufficiently  attractive.  Proposition 
M.  Z. 

CHAS.  M.  PALMER 

NewspaperlPropertiea 

225  Fifth  Ave.,  New  York  City 

$12,500  Cash 

balance  deferred  will  buy  eve¬ 
ning  daily  in  Southern  city.  Splen¬ 
did  physical  equipment ;  exclusive 
field. 

HARWELL,  CANNON 
&  McCarthy, 

.Wtt’Sl’of'cr  Sr  Magazine  Properties, 

Times  Bldg.,  New  York 

_PU^ISHER’S_NOTICE 

The  Editor  and  Fubliaher  and  the  Jonmaliat 
maintains  an  efficient  corps  of  paid  corre- 
s|>ondents  at  the  following  important  trade  cen¬ 
ters:  Boston,  Philadelphia,  Toronto,  Cleveland, 
Chicago,  Atlanta,  New  Orleans,  Dallas,  Indian 
apolis,  Washington,  Baltimore,  and  San  Fran¬ 
cisco.  Other  correspondents  will  be  added  from 
time  to  time.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Buildloc, 
New  York  City. 

Branch  offices  are  located  as  follows;  Chicago, 
332  S.  Michigan  Ave.,  Ryan  A  Inman,  mgrs., 
’phone  Harrison  21H1;  San  Francisco,  742  Mar¬ 
ket  St.,  II.  J.  Bldwell,  manager,  ’phone  Kearney 
2121 

Tile  Editor  and  Publisher  page  contains  072 
agate  lines,  108  on  four.  Columns  are  13  picas 
wide  and  twelve  inches  deep. 

Advertising  Rate  is  25c.  an  agate  line,  $100 
a  page,  $75  a  half  page  anl  $42  a  quarter  page. 
Position  extra.  'Time,  space  and  cash  diacounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

Headers  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

’The  Eklltor  and  Publisher  sells  regularly  at 
10c.  a  copy,  $2.00  per  year  in  the  United  States 
and  Colonial  Possessions.  $2.50  In  Canada  and 
$3.00  foreign,  and  Is  on  sale  each  week  at  the 
following  news-stands; 

New  York— World  Building,  Tribune  Building, 
Park  Bow  Building,  140  Nassau  street.  Man¬ 
ning’s  (opposite  the  World  Building),  33  Park 
Bow;  The  Woolworth  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’s  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mack's,  opiHwite  Mary’s  on  Thirty-fourth  Street. 

Philadelphia— L.  O.  Rau.  7tb  and  Chestnut 
Streets. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop,  410  Wood 
Street. 

Washington,  D.  C. — Bert  K.  Trenls,  511  Four- 
tienth  Street,  N.  W. 

Chicago — Post  Office  News  Co..  Monroe  Street. 
Cleveland — Schroeder’a  News  Store,  Superior 
Street,  opimslte  Post  Office;  Solomon  News  Co., 
Ill  Walnut  Street. 

Detroit — Solomon  News  Co.,  09  Lamed  St.,  W. 
San  Francisco— R.  J.  Bidwell  Co..  742  Market. 


George  Hatlio  for  twelve  years  editor- 
iii-t'hief  of  the  Nor’  West  Fanner,  Winni¬ 
peg.  one  of  the  foremost  agricultural  pa- 
|H‘rs  ill  Canada,  has  been  appointed  editor 
of  the  agrionlttiral  pnblieations  of  the 
Manitoba  Department  of  Agriculture. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


HLBIDWaiCO. 

Pacific  Coast  RaprasantatiTe  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPCMLANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
AdTcrtisinE  ft  Sales  Senrice, 
115  Broadway,  New  York. 


FRANK.  ALBERT  ft  CO., 

26-28  Beaver  St..  New  York. 
TeL  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC 

20  Broad  St,  New  York. 

TeL  Rector  2573. 


LEVEY.  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Poblishers*  Representatives 


M.  L.  KATZ, 

Peoples  Gas  Building,  Chicago,  Ill. 


CONE,  LORENZEN  ft  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE.  HENRY, 

Chicago  OfiEce,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS.  JOHN. 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’PLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636. 


PAYNE.  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Krasge  Bldg.,  Detroit  Mich. 


Advertising  Canadian  War  Loan 

Tobonto,  November  23. — Every  daily 
paper  in  the  Dominion,  as  well  as  some 
weeklies,  is  this  week  carrying  the  ad¬ 
vertising  of  the  $.">0,000,000  domestic 
war  loan.  The  loan  is  being  placed  by  the 
government  direct  and  in  consequence  the 
publicity  is  appearing  at  the  exi>ense  of 
the  Department  of  Finance.  TTie  copy 
U  184  lines  deep  by  four  columns  wide 
and  there  are  to  be  eight  consecutive 
daily  insertions.  Whether  this  number 
will  be  reduced  in  view  of  the  fact  that 
the  loan  is  being  heavily  oversubscribed 
remains  to  be  seen,  though  the  proba¬ 
bilities  are  that  the  government  will  con¬ 
tinue  the  advertising  in  order  to  bring 
in  as  many  small  investors  as  possible. 


BUYS  A  RAILROAD 

WITH  A  ‘‘WANT  AD” 


Although  a  Small  Stockholder  He  Was 

Able  by  (Jassified  Ads  to  Force  an  Ac¬ 
counting  of  Rock  Island  Railroad, 

Rout  Financiers  in  Control  and  Throw 

Road  Into  Hands  of  Receiver. 

Chicago,  Novemlier  22. — When  Nathan 
L.  Amster  of  Chicago  was  mdiH-Unl  chair¬ 
man  of  the  excs-ntive  committ»“e  of  the 
Chicago,  Rock  Island  &  I’acific  Halroad 
the  other  day,  marking  the  passage  of 
control  of  the  road  from  the  so-called 
Reid-Moore  •.•ombine  to  \\\‘8terners  who 
own  the  sto<-k,  a  miracle  was  accom¬ 
plished.  This  is  what  they  <-all  it  in  La 
iSalle  street,  'lliree  years  ago  .Amster  Isc 
gan  his  light  on  the  clique  he  Isdieved 
was  systematically  looting  the  railroad. 
He  h^  only  a  few  hundred  dollars  in¬ 
vested  in  st(S’k. 

His  declarations  that  he  would  force 
these  financiers  to  an  accounting  were 
regarded  as  pathetic,  back  ia  1912.  Yet 
Nathan  I.,.  .Amster  not  only  forced  those 
financiers  to  an  accounting  but  he  forced 
them  out  of  the  Rcs-k  Island  organiza¬ 
tion.  From  one  of  the  smallest  stoi-k- 
liolders  he  has  risen  to  a  power  in  direc¬ 
tion  of  the  road's  atlairs,  and  now  the 
talk  is  that  he  is  to  be  the  next  presi¬ 
dent  of  <be  line! 

"How  do  you  account  for  your  suc¬ 
cess?”  Mr.  .Vmster  was  asked  by  a  rep¬ 
resentative  of  Tiik  Epitor  anp  1‘ub- 

LI.SHEK. 

"Hy  advertising,  newspaper  advertis¬ 
ing!”  came  the  prompt  h*;p1.v. 

Whereupon  the  new  master  of  Rock 
Island  destinies  brieliy  skctclied  for  your 
cijrrespoiident  his  story,  which  should 
delight  the  apt  caption  artist. 

•RUYS  A  RAILROAD  WITH  A 

wa.vt  ad.” 

That  ought  to  eiicliaiii  the  interest  of 
the  reader,  surely,  witiiout  trespassing 
the  frontiers  of  actual  fact  any  more 
than  accepted  head-writers’  license 
should  allow.  To  all  intents,  purposes 
and  results,  Mr.  Amster  might  have  in¬ 
serted  an  ad  something  like  this,  under 
the  Situations  Wanted  classifi<-ation : 

W.ANTED — Job  bossing  Ko<k  Island  Uall- 
road.  Stockholders  take  notice.  .Vddress 
X.  I..  Amster,  Chicago. 

“Three  years  ago  I  was  riding  on  a 
Rock  Island  train  out  West,”  said  Mr. 
Amster.  “Looking  out  of  the  window,  I 
discovered  myself  saying,  ‘Great  railroad, 
great  country.’  I  couldn’t  help  hut  be¬ 
lieve  the  Rock  Island,  under  etficiont 
management,  could  lie  made  one  of  the 
country's  l>est  paying  lines.  I  owned  a 
few  shares  of  stock,  but  as  the  road  was 
controlled  I  was  powerless.  I  conceived 
the  idea  of  leaguing  the  other  small 
stockholders  together  in  a  united  de¬ 
mand  for  lietter  management. 

“On  my  return  to  Chicago  I  asked  for 
a  list  of  the  stockholders  and  was  fumed 
down.  1  tri»*d  every  conceivable  way  to 
obtain  the  list,  but  without  avail.  My 
court  of  last  resort  was  the  press — its 
advertising  columns. 

"1  inserted  classified  advertisements  in 
newspapers  all  over  the  country.  I  ad¬ 
dressed  my  ads  to  the  other  small  fry 
stockholders  like  myself  and  explained 
my  case.  I  told  them  I  wanted  their 
proxies  and  why  I  wanted  them.  The 
result  was  gratifying.  In  response  to 
these  agate  type  appeals  proxies  began 
to  roll  in  from  all  sections  of  the  coun¬ 
try.  I  inserted  more  ads,  and  more 
proxies,  more  encouragement,  more  val¬ 
uable  information  were  placed  in  my 
hands.  My  total  available  capital  was 
only  a  few  thousand  dollars.  My  op- 
[Kineiits  had  millions.  Printers’  ink 
filled  the  gap.” 

With  the  names  of  the  small  stock¬ 
holders  and  proxies  from  those  who  had 
s^-en  and  answered  the  advertisements 
inserted  hy  .Mr.  .Amster  began  the  second 
stage  of  the  fight,  which  with  varying 
fortunes  was  prosecuted  for  two  years. 
Many  times  Amster  was  all  but  ready 
to  give  up.  Finally,  however,  the  believer 
in  advertising  triumphed.  The  road  was 
thrown  into  the  hands  of  a  receiver,  and 
after  that,  one  by  one,  the  men  who 


opposed  Amster  have  been  eliminated. 
Despite  his  accomplishments  Mr.  Amster 
is  a  man  who  dislikes  to  speak  of  him¬ 
self. 

“Just  shove  me  into  the  background  as 
much  as  you  can,”  were  bis  instructions 
to  the  correspondent.  “But  you  can  tell 
them  I  recognize  in  newspaper  adver¬ 
tising  one  of  the  potential  factors  in 
building  success  in  any  enterprise  or  un¬ 
dertaking.  Newspapers  make  public 
opinion  and  blaze  the  way  to  big  na¬ 
tional  as  well  as  private  achievement. 

“Tell  the  public  the  truth  through  the 
medium  of  the  press  and  you  cannot 
fail! 

“I  do  not  care  whether  it  is  a  question 
of  merchandise  to  sell  or  the  advance¬ 
ment  of  a  principle.  And  the  press  is 
fair.  There  are  exceptions,  I  know,  but 
they  only  prove  the  rule.  Since  my 
efforts  have  lK*en  attracting  editorial  at¬ 
tention  and  I  have  no  longer  been  forced 
to  depend  solely  upon  advertising  col¬ 
umns,  I  have  been  wonderfully  impressed 
with  the  fairness  of  newspapers.  They 
are  wonderful  and  potent  institutions.” 

Mr.  Amster  and  his  colleagues  have 
great  plans  for  the  rehabilitation  of  the 
Hoek  Island.  The  part  advertising  is  to 
play  in  this  seheine  is  a  eoiisiderable 
one,  so  it  is  said.  Hut  that,  of  course, 
is  another  story  which  has  not  "broken” 
yet.  MAKqi  is  Jamks. 


ADVERTLSING  FIELD  NOTES 

Some  Novel  and  Effective  Sehemes  for 
Attraeting  ■  Business. 

The  Bit'ch-Nut  Packing  Company, 
C'anajoliarie,  New  York,  in  advertising 
Peeeli-N'ut  Tomato  Catsup,  features  a 
new  game  called  “Going  to  Market.”  It 
is  uiiiiouiic(‘d  as  an  amusing  and  instruc¬ 
tive  game,  sure  to  interest  the  whole 
family.  It  is  sent  to  any  address  for 
ten  cents  in  stamps. 

The  Sherwin-Williams  Company, 
('level  lid.  Ohio,  are  advertising — “Send 
ten  cents  for  a  clever  new  game  ‘Going 
to  -Aiarket.’  It  is  a  miglity  interesting 
game  for  Ixith  young  folks  and  grown¬ 
ups.  It's  goo<l  training,  too,  for  any¬ 
one  who  Iniys  and  sells  in  the  markets.” 

The  Black  and  White  Stores  Co.,  Inc., 
a  new  chain  of  grocery  stores,  is  open¬ 
ing  up  in  Chicago.  The  phrase,  “Look 
for  the  Black  and  White  Awning,”  ap¬ 
pears  in  eaeh  advertisement.  The  stores 
are  all  eipiipped  with  striking  blaek  and 
white  awnings  and  a  black  and  white 
chwkered  decoration  around  the  windows 
and  doors.  All  advertisements  have  a 
Isinler  design  to  eorrespoqd  with  the 
store  front.  The  big  argument  offered 
to  secure  trade  is  this — “Because  we  sell 
only  for  eash,  l>ccaiise  we  are  not  under 
heavy  delivery  ex[)ense,  l>ecause  of  our 
tremendous  buying  power,  we  can  show 
you  these  great  savings  on  goods  the 
value  of  which  you  know.”  The  new 
chain  stores  offer  their  own  private 
brands  put  up  in  black  and  white  pack¬ 
ages,  hut  the  advertisements  feature  na¬ 
tional  trade-marked  brands  at  cut  prices. 
(Quaker  Oats  is  offered  at  7  cents;  Gold 
Medal  Flour,  24  1-2  pounds,  75  cents; 
CaniplKdl's  Tomato  Soup,  8  1-2  cents; 
I'needa  Biscuit,  4  cents.  Profit  sharing 
certificates  are  given  with  eaeh  pur¬ 
chase. 

A  big  weekly  sales  event  has  been  in¬ 
augurated  hy  the  retail  merchants  in 
Louisville,  Kentucky,  known  as  “Sub¬ 
urban  Day.”  The  plan  is  to  set  aside 
Thursday  of  each  w’»*ek  as  a  time  to  ad¬ 
vertise  hy  special  bargains  to  suburban¬ 
ites,  to  give  free  amusements  and  to 
award  cash  and  merchandise  prizes  to 
those  who  join  a  .Suburban  Club. 

The  lAiuisville  Medicine  (Company, 
I-ouisville,  Ky.,  is  conducting  a  newspa¬ 
per  campaign  on  Counts’  Pile  Remedy, 
which  sells  through  the  druggist  for  $1 
per  bottle. 

The  Alexander  Molasses  Co.,  Cincin¬ 
nati.  Ohio,  has  starte<l  a  newspaper  ad- 
vpitising  campaign  on  Dove  Brand  New 
Orleans  Molasses  and  offer  $190  in  cash 
prizes  for  20  recipes.  The  plan  is  to 
give  .$5  for  each  of  the  20  best  selected 
recipes  for  home-made  gingerbread  or 
cake  received  up  to  January,  1,  1916.  Any 


liraiid  of  molasses  that  will  make  gixx! 
gingerbread  or  cake  may  be  used,  hut  if 
Dove  Brand  is  used  the  label  must  be  cut 
from  the  ean  and  sent  with  recipe  to 
show  which  grade-  -white  or  blue--has 
lieen  used. 

The  Steiner  &  Voegtly  Hardware  Coui- 
pmy,  of  Pittsburgh,  offen'd  ten  cash 
prizes  to  boys  and  girls  under  16  years 
of  age  who  submitted  the  best  articles 
in  prose  or  poetry,  using  for  their  sub¬ 
ject  “Our  Creed — If  you  can  get  it  else¬ 
where  for  less,  return  it.  We’ll  buy  it 
hack  at  full  price.”  In  addition  an  alum- 
iniiin  folding  drinking  cup  suitable  for 
-ehool  use  was  given  free  to  all  ehil- 
drcii  who  presented  their  articles. 

'I  he  sale  on  “The  Chancellor”  cigar 
was  Isiosted  in  Houston,  Texas,  through 
a  plan  of  offering  five  of  these  ten  cent 
straight  cigars  free  with  every  eash 
want  ad  inserted  in  the  Houston  Chron- 
iele  to  the  amount  of  60  eents  or  over 
on  a  certain  Saturday.  , 

The  reeent  advertisements  on  Ireland's 
gloves  contained  a  cuupuii  whieh  was  re- 
deeme<l  hy  Ireland  Brothers  for  25  eents 
when  properly  signed  by  the  customer 
and  forwarded  to  the  eompany  hy  some 
dealer  with  his  statement  that  the  eou- 
jM)n  had  been  aeeepteil  as  part  payment 
»>n  a  sale  of  Ireland’s  Guaranteed  Gloves. 

The  Ekeiiherg  Coinimny,  Cortland, 
N.  A’.,  in  advertising  “Teco”  self-rising 
pancake  and  buckwheat  flours,  feature  a 
coupon  which  with  ten  cents  entitles  the 
sender  to  one  full-sized  package  of 
“Teeo”  pancake  Hour  and  a  Hi  l>age 
reeijK!  lKK)k. 

“Hygeia” — The  Goddess  of  Health— is 
a  new  advertising  character  to  appear 
in  the  copy  issued  by  the  Hygeia  Bread 
Cornjiany,  of  St.  Louis.  The  campaign 
is  being  issued  in  a  series  of  niimliered 
Health  I.«ssons. 

The  city  salesmen,  in  Houston,  Te.xas, 
are  receiving  considerable  publicity 
through  a  jiopularity  contest  conducted 
by  the  Houston  CTlironicle.  The  most 
popular  city  salesman  will  receive  a 
Iloward  watch.  During  the  contest  eaeh 
salesman  was  given  a  write-up  in  which 
a  history  of  his  husiness  success  w’as 
given. 

New  York  Advertising  Club 

“Selling  in  Canada,”  is  the  topic  of 
discussion  for  next  Monday  evening’s 
meeting  of  the  New  A’ork  Advertising 
Club.  Four  points  will  Ik*  covered  hy 
men  who  know;  “Marketing  in  t^anada,” 
hy  William  H.  Ingersoll,  of  Robert  H. 
Iiigersoll  &  Brother;  ‘•What  Failed  and 
What  Sueeeeded,”  an  instance  of  .saving 
tlie  day,  hy  A.  (J.  Seal,  Underwood  Type¬ 
writer  Co.;  “Selling,”  from  the  Cana¬ 
dian’s  exjHTienee,  hy  John  Sullivan.  .As¬ 
sociation  National  .Advertisers;  "An 
Agency’s  Work  in  Cana<la,”  hy  L.  L. 
Cleaves,  II.  K.  MeCanh,  Lt<l.,  Toronto. 

A.  N.  A.  Dinner  Coming 

The  Association  of  National  Adver¬ 
tisers  will  hold  its  annual  dinner  next 
Wedne.sday  evening  at  the  Hotel  Astor, 
New  York  City.  Among  the  speakers 
will  he:  Hon.  Edward  N.  Hurley,  viee- 
elniirman,  Federal  Trade  Commission; 
formerly  president  of  Illinois  Manufac¬ 
turers  Association;  originate<l  and  de¬ 
veloped  the  pneumatic  tool  industry  in 
the  United  States;  Samuel  Hopkins 
Adam,  New  York  Tribune;  Harry  Tip¬ 
per  (toastmaster),  manager  advertising 
department  the  Texas  Company,  New 
York;  president  Association  of  National 
Advertisers. 

Waldo  and  Boyce  to  Speak  in  Detroit 

The  Detroit  Aderaft  Club  is  planning 
for  a  big  night  Thursday,  December  22. 
when  Richard  H.  Waldo,  of  the  New 
York  Tribune,  will  address  the  Aderaft- 
ers  and  Board  of  Commerce  on  the  sub¬ 
ject  of  “The  Publisher’s  Opportunity.” 
W.  I).  Boyce,  of  (Chicago,  will  tell  of  "his 
“Experiences  in  Gathering  Information 
in  the  War  Zone.” 

Brute  force  once  ruled  the  world.  Men 
learned  a  manner  of  government  from 
the  beasts,  the  hurricane,  the  seas  and 
the  volcano. 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi¬ 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


TIPS  TO  THE  AD  MANAGER 
F.  Wallis  Armstrong  Company,  Phila¬ 
delphia,  will  shortly  place  one  full  page 
six  times  with  large  city  newspapers 
where  it  can  receive  positions  requested 
for  the  Victor  Talking  Machine  Com¬ 
pany,  Camden,  N.  J. 


Atlas  Advertising  Agency,  New  York 
City,  placed  15  t.  orders  with  some 
Western  newspapers,  for  the  Pacific 
Coast  Borax  Company,  "Twenty  Mule 
Team  Borax,”  New  York  C’ity  and  Chi¬ 
cago,  Ill. 


N.  W.  Ayer  &  Son,  Philadelphia,  are 
reported  to  be  placing  the  advertising 
for  the  Lambertville  Rubber  Company, 
IUK)ts  and  Shoes,  Lambertville,  N,  J. 


Andrew  Cone  General  Advertising 
Agency,  New  York  City,  is  placing  or¬ 
ders  with  New  York  City  newspapers 
for  the  Cerag  Company,  "Cerag”  Medi¬ 
cal.  New  York  City. 


William  H.  Dilg  Agency,  Chicago,  is 
placing  orders  with  Western  weekly 
newspapers  for  the  Infallible  Tablet 
Company. 

liichard  A.  Foley  Advertising  Agency, 
I’liiladelphia,  is  placing  1  in.  2  t.  a.  w. 
.52  t.  orders  with  some  Pennsylvania 
newspapers  for  the  Keeley  Institute, 
"Keeley  Cure,”  Philadelphia. 

F>nest  .1.  Goulston  Advertising 
.\gency,  Boston,  has  again  placed  9  in. 
2  cols.  6  t.  orders  with  newspapers  in 
selected  sections  for  George  A.  Snow 
Shoe  Co.,  “Snow  Shoes,”  Brockton, 
Mass.  This  agency  is  also  pacing  or¬ 
ders  with  some  Ohio  newspapers  for  the 
Bauman  Bakery. 


H.  E.  Lesan  Advertising  Agency,  De¬ 
troit,  Mich.,  is  reported  to  be  figuring 
on  a  newspaper  campaign  for  the  U.  S. 
Light  &  Heat  Co.,  Niagara  Falls,  N.  Y. 


I»rd  &  Thomas,  Chicago,  are  placing 
orders  with  some  Western  weekly  news¬ 
papers  for  the  Typewriter  Distributing 
Syndicate,  Chicago. 


Oppenheimer  Advertising  Agency,  Chi¬ 
cago,  is  asking  rates  in  Mississippi  news¬ 
papers  on  one  full  page.  It  is  also 
placing  advertising  with  newspapers  for 
the  Staples  Chemical  Co.,  “Pure  Best 
Baking  Powder,”  Fort  Smith,  Ark. 


Frank  Presbrey  Co.,  New  York  City, 
will  shortly  advertise  in  newspaj)ers 
generally  for  Dr.  I.  W.  Lyon  &  Sons, 
“Lyons”  Tooth  Paste,  New  York  City. 


Fred  M.  Randall  Co.,  Detroit,  Mich.,  is 
reported  to  be  placing  the  advertising 
for  the  North  American  Construction 
Co.,  “Aladdin  Houses,”  Bay  City,  Mich. 


G.  Smith  Brewer  Advertising  Agency, 
Boston,  is  placing  orders  with  large  city 
newspipers  for  A.  O.  I.eonard,  “Leon¬ 
ard  Ear  Oil,”  Atlantic,  Mass. 


Spencer  Advertising  Ser>’ice.  Phila¬ 
delphia,  is  placing  orders  with  news¬ 
papers  in  selected  sections  for  W,  H. 
Gresh  &  Sons,  “Pathfinder  Cigar,”  Nor¬ 
ristown. 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  I  Months 
Endinf  Sept.  M,  1*1$ 

33,142  Daily 

We  gruarantee  the  largest  white  home 
delivered  evening  circulation  in  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  in  the  local  territory  the  States 
IS  the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

Tho  S.  C  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
Now  Yarh  Chicago  St.  Louis 


E.  E.  Vreeland,  New  York  City,  has 
placed  orders  with  Chicago  newspapers 
— and  may  use  others  later — for  the 
Porto  Rican  American  Tobacco  Co.,  “El 
Toro  Cigar,”  New  York  City. 


Bromfield  &  Field,  Inc.,  New  York 
City,  are  placing  orders  with  magazines, 
weeklies  and  agricultural  papers  for  W. 
Atlee  Burpee  &  Co.,  Seedsmen,  Phila¬ 
delphia. 


AD  FIELD  PERSONALS 

Frank  L.  Craft,  who  has  been  con- 
nectiHl  with  the  Chicago  Daily  News, 
has  b<‘en  engaged  as  advertising  director 
of  the  St.  Louis  Star, 

F.  B.  Dana  has  joined  the  staff  of 
the  Power.  Alexander  &  .Tenkins  Co., 
advertising  agents  of  Detroit.  Dana  has 
had  19  years  of  newspaper  selling  and 
advertising  experience.  Last  year  he 
established  the  Indianapolis  office  of  the 
Nichols-Finn  Advertising  Co.,  of  Chi¬ 
cago.  and  prior  to  that  he  was  with  the 
M.  P.  Gould  Company,  advertising 
agents.  New  York. 

.1.  B.  Well,  who  for  the  past  three 
years  was  the  advertising  manager  of 
the  French  Lingerie  Company,  of  New 
York,  has  resigned. 

The  “Adeopy  Company,  Ltd.,”  a  na¬ 
tional  advertising  corporation  with  cen¬ 
tral  offices  in  New  York,  is  opening 
in  the  near  future  a  Chicago  office,  and 
E.  O.  Blackburn,  of  Aurora,  Ill.,  has 
lieen  engaged  as  manager. 

Julian  Harris,  advertising  manager 
of  the  New  York  Evening  Telegram, 
sails  today  for  Paris  for  a  conference 
with  -lames  Gordon  Bennett,  the  owner 
of  that  paper. 

NEW  INCORPORATIONS 

Skii.\lia,  .Mo. — Hansonierian  Publish¬ 
ing  Company.  Capital,  $25, (XX).  Incor- 
liorators,  ,T.  E.  Canaday,  E.  G.  Stanforth 
and  Marguerite  Washington. 

WASirixoTON,  D.  C. — Gardner  Johnson 
Advertisers’  Service  Bureau,  Inc.,  for  the 
purpose  of  writing  adverti.sements.  In- 
lorporators,  Gardner  .Johnson,  Margaret 
Hutchinson  and  G.  Percy  McGlue.  Capi¬ 
tal.  .$3,000. 

Cohoes,  N.  Y. — Counties  Publishing 
Corporation.  Newspapers  and  magazines. 
Capital.  $20,000.  Incorjiorators.  A.  P. 
McKinstrey,  E.  Armstrong,  R.  A.  Doug¬ 
las.  Chestnut  Hill.  Philadelphia,  Pa. 


Woodward  to  Represent  Plain  Dealer 

Official  announcement  is  made  that  on 
January  1  J.  B.  Woodward,  of  New  York, 
will  become  Eastern  representative  of  the 
Cleveland  Plain  Dealer.  Until  that  date, 
however,  busine.ss  will  lie  transacted 
through  .T.  C.  Wilberding,  as  at  present. 


Big  Reduction  in  Eyeglasses! 

TTie  only  prosecution  which  has  oc¬ 
curred  in  Birmingham,  Ala.,  under  the 
city  ordinance  against  fake  advertising, 
is  the  case  of  an  optical  company  which 
advertised  $5  eye  glasses  for  98  cents. 
The  concern  was  convicted  and  fined  $.50. 


Fake  Directory  Promoters  Active 

Fake  directory  promoters  are  again 
active.  These  grafters  work  various 
tricks  by  converting  receipts  into  promis¬ 
sory  notes  and  thereby  swindle  business 
men.  Louisville  has  reported  evidence  of 
the  presence  of  fakers  in  that  city.  The 
.Vssociated  Advertising  Clubs  and  the  Di¬ 
rectory  Publishers’  .Vssociation  will  assist 
in  the  prosecution  of  directory  fakers 
wherever  found. 


Ohio  Piano  Advertising  Misleading 

With  a  single  exception,  “moral  sua¬ 
sion”  has  caused  the  correction  of  all 
questionable  piano  advertising  which  has 
been  investigated  by  the  advertising  cen¬ 
sor  of  the  Piano  Merchants’  Association 
of  Ohio,  within  the  last  year.  The  one 
prosecution  which  has  been  necessary  was 
in  the  case  of  J.  W.  Sprinkle  operating  in 
Cincinnati  as  the  Grand  Piano  Company. 
Sprinkle  was  recently  arrested  on  the 
charge  of  fraudulent  and  misleading 
statements  in  a  puzzle  contest  advertising 
scheme. 


ALABAMA. 


NKWS  . . . . . .  RirmiDicbani 

AvpraK^  circulation  for  OotolM*r:  Daily,  37,393; 
Sunday,  3^.7>*0.  Printed  2,207, 8RI  llnc«  more  ad* 
Tertising  than  its  nearest  competitor  in  1914. 


CALIFORNIA. 


EXAMINER  . Los  AngelCf 

A.  B.  C.  Audit  reports  show  Urgnt  Ifomlns  and 
Sunday  circulation.  Greatest  Homo  DellTery. 

THE  PROGRESS . Pomona 

GEORGIA.  ^ 

JOURNAL  (CIr.  57.531) . AtUnU 

CHRONICLR  . AngnsU 

LEDGER  . Columbus 

_ ILLI NOIS. _ 

HERALD  . Joliet 

STAB  (Clrcnlatlon  21,588) . Peoria 

IOWA. 

REGISTER  A  LEADER . Dea  Moines 

EVENING  TRIRDNE . Dea  Uolnea 

Essential  to  covering  Dea  Moines  and  rlclnlty. 

3UCCESSPUL  FARMING . Dea  Moines 


More  than  700.000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Andit  Bnreon  of 
Circulations. 

KENTUCKY. 


MASONIC  HOME  JOURNAL . LouIstIUo.  Ky. 

(Semi-Monthly,  32  to  (H  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  in 
the  world.  In  excess  of  80.000  copies  monthly. 


LOUISIANA. 


TIMES  PICAYUNE . New  Orleans 


MICHIGAN. 


PATRIOT  (No  Monday  Issne) . Jackson 

Average  three  months  ending  March  31,  1915: 
Dally.  II. .349;  Sunday,  13.104.  Member  “Amer¬ 
ican  News|>aper  Pub.  Asa’n.”  “Gilt  Mge  News¬ 
papers.”  and  A.  B.  C. 


MINNESOTA. 


TRIDUNE,  Morniug  and  Evening. .. .Minneapolis 


Missouri. 


l*O.ST-niSDATni . St.  lA>ui* 

In  the  otil.v  tipwK|ui|>er  in  ItB  territory  with  the 
iienntifiil  Ilotogravure  IMrtnre  Section.  Ciren* 
iHtioii  flrHt  aix  inontlis.  1915: 

Snnilny  ATemire  .  350.066 

Daily  and  Sunday . 204.497 


_ MONTANA. _ 

.MINER  . Butte 

Average  daily.  11.684;  Sunday.  17.971,  for  3 
iiiontlis  ending  March  31st.  101.5 


NORTH  CAROLINA. 


SENTINEL  . Winston-Salem 

October  gov't  re|>ort  5.84.3.  net  gain  October, 
1915,  over  October,  1914.  1,028  copies. 


NEW  JERSEY. 


PRESS  (Circulation  7,945) . Asbury  Park 

JOURNAI . Elliabetb 

PRESS  CHRONICLE  . Pateraon 

COURIER  NEWS  . Plainfield 


ILLINOIS. 

SKANDINAVBN  . Chicago 

ZTT  INDIANA. 

THE  AVE  MARIA . Notre  Dame 

NEBRASKA. 

FREIB  PRESSB  (CIr.  128.384) . Uncola 


NEW  YORK. 


COURIER  A  ENQUIRER . Buffalo 

IL  PROGRES30  ITALO  AMERICANO.  New  York 

day . New  York 


day . New  York 

The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 

TRIBUNE  . 

...Hastings 

Circulation  A.  B.  C.  report,  7,100. 
wire  reiKirt  United  Press 

Fall  leased 

OHIO. 

PLAIN  DEALER . . 

.  ■  .Clsvelaad 

Circulation  for  October.  1915: 

Dally  . 

Sunda.v  . 

VINDICATOR  . 

ToongstowB 

PENNSYLVANIA. 

TIMES  . 

DAILY  DEMOCRAT  . 

..  Johns  to  wa 

TIMEiS  LEADEB  . Wllkes-Barra 


SOUTH  CAROLINA. 


Daily  mail,  aaaeaa.ea.seaeeeeeeeee  a  •  AodM^OV 


TENNESSEE. 


BANNER  . . a  e  e  e  e  e  e  e  NUbTll^ 


TEXAS. 


AMERICAN  . AMue 

•"I'he  Twentieth  Century  Paper  of  Texas"  la 
abauliitel]'  liiile|ieudent,  iiriiitiiig  all  the  uew.  aU 
the  time  and  printing  It  first.  Seventy  per  cent, 
city  circulation  by  carrier. 


CHRONICLE  . Bonston 

The  Chronicle  guarantees  a  circulation  of  35,000 
dally  and  45,000  Sunday. 


. Housten 

Over  90%  of  carrier  circulation  stays  In  the 
homes.  Proof  on  request.  Government  Reuort. 
28,810  net. 


TELEGRAM  . Temple 

Net  paid  clrcnlatlon  over  fl.OflO. 


UTAH. 


HERALD-REPUBLICAN . Salt  l.ake  City 


VIRGINIA. 


daily  NEWS- RECORD . Hamsonbarg 

In  the  famous  Valley  of  Va.  only  iwiier  le 
the  richest  Agricultural  County  in  United  Etatas 


WASHINGTON. 


POST-INTELLIGENCER  . Seattle 


CANADA. 


ONTARIO. 


FREE  PRESS  . Ixmdoa 

DAILY  HERALD . Stratford 


Largest  circulation  In  Perth  County.  Tha 
paper  that  Perth  County  people  want  to  read. 


BOLI.ETTINO  DEIXA  SERA . New  York 

PENNSYLVANIA. 

■nMES  . Oaatar 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingiF  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


NEW  YORK. 
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$30,000 

FOR  A  FEW  $100” 

and  the  man  who  said  so  knew  what  he 

was  talking  about 


During  a  call  on  one  of  the  largest  food  manufacturers 
in  the  country  this  surprising  jolt  was  handed  out  to 
Jason  Rogers,  Publisher  of  the  New  York  Globe 

“Why,  Rogers,  do  you  know  that  for  a  few 
hundred  dollars  The  Globe  can  do  more  for  a 
food  manufacturer  who  can  qualify  to  your 
standards  than  he  could  buy  for  $30,000  in 
the  ordinary  way?” 


Advertisers  in  all  lines  are  reporting  immensely  satisfactory  results 


THE  NEW  YORK  GLOBE 

New  York’s  fastest  growing  newspaper  that  proves  both 
circulation  and  results  to  advertisers 


183,000  Circulation 
*  Member  of  A.  B.  C. 

Over  1,177,302  lines  ahead  of  1914  so  far,  discounting  all  other  papers 


O’MARA  &  ORMSBEE,  Inc. 

CHICAGO  Special  Representatives  NEW  YORK 

Tribune  Bldg.  Brunswick  Bldg. 


1 


